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Responding to redundancy
Is the company you work for making staff redundant?
Have you been made redundant or are you
currently under notice of redundancy?
Do you live or work in one of these London boroughs:

Bexley, Bromley, Croydon, Greenwich, Kingston,
Lewisham, Merton, Richmond, or Sutton?
If so, you are eligible for FREE support and
skills training to help you get a new job.

Simple, no catches
(just like this advert)






For further information text
REDUNDANT to 60777*
or call 020 8666 0221

(Standard network charges apply)
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...it’s all about business
By Peter Pledger,
chief executive,
South London Business
Despite the fact that a general election
could be almost eight months away, the
serious media is focused almost solely on
this topic and the implications of every
twist and turn of the issues of the day on
the future election result. South London
Business has no political affiliations
and is only focused on the needs of the
business community and the action
needed to help south London prosper.
Businesses, of course, do not have a
vote but they do employ the majority
of the working population and they
generate the wealth that pays for the
services and benefits that a society now
expects for all. So what are the issues
that businesses are concerned about
today that the politicians perhaps should
consider?
Number 1. – Access to finance.
With the country moving out of recession,
the stock market climbing and confidence
growing, you may be surprised that access to
finance is still an issue. Let me assure you that
it is. Finance for sound business propositions
particularly for small and medium sized
businesses and support to finance business
development is still a challenge as lenders
build up their reserves and reduce their level
of risk. This has perhaps been the key issue
in the recession; the tightening and in some
cases the elimination of lines of credit to allow
businesses to operate, develop and grow.
While some funders have been positive in
their approach and even some Government
schemes have brought some welcome relief,
the issue of access to finance is still the top
issue for many businesses even as we come
out of recession.
Number 2. - Ill-considered regulation
strangles business.
This is not the often quoted argument
against regulation as an inherently bad thing
to be eliminated. Such an approach is both
naïve and illogical. Even the most libertine
commentator would accept the need for
some regulation. However, the shifting over
recent years of obligations to employers
coupled with the raft of forms, procedures
and rules ensures that business people spend
a disproportionate time dealing with matters
of interest to the legions of state officials
rather than the needs of their customers.
This does not serve society or the economy
and has grown as a problem despite the
intentions of the major political parties to cut
‘red-tape’.
Number 3 – do not treat businesses as
cash point machines.

From employers national insurance ( which
is clearly a tax on job creation) to business
rates and additional fees, taxes and charges,
the business community is being milked by
the state to fund almost everything apart
from help for the business itself. Yes, we all
must pay taxes and that is how society works
but the default position of the state is if in
doubt then slap another tax on business.
Perhaps the most annoying recent example of
this is the supplementary business rate on all
businesses with a rateable value over £50,000
in London to pay for Crossrail. Clearly Cross
Rail is a good thing as it will improve rail
infrastructure in London. But to hit London
businesses with this extra tax for what is
after all a nationally important project betrays
a lack of understanding of the threat to
businesses in London and the fact that many
businesses have a choice and do not have to
stay here.
This list of issues should not, in any way,
detract from the spirit of optimism that is
growing. A sense that we have seen the
worst of the recession and we are now slowly
building our way out. There will be set backs
but the future is looking brighter now than it
did even six months ago. Even unemployment,
while still a significant problem appears to
have slowed its increase. It is clear to me
that some of this change is due to some
very focused action which I must praise the
Government for, such as the Response to
Redundancy Programme which has helped
the recent unemployed
(www.southlondonbusiness.co.uk) and
the Future Jobs Fund programme which
is bringing thousands of the longer term
unemployed back into work. What is also
now needed is more direct support for
businesses to help them create the wealth
and jobs the country needs.

Peter Pledger – chief executive
helping south london prosper
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South London Business

South London Business Events
is hosting a comprehensive range of workshops and training
events between September and December. Events include:
Date
22nd October

Subject
Smart Sales 2009

Location
Bromley

Time
9.30am

27th October

LAMBETH BUSINESS AWARDS WORKSHOP

Streatham

9.00am

3rd November

LAMBETH BUSINESS AWARDS WORKSHOP

Clapham

9.00am

4th November

Shop, Shop, Shop!

Streatham

8.00am

10th November International Day - Learn about
exporting opportunities.

Wimbledon

9.30am

11th November International Day - Learn about
exporting opportunities.

Croydon

9.30am

17th November Are You Ready To Trade Internationally/
Croydon
Developing Your Branding For International Trade

10.00am

18th November Economic Downturn Workshop

Merton

9.00am

19th November Are You Ready To Trade Internationally/
Financial Aspects of International Trade

Wimbledon

10.00am

20th November E Commerce Day

Croydon

9.30am

27th November E Commerce Workshops

Croydon

9.30am

2nd December

Streatham

8.00am

London’s Economy in 2010

All our events as free to attend as they have been funded through sponsorship or
via public funding. To book on the above events or to keep up to date with future events,
please email events@southlondonbusiness.co.uk and we will add you to our events mailing list.

Local help for unemployed
professionals and managers
Over sixty five unemployed
professional and executives attended
an “Executive Plus” exhibition
on 22nd September at Grenfell’s
new conference facilities in South
Wimbledon.
The event, organised by Merton Chamber
of Commerce, came about through the
partnership working of local agencies.
The event was sponsored by Jobcentre
Plus, Business Link in London and the
London Borough of Merton, and aimed to
support people in accessing the support
available to them “under one roof”.
Diana Sterck, Chief Executive of Merton
Chamber explained “my own experience
of redundancy and unemployment was
of being passed from pillar to post and
having to work tremendously hard to find
out what help was available. We organised
this event as a one-stop service, enabling
people to address their options – retraining, employment, self-employment
and volunteering”. Agencies speaking
and exhibiting included sponsoring
organisations, Merton Volunteer Centre,
Citizen’s Advice Bureau plus a number of
recruitment and careers job search support
agencies.
Those attending the event had either
been made redundant or had been
unemployed for up to a year. They came
from a wide range of managerial and
professional positions including finance,

IT, legal, marketing and HR. Delegate
feedback gave the event a resounding
thumbs up.
Diana went on to say “Having met the
attendees I am sure they would be an
asset to most businesses. The Chamber
has committed to pass on CVs to any
interested employer”.
For a full list of CV summaries, contact
the Chamber on 020 8944 5501 or email
info@mertonchamber.co.uk

News in brief
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Soloman Service Under
R2R praised by employers
John Leonard Elliot aged 57, Lives
in Hackbridge. He is a time served
apprentice toolmaker.

He believes in continuous personal
development and has completed the
following training:
• City and Guilds Mechanical Technicians
Final Certificate
• Calibration and Measurement
Techniques Cert at Guildford College
• Lean Machining course
• Internal Auditing Course and
• NEBS Management Introductory
Certificate
He worked for Finsbury Orthopaedics
in Leatherhead as a toolmaker
manufacturing orthopaedic implants and
instruments in May 2006 – be careful

Finsbury don`t like to advertise this fact!!!
Was made redundant in August 2009
Soloman gave him a CV workshop,
some confidence building and wrote his
CV. Then Soloman rang around various
manufacturing companies it works with to
find suitable vacancies.
Soloman knew that he would be a good
fit for a vacancy at European Springs in
Beckenham as he possessed all the skills
they needed.
John had 2 interviews at European
Springs and was offered the job.
He started his new job on 1 September
2009 – just a few weeks after being made
redundant thanks to Soloman`s unique
matching service.
He will soon be assessed to see if he
is eligible to undertake NVQ Business
Improvement Techniques NVQ2
programme at European Springs financed
by ESF/T2G
David Pitman the Toolroom Manager
at European Springs says: “we are very
pleased with the level of service and the
quality of the personnel we get from
Soloman”
John says “Soloman has done me proud.
Thank you”.

The Bromley Court Hotel
Bromley’s premier Hotel and Conference
Centre, perfect for Business or Leisure.

Private
Medical
Insurance
Comprehensive cover which
includes fixed premiums from
as little as £40.00 per month,
irrespective of age, claims,
or medical inflation.

Comprehensive cover
with generous dental and
optical benefits

Do you resent the idea of
paying your medical Insurance
premiums and getting nothing
back – when did you last talk
with an expert?
We provide:
t
t
t
t

GJYFEQSFNJVNT
DBTIJGZPVDMBJN
DBTIJGZPVEPOU
GSFFEPNUPDIPPTFXIFSF 
XIFOBOEXJUIXIPNUPIBWF
ZPVSUSFBUNFOUQSJWBUFMZ
t *ODMVEFTHFOFSPVTEFOUBM
BOEPQUJDBMCFOFGJUT
Call us if you would like to know
more and we will be pleased to
send details giving very good
reasons why you might wish
to consider transferring your
healthcover! See how much
you can save.
Call:

Premier Healthcare
Management

tBJSDPOEJUJPOFECFESPPNT
tBJSDPOEJUJPOFEDPOGFSFODFSPPNT

looking to
expand
overseas
See page
18

tBJSDPOEJUJPOFECBORVFUJOHTVJUFT
t&YUFOTJWFMBOETDBQFEHBSEFOT
t0OTJUFDBSQBSLJOH
t-FJTVSFGBDJMJUJFT
t5IFBJSDPOEJUJPOFE(BSEFO3FTUBVSBOU

The Bromley Court Hotel
Bromley, Kent BR1 4JD
Telephone: 0208 461 8600
Web: www.bw-bromleycourthotel.co.uk
Email: enquiries@bromleycourthotel.co.uk

www.southlondonbusiness.co.uk

0800 7833311

www.premierhealth.co.uk

0800 7833311
helping south london prosper
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Croydon receives job boost
with Waitrose opening
New employees set to welcome shoppers as ‘green’ ambassadors

T

he John Lewis Partnership
will gain 105 new employees
at 8am on May 28th, when
Waitrose opens its first store in
Croydon.
The retailer, which has carried out a multimillion pound makeover of the former
Somerfield in George Street, will make all
its new employees partners in the business,
giving them a say in how Waitrose is run
and a share in its annual profits.
These newest employees of the John
Lewis Partnership are set to welcome
shoppers as ‘green’ ambassadors. During
the first two weeks they will give away
5,000 ‘Bags for Life’ to encourage
customers to reuse and recycle carrier
bags. The bags will be given away at
the checkouts for shoppers to pack their
purchases in.
Waitrose Croydon will also be investing
in the local area over the coming year
through it’s Community Matters scheme.
Customers can join the supermarket in
having a say in which 36 local causes
will receive a share of a £12,000 annual
donation.

Waitrose has spent the past weeks
revitalising the shop and investing in
training for all its staff. There will even be
the opportunity for partners to receive
national qualifications in fish, meat or
cheese through the Waitrose Specialist
scheme. This will enable them to advise
customers on what to buy and preparation
through hands-on training. For example,
trainee fish specialists will visit Billingsgate
Fish Market.
Janet Hart, Waitrose Croydon Assistant
Section Manager and former Somerfield
employee says: “I’m so pleased to have
been given the opportunity to become a
Waitrose partner and the training we have
all been given has been very thorough.
I’ve learnt a lot about the business and
can’t wait to put what I’ve have learnt into
practice, working alongside old and new
colleagues alike.”
Waitrose Croydon branch manager, Andy
Hunn, comments: “It’s fantastic that we
have been able to provide jobs for former
Somerfield staff and create a number of
new positions as well. We’re all looking
forward to extending the Waitrose offer

to new audiences as well as becoming an
active member of the local community.
“Croydon is the perfect place for us
to open a new store as there is a strong
demand for quality food here. We are
delighted to be coming here at such
an exciting time for the town and our
investment really shows our commitment to
the area.”
In addition to the fresh meat, fish and
cheese service counters, there will also be
a delicatessen and ‘Food to Go’ counter,
serving made in branch baguettes, soup
and hot drinks. Customers can discover
the supermarket’s award winning wine
collection and essential Waitrose; the new
range compromising of staple groceries
items with the quality and welfare
standards you would expect from Waitrose
at affordable prices.
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Shoppers will also be able to make use of
time-saving services including Waitrose
Entertaining, the food ordering service
which will make catering easy, whether
you are hosting a dinner party for eight, a
buffet for 50 or canapés for 100.

Take a bite from
Council’s green apple
Richmond
Council has won
a national Green
Apple Environment
Award paying tribute
to the quality of its
work to protect the environment and
assist businesses in saving money by
cutting their energy bills.
The award, which will be presented to
the Council at a House of Commons event
in November, means the authority’s work
could be put forward to represent the UK
at the Europe-wide Business Awards for the
Environment.
Cllr Geoff Acton, Richmond Council’s
Cabinet Member for Environment, said:
“Protecting the environment is a policy
this Council has championed and we have
become one of the leading boroughs in the
country in the fight against climate change.
Not only does more efficient use of energy

www.southlondonbusiness.co.uk

cut down on Carbon Dioxide emissions, it
saves money as well
Since the recession the message that
cutting the amount of businesses use has
become even more important as it means
saving money thanks to lower utility bills,
which is vital as more pressure is put on
finances.
“I’m very pleased the Council has won this
award and with it the recognition that in this
area we are among the best in the country.
This will no doubt give encouragement to
the 40-plus businesses which we have given
energy saving advice to, and to the schools
and residents who have also benefited from
sharing our ideas.”
The aim of the Council’s Go Green
programme is to improve access to
information about the environment and
services provided by Richmond Council and
its partners. A full programme of support
has been developed to assist businesses,

schools and residents to cut their impact on
the environment in areas including energy,
waste, water, travel and purchasing.
The Go Green programme provides a
complete environmental support service and
uses evidence-based approaches to engage
and encourage people, and to help them
take action. Much of the advice is available
online at www.richmond.gov.uk/gogreen.
As well as working with businesses, schools
regularly take part in initiatives including an
annual eco-conference and solar car building
challenge. All schools receive a termly Go
Green newsletter with information on the
latest ways pupils and teachers can save
energy.
The Green Apple Environment Awards have
been running for 16 years and are organised
by The Green Organisation, an independent,
non-political, not for profit body dedicated
to recognising rewarding and promoting
environmental work around the world.

Cantium House
L6AA>C<IDCHJGG:N
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Terracycle wastes no
time in expanding
to London
TerraCycle has announced at a reception
attended by the Mayor of London in
New York, it has chosen London as the
location to expand into the UK and Europe.
awareness in the UK
Think London, the foreign direct
around up-cycling.”
investment agency for London, worked
The Mayor of London,
together with UK Trade & Investment
Boris Johnson, said: “It is
(UKTI) to further strengthen London’s
not just a great compliment,
position as a centre of excellence for
but also a wise decision for
sustainable businesses.
TerraCycle to choose London
The announcement yesterday evening in
as its base for European expansion.
New York coincides with Think London and
Our commitment to becoming one of the
UKTI’s North American business roadshow
planet’s most environmentally friendly
entitled the ‘Route to 2012’. The roadshow
cities means we will create a skills base in
is aimed at highlighting the business
green technologies that will be the envy
opportunities open in London to North
of the world, and a magnet for other
American companies, especially around the
companies taking advantage of emerging
Olympic and Paralympic Games in 2012.
environmental markets.
Founded in 2001 by college freshman
“On top of that TerraCycle and its staff
Tom Szaky, TerraCycle - a world leader
will receive a warm welcome in our great
in the field of ‘up-cycling’ where difficult
city and all the help needed to ensure
to recycle waste material is turned into
immediate success. Despite the current
affordable, eco-friendly products - focuses
economic climate we are continuing to
on building a new, more responsible way
invest heavily in our infrastructure, and
of doing business. In its native US, it has
in our people, to provide a highly trained
revolutionised the industry by making ecofriendly and affordable products from waste pool of talent for the capital’s businesses.
I’m confident that the future is extremely
materials. On announcing its expansion in
bright for innovative companies with
to the UK, TerraCycle also revealed details
global ambitions, who choose to invest in
of its first commercial partnership, with
London.”
Kraft Foods UK which will see Kenco and
Michael Charlton, Chief Executive of
Tassimo coffee packaging diverted away
Think London, said: “With $100m being
from landfill.
invested in new waste technologies
Tom Szaky, founder and CEO of
London was clearly the natural choice for
TerraCycle, comments, “It is with great
TerraCycle to expand their operations into
excitement that we’re announcing our
the UK. London offers a wealth of business
expansion; having grown rapidly in the
opportunities in the sustainable sector, and
US, we wanted to come to London and
the current market conditions are creating
use the city as a launch pad to build our
inn-slbWith a
unique investment opportunities in London
business across theFile:
UK29404-prem
and Europe.
Ad size: A4 1/4L (180mm wide x 63mm high)
partnership already agreed with Kraft Foods now. In fact there has never been a better
time to invest in London, with favourable
UK we hope to quickly raise consumer

$ISJTUNBT.FOVGSPNQFSQFSTPO
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exchange
rates against
the dollar, and a
wider and deeper pool of available labour
in London.
British Consul General Sir Alan Collins
said: “London won the right to host the
2012 Olympics in competition with some of
the world’s great cities, and US companies
are already showing a very strong interest
in getting involved. I hope that those of
you who have a successful business in the
US will register on CompeteFor.com and
look to locate your operation in the UK to
better position yourselves to secure Olympic
business. I urge you to take advantage of
UK Trade & Investment’s support to help
you realise your 2012 business ambitions.
Once you have done this you will find that
the UK is a location that is second to none
in enabling your company to showcase its
capabilities, as well as providing a launch
pad into the rest of Europe.”
Over the last decade, Think London has
helped more than 1,400 companies from
44 countries set up in London. These
include companies from the sustainable
sector such as Accord Global Environment
Technology (AGET) Asia Carbon Exchange
Pte Ltd, Better Generation, Closed Loop
London, EarthTradeWater, Enecore, Ralos,
RecycleBank, Reliance Fibre and Tesla.

www.premierinn.com

Christmas menu available for lunch and dinner at £15 per person

Premier Inn London
King’s Cross St Pancras
26-30 York Way
King’s Cross
London
N1 9AA

Christmas Party Nights for up to 60 people at £29 per person
including buffet and disco
Why not stay the night
with rooms from £90!
Contact;
For more information call 07903 623075
Or email conferencelondonkingscross.pi@premierinn.com

www.southlondonbusiness.co.uk

Bookings now available:
Sun - Thur - £35.00 p.p.
Fri and Sat - £40.00 p.p.
Available throughout
December.
Includes:
Dedicated Party planner;
Champagne on arrival;
Full Christmas Menu with all
the trimmings!
DJ until Midnight and
Bar open until 1am!
52-54 Upper Richmond Road, Putney, London, SW15 2RN
Tel: 020 8874 1598 Email: res@thelodgehotellondon.com
www.thelodgehotellondon.com
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RBS Supports
Magic on the bowls green
Purbrooks Ltd’s Expansion at cheam fields
London – August 2009 – The Royal Bank of Scotland (RBS)
has backed long-standing customer and printing company,
Purbrooks Limited with a working capital facility which
allows for their continuing growth.
Based in Wimbledon and established in 1896, Purbrooks is a
full service printing company that provides a one-stop shop for
all print communications; from design through to litho and digital
printing and fulfilment. The family-run business prides itself on
being at the forefront of the print industry.
Currently owned by Martin Stern, the company has been a
customer of the RBS Group for around 60 years. In 2005, the
bank helped fund Purbrooks’ new premises in Wimbledon and in
2007, Lombard, the asset finance arm of the RBS Group, funded
a new five colour B1 press which has allowed Purbrooks to take
on new business and grow despite a downturn in the sector.
Most recently, a working capital package arranged by Relationship
Manager, Andy Rogers, gives the business the extra confidence
to continue growing and taking on new staff whilst other printers
may be drawing back from the market or in some cases having to
exit.
Martin Stern, Chairman at Purbrooks Limited said:
“The recent funding from RBS has helped with our general
working capital and allows us to focus on taking on new contracts
and building the business instead of worrying about finances.
Andy has been our relationship manager for 6 years now and we
feel he really understands the business and can see where we’re
planning to take it.”
Andy Rogers, Relationship Manager at RBS, added:
“Purbrooks is an established, highly efficient printing company
that has banked with us for many years. We have always worked
closely with Martin and his team, keeping in close dialogue so that
we can support their business plans as they grow and change. We
wish them all the best as they take the company to the next level.”

Sutton Chamber
member Theo Theodoris,
known as Theo the
Magician became one
of the youngest Cheam
Fields Two Wood Bowls
Champion at the weekend.
People watching the final yesterday said. “That was Magic, Theo was
down in the game until it became 13 -13, then drifted away to win 2113”. Others say, “It’s like playing two people out there, Theo & Magic
Theo”. Proud Dad Magic Theo is pictured receiving his Trophy with his
delighted daughter Elena, who was born ten weeks early weighing
only 2lbs.
Theo raised over £17,000 in the last 7 years and presented The
Neonatal Unit a new incubator a couple of months ago. Magic Theo
recently helped Queen Mary’s Children’s Hospital Celebrate 100
years, by performing a Giant Magic Show at Sutton Arena for over 70
families.
Theo has now been a member of Sutton Chamber for just over a
year now and wished he had joined years ago. “I thought it would
be very boring and was just for old business men. How wrong I was.
I have made some great contacts, fantastic work leads and attended
and now host the Networking Events. I have yet to attend any other
Chamber of Commerce groups, but that will be my aim for the next
few months”.

Knock the stufﬁng out of Christmas this year

Christmas parties at Cannizaro House

This Christmas enjoy a festive night out with friends and colleagues in one of our
private rooms, perfect for dining and dancing. Alternatively, if you want a real
‘experience’ then we can turn your dreams into reality with a bespoke event.
Prices from

Christmas Day

£120.00 per person

A sumptuous, traditional lunch
accompanied with a visit from Santa.
Children aged 3 -11 at £60.00
Children aged 3 and under –
complimentary

Cannizaro
House

£45.00 per person

Boxing Day
& 27th December

3 course lunch for

£40.00 per person

New Years Eve
Dinner & Dance

4 course dinner

£135.00

To check availability and for further details on any
of our festive activities then please contact the
Experience Team directly on 020 8970 2773 or via
e-mail experiences@cannizarohouse.com
For details of all our festive activities visit our website

www.cannizarohouse.com
www.southlondonbusiness.co.uk
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Teddington
Studios
• Following the invention of the
cinematograph in the late 19th
Century, this riverside estate
was originally owned by wealthy
businessman Henry Chenny was used
for experimental film productions and
later silent features.
• Purchased by Warner Brothers in 1934
to make cheap and cheerful ‘quota
quickies’, which acted as a training
ground for upcoming talent
• The film studios were rebuilt in the
1940’s after being leveled in the war.
A raft of new actors were discovered at
Teddington around this time including
Kenneth More and Richard Burton.
• Due to growing demand for the new
medium, the site was bought by ABC
Television in 1958, with many popular
shows transferring there.
• After a merger with Yorkshire Television
in 1968, Thames Television was born
and based itself at Teddington for
a 25 year reign, producing some of
Britain’s best-loved sitcoms and light
entertainment.
• Purchased in 2005 by Pinewood
Studios Group where landmark shows
continue to be produced and the first
HD recorded sitcom was made (The
Green Green Grass).
Iconic TV shows:
George and Mildred; Man About the
House; This Is Your Life; The Des O’Connor
Show; Last of the Summer Wine; The
Avengers; The Benny Hill Show; The Two
Ronnies; Mr Bean; Men Behaving Badly;
Pop Idol; The Green Green Grass; Harry
Hill’s TV Burp; The Office; The IT Crowd.
Currently recording: Keep Your Enemies
Close and Bear Behaving Badly for CBBC,
The Sexy Ad Show for Fiver. The tenth
series of BBC sitcom My Family starts
recording at the end of August
Teddington’s channel hosting facilities
are currently utilised by CBeebies, Chinese
Channel, Racing UK, Quiz Call and The
Jewellery Channel.
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Ecommerce and PayPal
for your business
Small businesses without a website lose an average £52k
a year in potential turnover and part of the reason for this
is that businesses believe it costs an average of £250 more
to make a website transactional
Ecommerce and Online payments are
two areas that a lot of business can
become confused by. Most businesses
feel they should go online and with
nearly 9 million adults already shopping
online at least once a week they are
right.
PayPal makes it easy for businesses of all
sizes to start accepting payments online
immediately and offers a range of products
to suit the needs of your business. From
businesses looking to invoice clients online
PayPal has email payments to businesses
looking for a full checkout solution PayPal
offers Website Payments Pro. The PayPal
solutions allow you to accept credit and debit
cards, bank transfers and PayPal balance,
customers don’t need a PayPal account to
pay you. PayPal can also be added to your
website with your existing payment provider
if you already take online payments. This
allows you access to the 20 Million PayPal
account holders in the UK and also allows
you to be added to PayPal’s online shopping
portal PayPal Offers (www.paypal-offers.
co.uk). Adding PayPal also offers the ability
to increase your sales as 35% of consumers
prefer to pay with PayPal.
Cameron McLean, PayPal’s General
Manager for UK merchant services

comments: “We know that consumers are
looking to the internet more and more in
the current climate, to search out bargains
and fully research which businesses they
are going to use. Online sales are bucking
the high-street street trend and businesses
should establish their online presence before
they are left behind. Not having a website is
like leaving your shop-front boarded up or
refusing to tell customers anything about the
services you provide. Creating an impressive
‘virtual shop’ is the way to stay ahead of the
game and having a website can be more
cost-effective for your business than a high
street presence - and is a key launch pad to
business success.”
PayPal has partnered with leading
ecommerce providers where PayPal is preintegrated meaning there is no extra cost and
no integration required. You can start trading
online in hours. To find our more about these
partners visit www.paypal.co.uk/partners
. PayPal is also working closely with South
London Business and Business Link in London
amongst other organisations to host a
serious of workshops on ecommerce, PayPal
and what to consider with online payments.
Information on these events can be found
by emailing ukpartners@paypal.com

Novel way for Wallington pensioners
to keep fit
A game of tennis, a round of golf or
ten pin bowling are just some of the
activities members of the Wallington
and Beddington senior citizen’s club
can take part in to keep themselves
fit and active thanks to local company
Penta Consulting.
This donation from Penta, a leading
technical staffing company operating in
85 countries, is part of the company’s
commitment to supporting the local
community. As Group Managing Director
Paul Clark explains: “My partner Richard
Wilson and I started Penta Consulting
eleven years ago in Wallington and we are
keen to get more involved with local groups
and ventures. Initially we offered the senior
citizen’s club internet training but they came
back to us and said they would much prefer
a Nintendo Wii so they could have fun
keeping fit together.”
Malcolm Smith who runs the 50 strong
group with a top age of 98 said:

“The aim of the club is to encourage people
to become more active physically and
socially and the Wii fit does both. It has
given members a new lease of life and we
would all like to thank everyone at Penta for
this generous gift.”
For more information please contact Clare
Francis clarefrancis@pentaconsulting.com
Tel: 07798 552982

Malcolm and Beryl Smith accepting the
Nintendo Wii from Penta Directors Nicky
Iandoli (left) and Peter Collins.
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Shine marketing appoints
new creative director
Ecommerce specialist continues to grow from strengthto-strength
Continuing its
steady expansion,
Kingstonbased Shine
Marketing (www.
shinemarketing.
com), a specialist
in building
and marketing
ecommerce websites for upmarket
brands, has appointed Angela Davies
as its new creative director.
Davies’ appointment strengthens Shine’s
existing design team, in its core ecommerce
web design business. It also makes way
for the company’s broader involvement
in branding and design projects, across
its portfolio of retail, fashion, beauty and
fitness clients.
Davies comes with vast experience,
having worked for The Set Up, where
she managed design projects for clients
including: The Economist, Tamarisk and
Gazprom.
In her role at Shine, she will be
responsible for managing client design and
branding projects, along with business
development – working closely with

commercial director, Domenica Di Lieto.
Commenting on the appointment,
Stephen Pratley, managing director of
Shine Marketing, said: “Angela’s approach
to design has a strong focus on the
audience, and therefore the commercial
outcome. And, her work demonstrates that
she always remains true to the ethos of the
brands she is representing.
“Her role as creative director means that
Shine’s online projects can now take the
lead in our client’s brand experience. We
firmly believe that Angela will play a central
part in the company’s next major growth
phase.”
Angela Davies added: “Shine Marketing
specialises in online, a sector which is
seeing continued rapid growth.
“I am excited by the challenge that lies
ahead, and keen to be involved in helping
to develop Shine into one of the leading
ecommerce specialists.
“I believe that successful creative
direction boils down to having immediate
contact with the client, this is when ‘best
of breed’ work is achieved. And that is
what I am setting out to accomplish in this
new role.”

London Borough of Lewisham
Alertbox Scheme helps Lewisham businesses
Lewisham Police and Lewisham
Council are working together to
extend a scheme that helps small
businesses support each other when
they feel vulnerable or at risk.
Sixty Alertboxes have been distributed
to retailers on Deptford High Street. The
boxes contain an electronic device which,
when activated, sends a soundless alarm
to all local businesses that are taking part
in the scheme. It can be used when the
retailer is feeling vulnerable or threatened
by a customer or intruder.
The scheme has been running
successfully around the north of the
borough for over a year, notably in New
Cross Road and the Evelyn Triangle. Initial
funding was provided by the New Cross
Gate New Deal for Communities (NDC).
This latest development in Deptford has
been funded by South London Business in
conjunction with the LDA.
Officers from the New Cross Safer
Neighbourhoods Team, trained in the
installation of Alertboxes, have visited
all of the businesses signed up to the
scheme to set up the equipment and
explain how the system works. Sergeant
Helen Corris of the New Cross Safer

Neighbourhoods Team said: “The scheme
is particularly useful for the small retailer
who runs his or her business singlehanded. If they feel unsure about a
customer or there is a minor incident
occurring in the shop, they are able to
summon help or reassurance by pressing
the button on their Alertbox which is
then picked up by those neighbouring
businesses who’re part of the scheme.
Our officers will be able to monitor these
kinds of incidents so that we can use
our resources more effectively to tackle
identified problems.”
David Boyer of South London Business
said: “The Alert boxes are an excellent
example of the practical support we
can offer to local businesses using the
London Development Agency’s funds and
in partnership with Lewisham Council’s
local Town Centre Manager. Although
this scheme accounts for a fraction of
the £1.3 million South London Business
has invested in the regeneration of the
area we know that even quite modest
contributions to their security make a
real difference to businesses in Deptford
and that’s why South London Business is
delighted to be supporting this scheme.”
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Symptomatic of a
Failing Business…
Insolvencies can be prevented by early
management intervention. Managers
often don’t recognise the impending
crisis; the worst simply ignoring the
warning signs.
Tight financial management,
communication with creditors, and
seeking early professional advice would
see far fewer businesses failing. Any rescue
attempts require openness and honesty
from all involved.
As Licensed Insolvency Practitioners, Frost
Business Recovery meets the owners of
many businesses unable to avoid formal
insolvency. Some could have avoided
failing if the danger signs had been spotted
earlier:1. Management or audited accounts can
suggest problems – Beware; information
may be inaccurate or “out of date”.
2. Exceeding an agreed overdraft facility
can mean trouble.
3. Survival on credit from suppliers,
banks, employees and the taxman writs, final demands, COD agreements
and late payment of wages all indicate a
failing business.
4. High turnover of staff suggests stress
and unhappiness.
5. A lack of essentials; e.g. office cleaning
and toilet rolls, also suggests problems.
6. Lack of delegation could evidence
serious problems as director(s) don’t
trust others with the facts.
7. Accounts department unavailable,
disorganised, bad-tempered - all
symptomatic of badly performing
businesses. No accountant, book-keeper,
or credit controller may also indicate
problems.
8. Fabrication or Fraud - raising invoices
prematurely or double-counting figures
to improve statistics. Sometimes spurious
invoices are raised to increase turnover
and payments from factoring companies.
9. Directors trying to stem losses often
re-mortgage homes or fund business
expenses on personal credit cards.
10.Finally, the Threat – Struggling
businesses may threaten to take their
business elsewhere. If so, maybe it’s time
to ”call their bluff” and say goodbye.
Many businesses will show one or more of
these problems. This does not necessarily
mean that they’re failing, but if you spot
several problems in the same business, then
this is a good indication of trouble. If it is
your business, seek advice immediately.
For further information please contact:
Frost Business Recovery, Square Root
Business Centre, 102 Windmill Road,
Croydon, CR0 2XQ
Telephone: 0845 260 0101
www.frostbr.co.uk
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Parking’s fine
The total number of penalty charge notices (PCNs) issued in London for illegal parking,
driving in bus lanes and moving traffic contraventions has fallen by 11 per cent.

F

igures released by London
Councils show that a total of
5,466,219 PCNs were issued by
the boroughs and Transport
for London (TfL) between 1
April 2008 and 31 March 2009. This is a
reduction of 710,533 from the previous
year.
The number of tickets issued for illegal
parking fell this year by around 11 per cent
to 4,689,309, while 540,120 penalties were
issued for moving traffic contraventions – a
drop of around 71,000 from the previous
year.
A two tier parking penalty system - based
on the seriousness of the contravention
committed – has been in operation across
London since July 2007.
The figures show that three quarters of
the parking penalties issued this year were
for contraventions in the higher band of
penalties – echoing the call of Londoners
for councils to focus their enforcement
on those causing the most amount of

disruption, frustration and danger to other
road users.
Penalties for illegally driving in bus lanes
were down by a 20 per cent from last year
to 233,927. This means that the number of
PCNs issued to people wrongly using bus
lanes has nearly halved in two years – with
409,422 issued in 2006/07.
Today’s figures also show that around
one per cent of the penalties issued
resulted in an appeal being lodged with the
independent adjudicators at the Parking
and Traffic Appeals Service (PATAS)
The total number of appeals lodged with
the Parking and Traffic Appeals Service
(PATAS) in 2008/09 was 76,476 compared
to 64,071 the previous year.
PATAS heard 70,746 appeals in 2008/09,
an increase of 20 per cent on the previous
year. However the numbers of appeals won
by motorists remained at 72 per cent of the
appeals heard.
Chairman of London Council’s Transport
and Environment Committee, Councillor

Mike Fisher, said: “It appears that people
are beginning to heed the warnings that if
they break the rules they will get a ticket.
“At the same time, councils are
successfully making more efforts to focus
their activities on parking contraventions
that matter most while spending less time
penalising minor cases such as overstaying
on a meter for a few minutes.
“These figures also show that the capital’s
award winning two tier parking system is
continuing to successfully target drivers
causing the most disruption to other road
users. This can only help everyone travel
across the capital safely and smoothly.
“I would also remind anyone who feels
they should not have received a ticket
that they have the right to appeal to the
independent Parking and Traffic Appeals
Service who have the final say in every
disputed case.”
The figures also show that clamping is
down by 80 per cent, while the number of
vehicles removed fell by a quarter 65,662.
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Winning
Combination
Managing a business amongst the
plethora of day-to-day tasks often
makes it seem like a secondary
objective. To meet this challenge,
a growing number of firms have
begun outsourcing non-core
functions. This frees up managers’
time to concentrate on running the
business.
Outsource providers have a depth of
knowledge and technical know-how
that is expensive for businesses to
employ in-house, whether for payroll
and bookkeeping or for services such as
debtor control, treasury management
and tax planning. The outsource provider
is also better placed to keep abreast
of regulatory and legislative changes,
and advise on efficient processes and
procedures.
“It all depends on what the client
needs,” explains David Parfitt, Head
of Outsourcing at Menzies. “We may
provide the full financial infrastructure,
or we can simply provide a payroll
service, where we’ll ensure all the staff
receive the correct wages on the correct
day.”
It is this full financial service that
Raumedic UK uses to manage its four
employees. Paul Flavell, Area Sales
Manager, explains that, because of the
company’s size, it is not feasible for it
to maintain its own finance function.
Instead, it decided to bring in outside
help. “Clearly, we needed to make sure
we all got paid , … were meeting our
PAYE and national insurance liabilities,
and that we were complying with all
the necessary regulations. But we didn’t
have the resources to do it ourselves,”
he says.
In the past, some of the main concerns
about outsourcing were with ensuring
system compatibility with the outsource
provider. Flavell admits that this was an
initial, unfounded concern.
“We provided Menzies with the salary
and employee details they needed, and
they set everything up for us. On an
ongoing accounts basis, it can be as
simple as sending over our latest Excel
spreadsheet or Word document. It gives
us one less thing to worry about, which
in these uncertain times is vital,” he
contends.
Menzies advises privately owned
businesses and individuals in the South
London area. If you require business
advice or accountancy services, please
call Andrew Mosby on 0208 9747500.
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Major funding opportunity
to deliver UKTI international
trade services in London
A major business opportunity is now available to
companies that can deliver specialist international
trade services for UK Trade & Investment in London
from April 2010.

U

KTI is seeking to engage
a single organisation or
partnership to deliver its core
services and to assist in the
continuing implementation
of its 5-year strategy, Prosperity in a
Changing World, which was published in
July 2006.
These services are designed to help new and
inexperienced exporters in the region expand
their international capability, and to assist
more experienced companies in developing
their business in emerging markets.
The appointment will be made after an open
bidding competition, and interested parties
are invited to submit completed Expressions of
Interest to UKTI by 11 September 2009.
The successful bidder will need to
demonstrate the ability to supply a range of
international trade services for the region’s
businesses against an agreed set of objectives,
and will provide integrated support to London
companies engaged in overseas trade and
investment.
As well as delivering these core UKTI
services, the successful company will be
expected to deliver a range of additional

international business services including advice
on the mechanics of exporting, payment
arrangements and logistics, plus specialist
support in language and communication
services, and advice on specialist markets and
sectors.
The offer of grant funding will run for three
years from April 2010.
Further details are available on the England
page of UKTI’s website at
www.uktradeinvest.gov.uk, together with a
copy of the Pre Qualification Questionnaire to
be completed by interested parties.
Interested organisations should also advise
Martin Cook, International Trade Director
London, of their intention to bid, e-mail
martincook@uktilondon.org.uk by 5pm
on 11 September 2009.
Media wishing to interview Martin Cook
about this funding opportunity should contact
Simon Holder on 020 7261 8342; e-mail
simon.holder@coi.gsi.gov.uk
For more information about UK Trade &
Investment services please contact the London
International Trade Team. Tel: 020 7234 3000;
e-mail: info@uktilondon.org.uk

London: Best business
location in Europe
The UK’s capital celebrates two decades at the top
The latest European Cities Monitor
2009 has ranked London for the 20th
consecutive year as the number one
European city in which to locate a
business. London came first in all three
major rating criteria; access to markets,
talent supply and connectivity (digital
and physical).
Michael Charlton, Chief Executive of
Think London, said: “London has proved
exceptionally resilient to the downturn, and
has intentionally turned some of its effects
to its advantage. Over the last year we have
witnessed a flight to quality, with many of
our clients capitalising on the bigger talent
pool and improved property supply, the lower
cost of both being enhanced by beneficial
currency markets. Clients such as BTIG,
China Merchants Bank, and TerraCycle, and
a large number of Japanese companies, have
expanded their operations in our city. The fact
that London has further increased its scores
for market access, connectivity and property,
proves that there has never been a better time
to invest in London.”

Boris Johnson said: “Yet again London leads
the way as the number one city for business.
All these recent surveys make it crystal clear
that the world’s attention is focussed on our
capital, offering it an extremely bright future.
We are working tirelessly to promote London
as the top business and tourist destination
and will continue to set the benchmark. We
are pushing ahead with major infrastructure
improvements, like Crossrail and the Olympics,
and delivering programmes to increase the
skills of our workforce so that companies
investing in London have a pool of talent
ready to employ. I urge all international and
European businesses who want a base in the
world’s best city for business to get in touch”.
London, Paris and Frankfurt remain the top
three European locations sitting comfortably
ahead of all other challengers. Of these three,
the UK’s capital was also rated as the most
improved. It ranked second for the availability
of property, with a 33 per cent improvement
in its score for property value. It also jumped
from fifth to second as the city that is doing
the most to improve itself.
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International trade is the
passport to growth, says HSBC
Four in 10 businesses (38 per cent) in the
UK that are contemplating international
trade see it as crucial to their overall
survival, according to a new report from
HSBC Commercial Banking.
In a study of 500 UK SMEs1, half of which are
currently trading internationally with the other
half planning to, HSBC Commercial Banking has
uncovered the number of businesses that view
international trade as pivotal to success rises
to 88 per cent for businesses that are already
trading overseas, illustrating how important it
is that businesses in the UK look to move into
new marketplaces.
However, HSBC’s Going International report
also reveals that the perception and reality of
what it takes to get started internationally is
often quite different. Consequently, millions
of SMEs are being overly cautious when it
comes to acknowledging the positive effect
international trade and it is preventing them
from realising the potential business growth
they could benefit from.

are well placed to take advantage of the current
climate; and this rises to 62 per cent for SMEs
already exploiting overseas trade. Time is also
of the essence with two out of three (68 per
cent) businesses in the UK looking to trade
internationally planning to launch by 2011.

The Going International report has revealed that:
• Four in five (80 per cent) SMEs currently
trading internationally consider it a profitable
venture, with a further 15 per cent breaking
even
• 78 per cent of those businesses have grown
by at least 10 per cent and one in five (20
per cent) have experienced growth of more
than 50 per cent, as a direct consequence
• And to realise this exceptional growth
more than half (54 per cent) spent less than
£50,000 to get started

Noel Quinn comments: “It is interesting to see
which elements of international trade many
businesses assume will be most troublesome.
Trading internationally, just as domestically,
requires the same fundamentals – securing
finance initially and managing cash flow
sensibly.”
Lord Digby Jones, Chairman of the
International Business Advisory Board of
HSBC said: “The only way the UK will recover
quickly and sustainably from the recession
is by trading her way out. That calls for our
continued, indeed our increased, commitment
to the export of goods and services. Our
manufacturing sector is among the best in
the world for added value innovation and our
service sector exports more than virtually any
other country. Exposing a business to overseas
competition makes it more competitive, more
productive and better equipped to deal with
the challenges of globalisation.”

In contrast SMEs yet to take the international
plunge are considerably more pessimistic about
the perceived impact:
• Four in 10 (42 per cent) estimate that their
business will grow by less than 20 per cent
and just one in 10 (nine per cent) expect
that international trade will bring them
growth of more than 50 per cent – less
than half the number of businesses who are
actually trading internationally and achieving
this growth
• And to achieve this relatively small growth
most expect a significant capital outlay
– with 54 per cent estimating the cost of
international business being over £50,000;
nine per cent of those businesses are under
the impression that they will need to invest
in excess of £250,000 to make international
trading a reality

There is, however, a disconnect in the
aspects of international trade that may create
headaches:
• Currently 41 per cent of SMEs not trading
internationally view the language barrier as
the key inhibitor in taking their businesses
overseas, ahead of financial issues such
as currency fluctuations (39 per cent) and
securing the finance initially (36 per cent)
• In contrast, businesses currently trading
internationally claimed that the issue of
managing finance on an ongoing basis
(44 per cent) and currency fluctuations (46
per cent) are by far the most important
obstacles to overcome to successfully trade
internationally

-

-

Noel Quinn, HSBC head of commercial
banking, UK said: “Conventional wisdom
assumes that trading internationally is
expensive, complicated and ‘not for businesses
like us’. Our study has shown that, in most
cases, businesses that adopt an international
strategy are growing. In addition, it is costing
less than anticipated to set up and the impact
on the bottom line is better than expected.”
According to findings, the future of
international business looks bright for British
companies - 44 per cent of companies planning
to trade internationally believe UK businesses

-

Despite an insatiable consumer appetite in
China and India, companies dipping their
toes into international waters are opting to
trade much closer to home.
France (64 per cent), Germany (51 per cent),
Spain (41 per cent) and Ireland (40 per cent)
are the key markets for companies with a
new found international appetite. However,
just 14 per cent are considering China and
only seven per cent are targeting India.
Companies with an existing international
profile are much more flexible with their
trade destinations. France, Germany and
North America are still the UK’s most
common international trading hubs, while
China, India and Scandinavia all feature
prominently.
Africa is the marketplace that holds the
biggest fascination with 17 per cent of
companies looking to grow in the world’s
second most populous continent in the next
few years.
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Employers beware:
First corporate
manslaughter
charge under
the new act
The Corporate Manslaughter and
Corporate Homicide Act 2007
introduced a new offence for
prosecuting companies and other
organisations for gross failures in the
management of health and safety
with fatal consequence.
An organisation to which the Act applies
will be liable to be prosecuted for the new
offence of Corporate Manslaughter if “the
way in which its activities are managed or
organised (a) causes a person’s death, and
(b) amounts to a gross breach of a relevant
duty of care owed by the organisation to
the deceased.”
Cotswold Geotechnical Holdings,
a small engineering company, based
in Gloustershire has become the first
company charged under the 2007 Act. One
of the two directors of the Company has
also been charged with gross negligence
manslaughter and will face charges as
an individual as well as on behalf of the
Company. The Company is accused of
unlawful killing by gross negligence after
Alexander Wright, a junior geologist was
taking soil samples from inside a pit when
it collapsed and crushed him.
To secure a conviction under the
Act it must be proven that Cotswold
Geotechnical’s management failure
amounted to a “gross breach” of the duty
of care owed to the deceased. A jury will
therefore be expected to consider whether
the evidence shows that the company’s
conduct fell below what could reasonably
have been expected of it. If convicted,
there is no upper limit on the fine which
can be imposed although there is already
speculation that in light of the economic
climate and size of the Company, this is
likely to be modest. Other penalties may
include remedial action and publicity
orders. For the Director of Cotswold
Geotechnical Holdings, if convicted of
manslaughter, the risk of a prison sentence
is a real one.
So what can companies learn from
this? Companies and organisations should
keep their health and safety management
systems under review, in particular the
way in which their activities are managed
and organised by senior management.
The Institute of Directors and HSE have
published guidance for directors on their
responsibilities for health and safety:
www.hse.gov.uk
Emma Thompson is a solicitor at
Thackray Williams LLP.
For more information email:
emma.thompson@thackraywilliams.com
www.thackraywilliams.com

Please visit www.hsbc.co.uk/Business
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International Trade
With the aim of stimulating export growth from the South London economy, South
London Business has been appointed to deliver promotional and advisory services
for businesses looking to expand overseas.

T

he new programme, called
Global London, is funded
UK Trade and Investment
(UKTI) and co-financed
by the European Regional
Development Fund. Companies in
south London will be able to benefit
from a programme of international
trade days, workshops, and advisory
and mentoring services designed
to help them identify international
market opportunities as well a s the
procedures and practices required for
successful exporting.
This service is being managed Londonwide by Greater London Enterprise (GLE)
and the London Development Agency
(LDA). Peter Pledger, South London Business
chief executive said that it was particularly
important for South London companies,
with their diverse international links, to
make the most of their exporting potential.
“With our multi-cultural social and business
communities, and our international
transport links, South London is a natural
international trading hub. However, like
the rest of London our businesses could
be doing a lot more internationally and
the Global London initiative, with its
programme of practical advice, mentoring
and guidance is aimed at boosting our
trading performance”.

www.southlondonbusiness.co.uk

South London Business is organising events in November:
10th November – International Trade Day
- 9:30am - 3:30pm – Wimbledon Theatre. Learn about exporting opportunities.
11th November – International Trade Day
- 9:30am - 3:30pm – Jurys Inn Croydon. Learn about exporting opportunities.
17th November – International Trade Workshops
- Jurys Inn Croydon. 10am-12.30pm: Are You Ready To Trade Internationally
2pm-4.30pm: Developing Your Branding For International Trade
19th November – International Trade Workshops
- Wimbledon Theatre. 10am-12.30pm Are You Ready To Trade Internationally
2pm-4.30pm: Financial Aspects of International Trade
To book your place Text: ‘EXPORT’ to 60777 (Standard Network Charges Apply)
Email: events@southlondonbusiness.co.uk
Phone: Events on 020 8256 1289
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Recession spurs a new
wave of London inventors
The recession, according to London inventors, has been a major catalyst inspiring
them to invent and innovate over the last 12 months, a recent poll conducted for
Business Link in London has found.

A

s the British Invention Show
gears up to unveil this year’s
British Inventor of the Year,
over 100 of the capital’s
budding entrepreneurs and
small-to-medium sized enterprises
(SMEs) took part in the latest poll.
The recession and redundancy are cited
as two main reasons why aspiring inventors
took the plunge by taking their inventions
forward as a business. For example, over a
third of respondents were spurred to start
a new business because of the economic
climate. However, almost one in five did so
because of redundancy (21 per cent). Over
70 per cent of these inventors have never
invented before.
Similarly, the economic climate prompted
almost half (49 per cent) of the SMEs to
proactively invent and innovate in the last
12 months. Of these SMEs, the poll found
that women-owned businesses are twice
as likely to do so as male-owned ones (68
per cent versus 38 per cent). Inventions
included self-cleaning toothbrushes,
cooking appliances and brain-teaser
puzzles.
Business Link in London Business Adviser,
Jeff Woolf OBE is the chair of the judging
panel at the British Invention of the Year
Awards in London on 16 October 2009.

He is also a two-time award winner of the
British Inventor of the Year. Mr Woolf said:
“Business Link has witnessed an increase in
the number of clients seeking to turn their
idea into a viable business. They are savvy
enough to spot gaps in the market and
develop new services.”
A large proportion (71 per cent) of SMEs
surveyed believed they improved existing
products or services through innovation.
The introduction of interactivity and the
use of animations in business training
are just two examples of innovations to
services.
According to 83 per cent of SMEs, these
new creations will generate additional
earnings rather than replace existing sales.
This supports the results from Business
Link in London’s quarterly Diverse Business
Confidence Index of over 3,000 London
SMEs. The July Index found that 84 per
cent of entrepreneurs are striving to grow
their business over the next 12 months by
introducing new products as one of their
top three strategies for growth.
Kane Kramer, chairman of the British
Inventors Society, said: “We’re excited
about the results of this poll in the lead
up to the British Invention of the Year
Awards. Innovation and invention are such
important aspects of entrepreneurialism

and Jeff’s valuable experience will help
us recognise and award a talented British
inventor in October. We encourage
inventors to make the most of their ideas
and seeking sound business advice will help
them on their journey.”
A third of all respondents report that
trusted business advice will be essential to
turn their inventions into a winning product
or service. In particular, established SMEs
note that if they could make any decisions
differently when launching during a
recession, it would include seeking business
advice from independent third parties.
Which is where Business Link in London’s
practical advice comes in.
We offer a range of guidance and support
for small businesses, including specialised
advice from Business Advisers about
innovation and invention. Inventors can
receive assistance on issues ranging from
intellectual property, finding manufactures
to build a prototype and learning how to
attract funding for their invention.
Business Link in London also offers online
guides and maintains a round the clock, 24
hour telephone and online advice service.
For further information visit
www.businesslink.gov.uk/london or call
0845 6000 787.
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Recession keeps South London
businesses depressed
Depressed economic times, minimal pay increases and a freeze on employment are
the most likely economic outlook for south London in the coming six months,
as businesses expect a deterioration in UK growth.

T

he view comes from the latest
survey of firms undertaken
by South London Business,
which has been analysed
by statisticians at Brunel
University and is the largest survey of
businesses’ economic outlook since the
start of the recession.
More than half of businesses say they are
not expecting to raise salaries at all in the
next year while 60% expect employment
levels to remain the same. The survey
demonstrates a significant worsening in
business outlook – a similar poll conducted
almost a year ago in October 2008 showed
nearly a third of businesses were expecting
job prospects to improve in 2009.
The results also show a deterioration
in the level of businesses’ optimism for
UK economic growth; more firms than in
previous surveys (nearly 40%) think that
growth will be lower in the second half of
2009 than in the first. By contrast, a year
ago more than 50% were expecting an
increase in turnover.
Despite the economic gloom, companies
are continuing to plan positive steps to
try to improve their prospects. In the next
12 months, 45% say they are planning to
increase market share, launch new products
or services (38%) or expand into new
sectors or markets (33%).
Peter Pledger, chief executive of South
London Business, says: “It is clear that
firms in South London remain resilient
in the face of adversity, with so many
of them continuing to try to grow their
businesses during such difficult times. We
will be working hard to provide advice and
practical guidance wherever possible to help
them meet the challenges and be ready to
meet the upswing when it comes.”
More than 350 firms completed the
survey which was sent out in June, with
the largest proportions coming from the
boroughs of Croydon and Bromley, followed
by Kingston, Richmond and Merton, then
Greenwich, Lambeth, Sutton, Lewisham,
Bexley, Wandsworth and Southwark. The
surveys were sent to top companies ranked
by turnover and number of employees as
well as a representative example of small
and medium size businesses in the region.
Firms say they choose to be based in South
London for two main reasons – access to
customers (40%) of firms, and quality of
life (28%) – with around three quarters

saying they are either satisfied or very
satisfied with their location. Crime, the local
environment and access to ‘inexpensive’
parking are key business concerns.
However, the top three issues that
businesses want addressing are the cost
of business rates, cost of premises and
transport links. The survey concludes
that it is possible South London’s appeal
as a business location may start to be
eroded by the increasing costs put on local
businesses, such as the Chancellor’s recent
increase in the business rate multiplier, the
imminent 2010 rate revaluation plus the
supplementary business rate.
“The government is not being fair
to South London as the increases in
business rates for London firms and the
supplementary business rate are going
to create an unsupportable tax burden
for most South London companies,” says
Peter Pledger. “The government needs
to realise that its role should be to create
an environment in which business
growth can thrive, rather than
continue to penalise South
London for its success.”
More and more and more
companies are seeking advice
to help them adjust to the
new economic trading
conditions, according to
the survey, with more
than a quarter wanting
to talk to South London
Business about the
support and advice it
can offer. Key areas
in which businesses
need more advice
are listed as
insurance,
occupational
health and
overseas
export, a
subject
on which
South
London
Business
is already
providing
educational
seminars. Businesses
also feel they could
be helped by more local

networking events.
The survey also investigated the benefits
of the area having an international airport
which could serve local businesses. About
a quarter of the businesses who replied
believe it would create more opportunities
for them while just over 20% say it would
increase their customer base.

Business Survey Winner:
Hallite Seals Int.Ltd
R. Hewlett
Site Services Director
020 8481 8220
richard.hewlett@hallite.com
www.hallite.com
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Planning ahead
Central to any organisation’s success is a well qualified, motivated workforce
- investment in training, development and business skills to ensure the best
possible return is more important than ever.
Kingston Employer Services

delivered flexibly to meet working needs.
Kingston Employer Services is based in a
(KES), Kingston College’s service for
convenient location with a professional
employers, is dedicated to building
training suite. KES can also deliver training
workplace skills and supporting
at a time and place to suit an organisation
business goals.
and offers customised courses to meet
KES has extensive experience of working
specific business requirements.
with public and private sector employers
KES’s people are its strength and its
of all sizes, from micro business to large
trainers’ current and relevant industry
multinational, and offers professional and
experience brings practical benefit to
personal development for individuals.
its clients. Using expert knowledge of
It recognises every requirement is unique
and, by listening to you and understanding
the challenges you face, provides innovative
and effective training solutions that make a
KES recognises every
real difference.
requirement is unique
KES offers courses and training relevant
to today’s business, commercial and service
and, by listening to you
industries with a responsive, flexible and
and understanding the
professional approach. These requirements
are met through:
challenges you face,
• Training workshops and short courses
• Tailored programmes
provides innovative and
• Management programmes
effective training solutions
• Professional qualification courses
File: 28667 11 9SLB kingston
• ApprenticeshipsAd size: A4 1/2L (180mm wide x 130mm high)
that make a real difference.
•KES
Foundation
DegreesLon_Bus.qxd 5/10/09 17:36 Page 1
advert_South

available funding, KES will help you access
opportunities to receive subsidised training
wherever possible.
Response to Redundancy
Like much of the country, the South
London Area is experiencing an increase in
redundancy and unemployment. To assist
individuals facing this threat, Kingston
Employer Services has launched its Response
to Redundancy Programme.
This programme provides those under
threat of redundancy, or those recently
made redundant, workshops delivering
job winning skill development and the
opportunity to gain nationally recognised
qualifications. The programme is funded by
the Learning Skills Council and the European
Social Fund and is free to those who meet
the eligibility criteria.
To speak to KES’s Employer Services team
and find out how they can assist you meet
your goals, call 020 8268 2861, email
kes@kingston-college.ac.uk or visit our
website: kes.kingston-college.ac.uk

Providing the workplace skills
to meet business and
professional development needs

Kingston College St James’s Road Centre 3 St James’s Road Kingston KT1 2AH
t 020 8268 2861 f 020 8268 3158 kes@kingston-college.ac.uk www.kes.kingston-college.ac.uk
www.southlondonbusiness.co.uk
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Swanley-based Swan Mill Paper
Company (Swantex) to acquire tabletop
products business from F Bender LTD
CASH & CARRY MEMBERSHIP
WAREHOUSE CLUB

• Deal will make Swantex the UK’s
leading paper napkin manufacturer
and consolidate the firm’s market
leadership position
• Napkin production capacity will
increase 20% to a forecast 4.8 billion
in 2010
• Acquisition will lead to forecast 10%
increase in headcount at Swanleybased manufacturing plant in 2010

JOIN THE CLUB

CROYDON

Costco is a membership cash & carry warehouse club which sells a wide
variety of brand name merchandise at low warehouse prices.
Advantages of Costco Membership...
s Substantially reduced prices
s Wide range of quality branded products
s High quality fresh food departments
s Business supplies and resale merchandise
s Immediate availablity - open 7 days a week
s Warehouse is self service with products packaged and sold in bulk
quantities
s No hidden charges - all prices are posted excluding and including
VAT
s Pay with cash, company or personal cheque or debit cards
s Membership valid at over 560 locations worldwide

Double Guarantee
On Merchandise:
We guarantee your satisfaction on every product we sell with a full
refund*.
On Membership:
We will refund your membership fee in full at any time if you are
dissatisfied.
* Exceptions apply. Please see in warehouse for details.

Opening Hours
Trade

Individual

Mon-Fri
Saturday

09:30 - 21:00
09:00 - 19:00

12:00 - 21:00
09:00 - 19:00

Sunday

11:00 - 17:00

11:00 - 17:00

Bank Holidays

10:00 - 18:00

10:00 - 18:00

Use this

PREVIEW PASS

Costco is only open to members who pay an annual fee.
There are two types of membership - Trade and Individual
If you are a bonafide business owner or
manager you qualify for Trade Membership.
You need to provide evidence of trading in the
form of a current business utility bill plus either a
VAT Registration Certificate or two other pieces of
business stationery (cheque, letterhead, invoice).
The annual Trade Membership fee is £20 (plus
VAT) which includes a free spouse card.
You qualify for Individual Membership if
you belong to specific employment groups. You
need to provide relevant ID, such as your payslip,
ID card or professional qualification, plus a
current utility bill from your home address. The
annual Individual Membership fee is £25 (plus
VAT) which includes a free spouse card.

Individual Members Eligibility Criteria
Current or retired employee of:
Banking/Finance, Civil Servant, Education, Fire/Rescue, Insurance, Local
Government, Medical/Health Service, Police Force, Post Office, Airline.
Qualified as:
Chartered Architect, Chartered/Civil Engineer, Chartered Surveyor, Dentist,
Optician,
Pharmacist,
Qualified
Accountant,
Solicitor/Barrister,
Magistrate/Advocate

FREE FREE FREE FREE FREE

You could be earning
2% on
your purchases.

to view our Croydon Warehouse
Name :
Business :
Address :

Postcode :
email :
COSTCO USE ONLY
Authorised by:

Ask at the membership
desk
for details.

Tel :

Date :

Indentification for eligibilty required.
Purchases may only be made once full membership is obtained.

www.southlondonbusiness.co.uk
26482_SLB_11_Costco.indd 1

Item number: 58819
Expires: Jan ‘10
Sign up for Costco Membership and receive a tray of 18 free
range eggs for FREE!

Costco Croydon
Imperial Way
Croydon
CR9 4LN
Tel: 0208 253 4100
www.costco.co.uk

1/10/09 16:55:04

Swan Mill Paper Company Ltd (trading as
Swantex), a Swanley-based manufacturer
of tableware, announces today that it is
acquiring the napkin and tableware business
of Benders Ltd for an undisclosed sum. On
completion, the transaction is expected to
add an additional £10 million to Swantex’
annual order book and create capacity to
drive further growth. The deal will make
Swantex the market leader in paper napkin
manufacture and supply in the UK and will
grow its business in the “away from home”
market. Clients of Swantex in the away from
home market include Le Gavroche, Harrods,
KFC, Pizza Hut and many other leading
multi-site operations.
Announcing the acquisition, David Byk,
Group Managing Director of Swantex,
said ‘This is a very positive, important and
forward-looking acquisition for us. In the
last few years Swantex has implemented
a successful strategy to grow our share of
the UK tableware market by broadening
our offer into cutlery, plates, straws and
other tableware consumables, including a
suite of coordinated products, from napkins
to crackers, for the Christmas season. This
deal is consistent with that strategy. It will
establish us as the leading UK manufacturer
and supplier of tableware and it will create
opportunities for additional growth as the
economy recovers.’
He added: “This deal is also great news
for the local community which Swantex
has been a part of for three generations. It
will create new jobs for local people during
2010 and we are positioned well for further
innovation and growth in the years ahead.”
Established in 1892, Swantex employs

250 people and trades from a five acre
manufacturing site in Swanley, Kent and a
12 acre purpose built factory in Hirwaun,
South Wales. In the last 12 months,
Swantex has manufactured 4 billion
napkins, supplied 22 million Christmas
crackers, 334 million straws and over 30
million metres of wrapping paper (enough
to stretch three-quarters of the way around
the globe), as well as gift bags, gift tags,
ribbon and Christmas cards.
Swantex has been based in the SouthEast since the 1930s, originally in a factory
site in Woolwich. During the war, Swantex
machinery was used in the manufacture of
propeller mounting tools for Hawker fighter
aircraft. Production moved to the Swanley
site, originally a jam factory, in 1945.
As part of the transaction Swantex will
also acquire Benders’ napkin and tablecover
machinery and will take over the sole
supply of these products and their traded
assortment of cutlery, straws, plates and
other tableware from January 2010.
Swantex is also focused on building
a successful international business.
International sales, including exports and
sales to other countries via the Swantex
sales and sourcing operation, have doubled
in the last 12 months to nearly £2 million
and are expected to grow significantly in
the next financial year. Key markets include
the USA, Australia, Canada and France.

“This deal is also
great news for the
local community
which Swantex has
been a part of for
three generations.
It will create new
jobs for local people
during 2010 and
we are positioned
well for further
innovation and
growth in the
years ahead.”

Sponsored column

Corporate
Manslaughter
in Court, First
charges brought
under 2007 Act
By Lorena A Mico,
Business Development
Manager
Proceedings in respect of the first ever
charge of corporate manslaughter
brought under the Corporate
Manslaughter and Corporate Homicide
Act 2007 (the 2007 Act) commenced at
Bristol Crown Court on Tuesday 23 June.
Cotswold Geotechnical Holdings Limited is
the company being prosecuted following
the death of one of its geologists,
Alexander Wright. Mr Wright died on 5
September 2008 whilst taking soil samples
from inside a pit which had been excavated
as part of a site survey. The sides of the pit
collapsed, crushing him to death.
Mr Peter Eaton, a director of the
company, has also been charged with the
common law offence of gross negligence
manslaughter and with a breach of Section
37 of the Health and Safety at Work Act
1974 (HSWA). In addition, the company
has been charged under Section 33 with a
failure to discharge its general duties under
the HSWA to ensure, so far as is reasonably
practicable, the health, safety and welfare
at work of employees.
The above case illustrates the importance
of Director’s and Officer’s Liability Insurance.
Recent regulation both in the UK and
the EU have eroded the protections that
were enjoyed under the Limited Company
umbrella and now managers and directors
are liable for decisions made during the
every day running of the business. The
business as an entity may also be found
liable in addition to the individuals.
A Director or company official may also
be help personally liable if he fails to protect
the interests of the company. Lawsuits
can be brought by shareholders looking
for accountability as to why the company
may be under poor governance procedures
which may lead to poor performance or a
drop in valuation.
Director’s and Officer’s cover will cover
the cost of defending the claim as well as
monetary awards by the court. It does not
and cannot cover penal time.
Premiums for D&O cover can be as low
as £450.00 a year and in the current legal
environment, it is considered a necessity
for all businesses. We are happy to answer
any questions on the subject. Please
contact Francis Townsend and Hayward on
0845 345 9000.

helping south london prosper

23

24

Training

South London Business

There’s never been a better
time to hire an apprentice
Few organisations
have not been
impacted by the
recession but
from our contacts
many are still
hiring (or would
like to) junior
staff. Presumably
this means that companies still need to
ensure that the junior roles which help
the business to work effectively on a
day-to-day basis are being filled.
Many companies tell us that staff turnover
is down, unsurprisingly, but that the hassle
involved in recruiting junior staff is as high as
ever in terms of sifting through applications.
Some are concerned about a rush for the
door once the economy begins to turn up
again as people try to upgrade to the sort
of job they would otherwise have chosen.
Other companies tell us that they still
have too much turnover in specific junior
roles and are interested in the fact that an
apprentice is motivated to stay around for
at least 12 months to get their training and
certificate.
In these uncertain times a London
Apprenticeship is a flexible, simple, low cost
and low risk way to fill junior posts and
potentially find future permanent staff, but

without commitment at the outset.
We can provide you with motivated and
job-ready young apprentice staff who will be
formally employed by us but work for you.
The London Apprenticeship Company
(LAC) will:
• find, test and present potential
apprentice candidates to a host company
to choose from
• ask the host company itself to decide
the apprentice wage rate (typically we
recommend around £160/ week i.e. all in
cost of £10,000 pa)
• contract itself with the apprentice and set
the apprentice up with a training provider
for the government-funded specialist
training relevant to the apprentice job
• handle all payroll for the apprentice with
the wage set by the host company and
then invoice the Host
• induct the apprentice and then support
the apprentice and host company during
the whole period of the apprenticeship
(typically 12 months)
Not only is it simple and low cost, but it is
low risk. The host company can hand back
a London Apprentice to us at any time with
just two weeks’ notice. That takes away
File: 29137-11-chang thai-slb
the worry
about making a mistake or about
Ad size: A4 1/4P (88mm wide x 130mm high)
changes in your own business pipeline.
Home Jane is an all-female home

improvement and property maintenance
company in south London. Owner Pam
Mellen: “By working with an apprentice you
can get someone in at a very junior level
and still get a high quality staff member. We
are a growing company and need someone
able to start with basics, with the potential
to grow their role as the business grows...
The London Apprenticeship Company
allowed us to experiment with having an
apprentice in without having to do the hard
work involved in recruiting an apprentice.
They do all the things that small business like
Home Jane can’t do, such as advertising the
role, filtering candidates and taking care of
initial assessments. By the time candidates
come to us we know they are high quality
and have the right level of skills. Also, the
fact the London Apprenticeship company
employs the apprentices itself really relieves
the administrative burden of taking on the
new staff member. Aside from that that,
level of support that we’ve had through the
recruitment process has been great. They’ve
been able to offer advice and guidance on
interviewing and assessing candidates and
it’s great to have this outside input”.
We have apprentices with organisations
in a whole range of sectors and a whole
range of size from a handful of staff to many
hundreds.

Celebrate Christmas at

Chang Thai
South Wimbledon

3 course Xmas Menu from £18
Special offer for SLB readers: Free Cava
*Free glass per person: mention ‘SLB offer’
when you book Xmas menu

Book now for lunch or evening on
020 8543 6213 or book@changthai.co.uk

136 Merton Road South Wimbledon
London SW19 1EH www.changthai.co.uk
www.southlondonbusiness.co.uk
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Protecting designs...
grand or otherwise

London was recently voted Europe’s number one
business city for the 19th year running, as reported
elsewhere in this issue, and Think London has
determined to ensure London maintains its position
despite the current conditions of the global downturn.

I

n March 2009, as part of the Mayor
of London’s Economic Recovery
Plan, Think London launched the
high-profile London Now campaign
to spread the word among
overseas businesses that London offers
the best opportunities to both survive
and thrive. Its first priority was not to
lose sight of the fundamental features
of London that produced clear benefits
to overseas investors. These have not
changed despite the downturn and
included:
• London’s leading position as a financial
hub: every leading financial institution
has an office based in the city, including
HSBC and Lloyds of London. The city is
also home to the headquarters of more
than half of the UK’s top 100 listed
companies (the FTSE 100) and more than
100 of Europe’s 500 largest companies
• Springboard to Europe: London is the
gateway to the European Union’s 27
member states, the biggest single market
in the world, with a population of nearly
500 million
• Transport: five international airports,
high-speed rail services to Paris and
Brussels, and one of the world’s largest
over-ground / underground rail networks
• A skilled workforce: London is home to
Europe’s largest regional workforce more than 9.8 million people, with one
in three holding a university degree
• Truly multi-cultural: more than one in
four Londoners today were born outside
the UK and over 300 languages are
currently spoken here
• Property: the city boasts an unrivalled
choice of premises and facilities ranging
from flexible office space to some of
the world’s most soughtafter high-rise
addresses
• A lack of significant barriers to foreign
business ownership in the UK - both
the UK Government and the Mayor
of London truly welcome overseas
companies
These factors contribute significantly to
why the London marketplace is growing
at a faster rate than any other global city
and is set to become the fourth largest
city economy in the world by 2020. In
order to reinforce the message that the
economic downturn has in fact opened a
window of unique investment opportunity
for businesses to reap the benefits of the
London marketplace, Think London has
recently met with business leaders in the
US, Japan, Korea, China and Australia, with

a simple proposition: take advantage of the
benefits in London now and be in a strong
position for when the recovery comes.
Think London chief executive Michael
Charlton adds: “Think London firmly
believes terms such as ‘economic slowdown’
should be balanced with ‘economic
opportunity’. The city now offers real value
for money and provides one of the best
and most productive investment climates
in the world. With office rents in London
down 38 per cent, sterling’s depreciation
against most major currencies and now
an even richer talent pool available, there
is no better time to take advantage of all
that London has to offer to maximise global
potential and competitive advantage.”
The US, India and China remain the largest
investors in London, with the ICT sector
leading the way for investing industries.
Following a dedicated Think London
campaign in China in 2008, London has
welcomed an influx of Chinese companies
looking to set up their European operations
here, including Alibaba.com, which has
relocated its EU operations from Geneva,
China Construction Bank, China Merchants
Bank and China Union Pay.
The imminent Olympics are also expected
to increase opportunity in the capital, with
7,000 tier one contracts and a further
75,000 supply chain contracts available
all administered through the transparent
Compete4 procurement system. These
contract opportunities should act as a
catalyst to a foreign companies to set up
a permanent presence in London, creating
local jobs and economic wealth.
Think London has now embarked on the
second North American leg of its ‘Route
to 2012’ campaign, a series of roadshows
in partnership with UK Trade & Investment

“there is no better
time to take
advantage of all
that London has to
offer to maximise
global potential
and competitive
advantage”

▸

By Rob Sayer, Chartered
Patent Attorney

Agile IP LLP
Patents protect inventions, or
how things work, but the law also
provides for the protection of designs
where the ‘new’ element of the
product is its appearance.
Many companies invest in making their
products look attractive or distinctive
over what is already in the marketplace. A
product’s appearance is often what makes
us choose one product over another.
Think MP3 players, trainers, watches,
designer clothes, fridges, ovens...the list
goes on and on. Unfortunately, however,
a successful design is a prime target for
copyists.
The Patent Office provides a registrable
right (like a patent) covering the new
appearance of articles. It is called a
registered design. Relatively inexpensive
and quick to obtain, a registered design
gives the owner exclusivity over the design
for up to 25 years, enabling them to stop
others making, importing or selling articles
having the same or a similar design in the
relevant territory.
Designs may be 2D in form, such as
a pattern applied to a tablecloth or
wallpaper, or 3D, such as the external
shape of a lamp or lawnmower. Even
computer icons can be protected.
Protection is regularly obtained for all
manner of seemingly mundane and
bizarre industrial articles since imitation,
whilst flattering, is also a serious problem
in the artistic and industrial design
sectors. Our experience is that registered
designs provide a powerful deterrent and
actionable right against such copying.
It should be noted that certain things
cannot be protected, notably purely
functional designs. Another requirement
is that the design must be new and
distinctive over existing designs. There
is a grace period catering for situations
where the designer has started marketing
their design. Our role is to advise on these
issues and obtain rights for clients in
which ever countries are of interest.
For more information on protecting
your designs, inventions and trade marks,
please give us a call us on 020 8915 1010
to discuss your requirements and find out
a bit more about the registration process.
www.agile-ip.co.uk

CONTINUED
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Reduce your costs and ensure that
your business procedures
are fully compliant

CONTINUED FROM PAGE 25

(UKTI), to present the fantastic business
prospects the city has to offer and advise
businesses how best to participate in the
2012 success story.
The first leg of the roadshow took place
in June 2009 and took in the cities of Palo
Alto, San Francisco, Los Angeles, Austin,
Seattle and Dallas, successfully generating
over 30 business leads. The aim of the
second leg of the roadshow is to engage
with companies from the sustainable and
digital sectors in and around the cities of
Atlanta, Washington DC, New York and
Boston. The roadshow will culminate with
an event in Vancouver during the 2010
Winter Olympics.
With the 2012 Games just around the
corner, the future for overseas investment
into London is encouraging. Following
a particularly challenging 12 months, it
is reassuring to know that London is at
the forefront of dealing effectively with a
global economic downturn. The strength
of London’s financial markets is highly
dependent on its ability to attract overseas
investment and fortunately, London’s
Foreign Direct Investment looks set to
remain relatively unscathed from the effects
of the global downturn. The city is in a
strong position to step up the momentum
to maintain its pole position as the centre
of globalisation and to retain its crown
as Europe’s most attractive investment
opportunity.

average age, where the support levels have
Reducing costs are undoubtedly what
probably expired, a catalyst for human error
most shrewd business directors’ are
in itself and frankly a potential colossal
focusing on in today’s market; many
unknown cost to your business, measured
of you may be considering upgrading
financially and in “down time” should you
your business functionality system;
be called upon for an unexpected audit,
ERP or accounts package, to optimise
these too are on the increase!
the efficiency of your operations,
If your aged ERP systems are forcing
ensuring the accurate recording of
an upgrade, and you are in the process
your data, stock taking, bookkeeping
of a review, then through the provision
and all the necessary components
of expertise, training is available from
of your procedures are met, helping
tax specialists who can advice you on
strengthen your organisation in the
procurement, provide you with onsite
months’ ahead.
training and dramatically decrease your
More critically, you will need to know
annual accounts bill.
that you are meeting the compliance levels
The proper appointment of Customs
required by HMRC.
& Tax experts is necessary and similar
The HMRC regulations are becoming
services, should not expected from your
far more complex than ever before, with
accountant, such specialist companies, will
much new legislation being introduced
enhance your procedures, work in synergy
constantly; tolerance is low, penalties’ are
with your accounts, and the financial
rife and set to increase in quantity.
savings made annually too, very attractive.
Factually, many companies are running
Sussex based Runciman Hughes
their data on ERP systems which are
one-slb
Associates possess over thirty years’
several years’ old, File:
four29219-chapter
years old being
the
Ad size: A4 1/2L (180mm wide x 130mm high)

Looking for a loan to grow your business?
The
Croydon
Turned
down Enterprise
by a bank? Loan Fund can help.

Christmas should always be a time for celebration and there is nowhere
better to celebrate than Chapter One. In the run-up to Christmas and over
the festive period we have some great menus offering the finest food at very
affordable prices.

The Croydon Enterprise Loan Fund can help.

www.croydonenterprise.com/finance
or call us on 020or 8090
www.croydonenterprise.com/finance
call us on2945
020 8090 2945

www.southlondonbusiness.co.uk

expertise in all areas of VAT and customs
duty and aim to reduce your VAT burden.
Predominately working for London
companies, one such South London global
manufacturer saved over two million
pounds’ because Runciman Hughes were
able to highlight an anti-dumping loophole
which they were previously unaware
existed; in almost every case such savings
are made due to the expertise Runciman
Hughes can bring to your business.
Managing Director, Ann Hughes works
as a Tax advisor & consultant for many wellknown corporate companies and is keen to
state “how do you know that you are not
paying too much VAT? And how do you
know that your import and export entries
are correct?”
“ We have the expertise and knowledge
that your accountant lacks and warmly
invite you to discuss your specific concerns,
do not let customs and excise be the first
to tell you”, be well informed by partnering
with us first”

CELEBRATE THE FESTIVE SEASON
WITH CHAPTER ONE

Looking for a loan to
grow your business?
Turned down by a bank?

TramPoster-Feb09.indd 1

Compliance

November/December 2009

Eating at Chapter One means you will enjoy
superb cooking and fine wines in
contemporary and stylish surroundings.
Our award winning a la carte menu is
available Monday - Saturday with starters at
just £4.50, main courses £14 and desserts
£4.50 and in the evening the a la carte menu
dinner menu is only £32 for three courses.
The private dining room is the ideal venue
for your exclusive private party or a select
corporate event. The three course menu is

25/02/2009 17:23:39

6260 Ch1 XmasAd 180x130.indd 1

just £19.95 per person for lunch and £24.95 per
person for dinner. There is no room hire charge
for parties of 20 or more using the private
room. It comfortably accommodates up to 50
people and has its own cloakroom and bar.
“Everything a good restaurant should be – this
classy operation is all the more worth knowing
about. Andrew McLeish’s cuisine would be a
special treat anywhere, though, and it has a
huge following.” HARDEN’S UK RESTAURANT
GUIDE 2009

STYLISH, FASHIONABLE
AND AWARD WINNING
FARNBOROUGH COMMON,
LOCKSBOTTOM,
FARNBOROUGH, KENT BR6 8NF
PLEASE CALL 01689 854848
FOR RESERVATIONS

www.chaptersrestaurants.com
ONE MICHELIN STAR
FOUR AA ROSETTES

7/10/09 16:59:54
helping south london
prosper
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Sutton Chamber
Tackles Unemployment
An initiative in Sutton has seen 50%
of executives who were recently made
redundant, gaining employment after
participating in Executive Plus.

T

his initiative which
sees the partnership
of Sutton Chamber,
Sutton Council, Job
Centre Plus (JCP) and
the Citizens Advice Bureau
joining forces to provide a
series of workshops to assist
professionals who have lost
their jobs.
The objective of Executive Plus
is to assist professional people,
get back to work. Most of
these professionals have been
employed for many years and
some may not be familiar with
the current CV requirements and
interview techniques.

Paul Cawthorne, Chairman of
Sutton Chamber of Commerce
Ltd. Commented, “We are
extremely pleased to be working
with the various partners
in the borough and to have
launched the first Executive Plus
programme and in fact, to be the
first borough in the country to
do so.”
Executive Plus has just
completed its third series of
workshops which attracts
approximately 20 participants at
each series. Executive Plus is held
on Thursdays at the Holiday Inn,
Sutton and those interested need
to register with JCP to attend.

Financing Growth for
Small Businesses
Sutton Chamber continues to host events to assist
businesses in the community. As we climb out of the
recession, some businesses will be seeking finances for
expansion. Financing Growth for Small Businesses was a
topic which covered financing options such as grants, debt
and equity. The talk focused on equity investment, the g2i
programme and how g2i can assist companies in accessing
equity funding, and what equity investors are
looking for in an opportunity.
The talk was delivered by Victoria Wiesener,
who is the programme manager for
Gateway 2 Investment,
investment readiness
programme, which is
supported by the
London Development
Agency and managed
by a consortium led
by Grant Thornton.

Diary of Events
Please visit our website at www.suttonchamber.co.uk
for further details on our scheduled events as the dates
draw closer. For further information, call Sutton Chamber
on 020 8642 9661.
2009

4 November - VIP Breakfast
16-20 November - Enterprise Week
18 November - Mini SmartBiz
20 November - Speed Networking
2 December - VIP Breakfast
11 December - Planning to Raise Finance

2010

22 January - Managing and Motivating Your Staff
10 February - VIP Breakfast
19 February - Blogging for your Business and New Media

www.southlondonbusiness.co.uk

VIP Breakfast
Since the economy has contracted,
businesses, both small and large are
having to use everything in their arsenal
to interact with their customers – current
and prospective and using the Internet
has become most popular. This has given
rise to the popularity of the social media
or Media 2.0.
“Social Media, A Fad or Part of Your
Marketing Plan” was the topic of our
David Duncan,
September edition of the VIP Breakfast.
internet marketing
Taking centre stage to deliver the talk was
consultant with WSI
Chamber director, David Duncan. David
explained the concept of social media
marketing and how it is being used to advertise, inform and educate
the public about products and services as well as find more clients.
David is an internet marketing consultant with WSI who has
presented at a number of international internet marketing
conferences over the past few years. He is based in Wallington and
his award winning agency has been helping local business benefit
from the Internet for the last six years. David is also a business
advisor and accredited executive associate with “The Institute for
Independent Business”, and “Initiatives in Business Development”
Sutton Chamber VIP Breakfast is held once
per month on the first Wednesday
at the Holiday Inn in Sutton.
More details may be found
on the website
www.suttonchamber.co.uk

Agencies work together
to help unemployed
professionals and managers
Over sixty five unemployed professional and executives
attended an “Executive Plus” exhibition on 22nd September
at Grenfell’s new conference facilities in South Wimbledon.
The event, organised by Merton Chamber of Commerce, came
about through the partnership working of local agencies. The event
was sponsored by Jobcentre Plus, Business Link in London and the
London Borough of Merton, and aimed to support people in accessing
the support available to them “under one roof”. Diana Sterck, Chief
Executive of Merton Chamber explained “my own experience of
redundancy and unemployment was of being passed from pillar to
post and having to work tremendously hard to find out what help
was available. We organised this event as a one-stop service, enabling
people to address their options – re-training, employment, selfemployment and volunteering”. Agencies speaking and exhibiting
included sponsoring organisations, Merton Volunteer Centre, Citizen’s
Advice Bureau plus a number of recruitment and careers job search
support agencies.
Those attending the event had either been made redundant or had
been unemployed for up to a year. They came from a wide range
of managerial and professional positions including finance, IT, legal,
marketing and HR. Delegate feedback gave the event a resounding
thumbs up.
Diana went on to say “Having met the attendees I am sure they
would be an asset to most businesses. The Chamber has committed
to pass on CVs to any interested employer”. For a full list of CV
summaries, contact the Chamber on 020 8944 5501 or email
info@mertonchamber.co.uk
Enterprise Week is 16-20 November – get involved by attending
a local event: 18th November – All Day workshop at The Generator,
Mitcham as part of Merton Means Business. Business Planning
workshop 10am-12 noon, lunch and then Tax and National Insurance
2pm-4pm. Contact 020 8274 5786 or email laila.chohan@merton.gov.uk

Save Money And
Green Your Business
We can provide you with:
• An Environmental audit
• An Action Plan To Go Green and Save Money
• Help on writing an environmental policy
• Support to achieve quality standards
• Links to help you access funding and loans
• Ongoing support
Why not speak to one of our advisers who are experts
in this field.?
Call us on 020 8947 0055,
email gogreen@southlondon.biz or visit
www.southlondon.biz

Part funded by the European
Regional Development Fund

Sutton Chamber
out and about
Sutton Chamber displayed “its wares”
at a recent exhibition hosted by
Carshalton College.
Showing its support for the business community and
taking the opportunity to recruit new members the
executive team and our recently appointed administor,
Natalie Ions, managed the exhibition stand.

helping south london prosper
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Wandsworth Chamber

Richmond

Work starts on outline
planning application for
new Covent Garden market
35 years after moving to Nine Elms, Covent Garden Market
Authority (CGMA) is preparing an outline planning application
for the entire 57 acre New Covent Garden Market (NCGM) site.

T

his will create a
modern new market
for CGMA’s 240
tenant companies
and opportunities for
other redevelopment.
The new market, ‘The Garden’,
will provide up to 540,000 sq
ft of trading space for fresh
produce and other food and
flower related activities. In order
to finance the new market the
planning application will also
identify other areas within
the overall site suitable for
redevelopment including the
current Flower Market site.
The 10 acre Flower Market
site sits just 400m from the
major transport interchange at

Vauxhall Cross. Plans for this site
are being developed for CGMA
by Foster & Partners for mainly
residential use, taking advantage
of the excellent transport links at
Vauxhall interchange and views
of the river. The outline plans for
the rest of the site, including the
new market for fruit & vegetables
and food preparation and a
brand new flower market, will
be drawn up by Neil Tomlinson
Architects, specialists in market
development.
CGMA will host the first of
two public exhibitions about the
outline planning application in
November 2009, with a second
one following in early 2010
before the planning application

is submitted later in that year.
The exhibitions will provide
an opportunity for tenants,
customers, suppliers, partners
and the local community to see
CGMA’s plans and comment on
the proposals.
Since being given the green
light by Government to proceed
with the redevelopment CGMA
has been monitoring the
challenging property market
conditions closely. With the site
providing one of the largest
development opportunities
in London and having already
received considerable interest
from the property market, CGMA
has now decided to start the
procurement process for a private
development partner to deliver
the new Market. This will be
conducted via the Official Journal
of the European Union (OJEU)
from early 2010.
Jan Lloyd, Chief Executive of
Covent Garden Market Authority
said:
“After three years of hard work
and ongoing consultation with
our tenants, we are at the stage
where we can finally put some of
our ideas on to paper and share
our thinking outside the Market
walls.
“We are really keen to ensure
that the local community feel
part of our plans and over the
coming months will conduct
consultation locally, allowing
people to come in and see for
themselves the potential of this
site and what its redevelopment
will bring to the area.”

Roehampton
University
launches
new employer
vacancy service
Roehampton University (RU)
with its diverse population of
8000+ students is to launch
a new streamlined vacancy
service for employers
wishing to advertise their
vacancies, whether they are
graduate, part-time or work
experience opportunities.
The new free on-line system
allows employers to register
themselves and then add, edit
or delete their own vacancies
with ease. The vacancies are
then verified by the university
JobShop staff and released live
to the system for RU students to
view via the web.

“to concentrate on
developing direct
relationships to the
mutual benefit of the
employers, university
and students”
Nicky Smith, Student
Employment Services
Co-ordinator comments “this
new system is used nationally by
a number of other universities,
we believe that by adding this
facility it will allow greater
flexibility and autonomy to
employers and enable us to
concentrate on developing
direct relationships to the
mutual benefit of the employers,
university and students”.
Employers interested in
discussing the service can
contact Nicky Smith, Student
Employment Services
Co-ordinator on 020 8392 3854
or by email to
nicky.smith@roehampton.ac.uk

Dates for your diary
22 October -

Business networking lunch in Balham TBA

4 November - Breakfast Morning Opening Launch of Access
		 Storage, Merton Road 7.30 am – 10 am
19 November - Wandsworth Business Forum and Chamber
Enterprise Week Networking Event
27 November - Putney Christmas Market & Lights Event
3.00 pm - 7.30 pm
10 December - Christmas Lunch - Brewers Inn Wandsworth
For full details, visit our website www.wandsworthchamber.org
www.southlondonbusiness.co.uk

Wandsworth Chamber Members enjoying a very sunny, late Summer
lunchtime barbecue at The Queen Adelaide, Wandsworth, The event, on
the 24th September, was sponsored by SWELTRAK, who were telling our
members about making more effective use of transport in London.

Richmond
Borough
chamber
relaunches
with new CEO

Anne Newton has
been appointed
as the new CEO
of the Richmond
upon Thames
Borough Chamber
of Commerce and
is currently very
involved in various
local events.
Her background is business
to business international
marketing and sales at
operational board level in
multi national blue chips
and she has managed a
number of businesses in
the rare technology, IT and
services sectors, one of
which was £50m turnover.
More recently through
management consultancy
and interim assignments, she
has also established a close
understanding of small and
medium business concerns in
the Borough.
Anne’s aim is to apply this
experience to the Chamber
so that local businesses and
business people wish to
engage and contribute to the
Chamber’s Voice. Feel free
to contact Anne at email@
richmondchamberofcommerce.
co.uk with any ideas you
have which will enhance the
Chamber in the Borough – an
open dialogue is the first step
to building a successful business
association.
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Richmond-upon Thames
Borough Chamber works
with Partners to Help
Hard-Hit Executives
Weather the Recession
The Richmond Borough Chamber
is playing a key role alongside
the Council, local strategic
regional bodies and partners,
in launching a Borough-wide
series of senior executive
seminars this September.

T

hese are aimed
at helping senior
executives, whose
jobs have been
made redundant,
or who are at risk of losing
their jobs during the
recession.
The initiative plays a vital role
in strengthening the Richmond
Borough Local Strategic
Partnership (LSP), whereby the
Council works with its Partners
to impact social change in the
Borough. Anne Newton, CEO
of the Richmond Chamber,
chaired the event and opened
the seminars with a statement
on the current economic climate
and how this relates to the
delegates’ way forward.
Richmond Council Economic
Development Team organised
and co-ordinated the seminars.
The major organisers that

supported the events were:
Richmond Council for Voluntary
Services (CVS); Job Centre Plus;
Richmond Adult Community
College (RACC); Richmond
upon Thames College (RUTC);
Voluntary Services Overseas
(VSO); Business Link; HM
Revenue and Customs (HMRC);
and the Citizens Advice Bureau.
The speakers at the seminars
provided information, advice
and guidance starting with:
support available for those
out of work, such as being
smarter with your money and
the available benefits; training
courses and options to re-train
into new areas or to apply
transferable skills into new areas
of work; and small business
advice by HMRC.
Other opportunities were
discussed, such as work in
the voluntary sector, enabling

delegates to maintain and
broaden their day to day
skills, and ensure they retain
a high level of motivation.
Motivational speakers were
present to improve delegate’s
direction and intention, and
an influential London headhunter, Stephanie Campbell
from Impact Executives, Harvey
Nash, spearheaded a discussion
focussing on how to enact a
career change.
The seminars provided an
opportunity for individuals
to network and create their
own support group, whereby
members draw upon each others’
motivation, knowledge and
experience. Anne Newton, CEO,
commented that she was thrilled
to see LSP partners working so
well together in delivering value
to this particular sector of the
business community.

Business Breakfast
Event a Success

R

ichmond Chamber was pleased to hold a successful business breakfast event
for local businesses and other public and non-for-profit organisations to meet
each other and network over breakfast. The 35 attendees who assembled this
September gained a valuable insight into each others’ businesses, forging new
links and improving communications across the piste. The event was attended
by a diverse range of local business, from Clydesdale Bank to Richmond Theatre, and from
the new Marriot Hotel in Twickenham to mbp architects.
helping south london prosper
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Kingston Chamber

Letter from the
chief executive
Lisa Gagliani,
chief executive,
Kingston
Chamber of
Commerce
There is still a long way
to go but the mood I feel
is changing – we are now
talking our way back to
recovery rather than into
the depths of depression.
Sure, some businesses have
folded, most have had to
make cuts, many are deeply
wounded – but some are
already finding buyers for
their services and perhaps
more importantly funding
for their customers.
Kingston Chamber has
adopted throughout what
we feel to be the only
attitude; One of positivity and
encouragement. Keeping up the
good work whenever we can –
the show must go on. There is
always someone worse off etc.,
Our events are deliberately
upbeat, our members seem
to expect that and benefit
from it. This year we have run
a business expo to which over
400 businesses attended and
participated, organised Kingston
Business Champions – an award
scheme for the community
spirited and set up a brand
new service for unemployed
professionals, whilst at the same
time making savings where we
could on salary costs.
We are meeting all our targets
for membership and events and
services, so if you’d like to join
us, please do.
Best regards,
Lisa Gagliani
Chief Executive

Events in the pipeline
October 16th
Networking Lunch
November 12th
Networking Breakfast at
Bentalls
December 10th
Networking Breakfast at
Antionette Hotel

Kingston Chamber

Kingston Chamber
Top Ten Businesses
to recommend…
Kingston Chamber CEO Lisa Gagliani
has benefited from a whole host of
products and services from Kingston
Chamber members in the past three
months, so here she lists her personal
top ten recommendations.
1. Insight2Computing
Dave Goodman, who runs
Insight2Computing, is quite
frankly a genius! He has the
rare talent of an IT expert who
speaks plain English and who
basically understands that
clients want the damn thing
fixed quickly instead of a whole
load of techno garble and
sighing.
The chamber’s email went
AWOL in August and whilst our
IT strategy was far from perfect,
it mirrored the vast majority of
small firms in that it was a case
of a favour here, a fiddle over
there, and a wing and a prayer.
So when it all fell over, no one
really knew where to start or
who to blame. Dave calmly took
control, dissected the various
rats along the way and within
about a week, and had us all
nicely running again with a
future proof and fool proof plan
in place.
There is nothing more
frustrating than computers that
don’t work, worse than cars
that don’t work in my view, so
give Dave a call and stop leaving
your greatest business asset to
novices or no one.
Call Dave on 0800 298 3048

2. Ali Colledge
Ali is an acupuncturist who
has magic pins that can cure
anything from aches and pains,
to stuffed up noses and fits
of bad temper! Ali has been
treating me at home on and
off for the past six months (for
all of the above!) and I have to
say the treatment, which may
sound horrific, is actually deeply
relaxing and I am a definite
convert.
It is hardly surprising that
many of us at the moment are
walking around with all kinds
of largely stress induced health
issues and now is not the time
to let these vital warning signs
that our bodies give us, go
unnoticed. If you are sleeping
fitfully, or aching, or putting
up with poor digestion or skin
complaints etc, then do yourself
a favour – give Ali a call, give
yourself an hour off and for less
than the cost of a meal out, you
can begin to feel much better.
And when you feel better, you’ll
work better.

3. The Marketer’s Forum
Quentin Crowe, who started
The Marketer’s Forum, joined
Kingston Chamber a few
months ago and together we
decided to put on two bit size
seminars to mark the MF’s
arrival in the Kingston area.
The two seminars – “Marketing
on a shoe string” were aimed
at small local firms, looking
for ways to drive sales via
traditional off line and newer
online strategies.
Both events were well
attended and Quentin’s style
and delivery were particularly
well received. In more than
twenty years of marketing
myself, I had not expected
to hear much that was new (
wrong!) nor had I expected to
be so inspired and enthused
about the possibility of taking
further courses. The Marketer’s
Forum offers accredited courses
run over a single day through
to modules over many months.
If you think you’ve heard it all
before, then take a look!

Call Ali on 07984 527938

www.themarketersforum.co.uk

4. The Canbury Arms
The Canbury Arms has long
been a favourite chamber
venue, great food, great wines
and beers, lovely ambience.
Michael Pearson who bought
it and transformed it more
than four years ago has had
much deserved recognition and
awards.
Joining the chamber board
of directors earlier this year
and lending his support to
us in what must have been a
difficult year for the Canbury
as it has for so many bars
and restaurants, is much
appreciated.
The Canbury are always first to
offer a voucher or their facilities
for a local worthy cause. This
autumn they will host a creative
and media diploma breakfast
to help us get local employers
engaged with the new diplomas
being offered in our schools.
See www.thecanburyarms.com
5. The French Table
Sarah and Eric Guignard who
own The French Table are doing
a brilliant job. The restaurant in
undoubtedly the finest in the
borough and deserves every last
ounce of praise.
What is less well known (and
perhaps should remain so) is
that their lunch time menu
is also very reasonable and
affordable. Look out for Eric
in this season’s episodes of
Gordon Ramsay’s series, The
F Word. Let’s hope the foul
mouthed celebrity chef is gob
smacked into silence at the
delights that await him on
Maple Road, Surbiton.
Call to book a table
020 8399 2365.

6. Expense Reduction Analysts
ERA is a franchise business
locally run by Andrew Lees, a
regular of Kingston Chamber of
Commerce. The business, as the
name suggests, helps to analyse
all your expenses in the business
and then gives you an indication
of what you could save by
contracting their services to buy
key elements on your behalf –
anything from utilities to print
and taxi services.
Given the current climate,
it is even more vital to keep
costs down and whilst the
biggest cost in business is your
salaries, most firms have tackled
these through salary cuts and
redundancies, but not looked at
alternatives – often costs that
have been wasting money for
years!
So I recommend Andrew Lees,
I know he has saved large firms
tens of thousands of pounds,
and could save even small firms
the cost of a family holiday.
What are you waiting for?
Call Andrew for an appointment
020 8487 2747.
7. Turks Launches
Turks have been conveying
passengers up and down the
Thames for nearly four hundred
years, making them the oldest
family owned business in the
area. Young Richard who
is presumably great, great
grandson of the founder is
doing a sterling job keeping
the family silver safe and still
providing a fantastic service for
local residents and businesses
alike.
The river is one of our greatest
assets and it underused as a
transport medium... Turks have
a range of vessels from private
dining craft to the giant paddle
steamers.
In the summer, Kingston
Chamber hosted two
networking events aboard
Turks Launches, a breakfast for
almost forty local firms and then
a fantastic evening cruise with
complementary bowl food to
mark the chamber’s AGM and
new President. Thank you and
well done.

8. Le Traiteur cafe
Felina Toma opened the
doors in Crown Arcade in the
summer amidst all the doom
and gloom of the recession. Le
Traiteur (means ‘the caterer’ in
French) is a hidden gem that
should not remain hidden for
very much longer. It is quite
simply a delightful oasis of top
notch, independently owned
and freshly prepared on the
premises food and beverages in
the overly franchised and super
hyped coffee shop take away
mediocrity that smothers the
rest of town.
Le Traiteur is open for
breakfast, lunch and dinner and
is available for outside catering
from dinner parties to corporate
events.
See www.letraiteurcafe.com
9. Kingston First
Kington First is the trading
company that represents
Kingston town centre businesses
and is a partner of Kingston
chamber of commerce. Unlike
the chamber, which charges
an annual subscription to its
members who wish to join,
Kingston First is a BID, short for
Business Improvement District.
Kingston was actually the UK’s
first BID and this summer, local
firms voted enthusiastically for
the concept to run another four
years and to continue paying
extra business rate to pay for
the many and varied town
centre initiatives that they run.
This is a fantastic achievement
and recognizes the tremendous
partnership created by Kingston
First and the improvement to
the quality of life and footfall
that local shops, restaurants and
cafes etc benefit from.

10. John Lewis
A department store in
Kingston Chamber’s top ten?
Well yes actually. John Lewis
has made a welcome return to
our fold after a few wilderness
years, so they are the prodigal
son. Apart from contributing a
nice fat subscription in to our
tiny chamber coffers, which is
always welcome to be honest,
the store has come back with a
bang.
They have always impressed
on the local community front,
leading by example, but this
autumn they are also hosting
a Chamber breakfast (October
1st) and more importantly are
opening their doors on two
nights in November for Young
Enterprise companies.
YE is an educational business
charity which I run locally in
addition to the chamber. Local
businesses act as mentors and
advisors to the 17-19 year olds
who run the companies whilst
they are still at school doing
A levels. Last year, John Lewis
offered a sales and marketing
masterclass to the students
which was fantastic and this
time they are running it again,
over two nights to allow even
more students to participate in
smaller groups, so that they can
learn all the tips of the trade
when it comes to merchandising
and customer service.
Email Head of Corporate Social
Responsibility Andy Layton on
andrew.layton@johnlewis.co.uk

See www.kingstonfirst.co.uk

See www.turks.co.uk

Call to book
0208 541 4441 or see
www.kingstonchamber.co.uk
for further information and
joining instructions.
www.southlondonbusiness.co.uk
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What’s in a name?

by Susan Purcell

Susan Purcell of Winning Names is a professional linguist who helps companies find
great names for their products and services.
‘What’s in a name?’ asks Shakespeare’s
Juliet. Quite a lot, actually. The name
Coca-Cola alone is worth around
$70 billion and the brand name Nike
is worth around $7 billion. If those
companies lost all their machinery,
vehicles and other tangible assets
in a fire, say, they could build new
factories, buy new equipment and
carry on trading. But if the name CocaCola or Nike were tainted by scandal,
the company would be damaged
beyond repair. Perrier discovered this
in 1990 when it had to recall millions
of bottles of water at a cost of $40
million, after benzene, a carcinogenic
industrial solvent, had been discovered
in the water source. Market share
dropped from 13% to 9% and the
company never fully recovered from
the scandal.
The successful brand names BlackBerry,
Viagra, Pentium and PowerBook were
all thought up by US specialist naming
companies. The BlackBerry was originally
going to be called the LeapFrog or
Pocketlink, then someone remarked that
the number keys looked like strawberry
seeds. Strawberry soon gave way to
BlackBerry and the rest, as they say,
is history. Strawberry and blackberry
are similar words for similar fruits, but
BlackBerry, with its two Bs and two short
vowels is more memorable and effective.
Plosive consonants (which include b, p, k
and g ie those sounds where air builds up
in the mouth and is then released all at
once) are perceived as powerful sounds
and research shows that they are easier
for consumers to recognise and recall.
Businesses that want to emphasise speed
often begin with one of these letters, like
BlackBerry, PowerBook and PayPal.
Viagra is a made-up word, but it sounds
familiar; vi- brings to mind other English
words beginning with the same letters,
notably virile, vital, vigour and victory and
agra hints at aggressive or aggression, but
the a at the end sounds less harsh than
aggro with an o. In focus groups men said
that the name Viagra reminded them of
the word Niagara. And what is Niagara?
A powerful force of nature, intense and
unstoppable – exactly the qualities that the
manufacturers of Viagra want their product
to be associated with.
Pentium is also a made-up word, but
again, it sounds familiar to us because many
scientific words and chemical elements end
in –ium and several English words begin
‘pent-’. Pentium is the Greek word for ‘five’
(Pentium was a fifth-generation processor).
Those companies spent hundreds of
www.southlondonbusiness.co.uk

thousands of dollars when creating their
name. They probably consider it money
well spent. Not all companies get it right,
however, even those with very deep
pockets. Car companies are among the
worst offenders, particularly Ford. The Pinto
didn’t go down well in Brazil because pinto
means ‘small penis’ in Portuguese. Sales of
the Fiera van were slow in Latin America,
the reason being that fiera means ‘ugly
old woman’ in Spanish. The Ford Mercury
Comet was named Caliente for the Mexican
market, but caliente means prostitute in
the local slang. The Mitsubishi Pajero had
to be renamed Montero for the Spanish
and American markets because pajero is a
Spanish insult (the equivalent of w**ker).
Rolls-Royce was originally going to call the
Silver Shadow Silver Mist, until a German
told them that mist meant ‘manure’ (that’s
the polite term) in German. For the same
reason, the Clairol hairstyling Mist Stick did
not sell well in Germany.
Many companies have found themselves
in hot water after choosing a foreign word
for their name. In 1999 Umbro launched a
running shoe called Zyklon, which caused
an outcry. Zyklon means ‘cyclone’ in
German, but Zyklon B was a cyanide-based
insecticide used in Nazi concentration
camps. Umbro was forced to apologise and
rename the shoe. At around the same time
Siemens withdrew an application to use
Zyklon as the tradename for some kitchen
appliances in the US market.
It works both ways, of course. Sometimes
foreign companies choose a name that is
perfectly acceptable in their own country,
but which doesn’t have quite the same
effect on English speakers. Kinki Tourist
Company, based in Japan, couldn’t
understand why they were getting a large
number of requests for some very exotic
holiday activities from English-speaking
web-surfers. Their slogan didn’t help,
unfortunately – We promise amusement,
excitement and hospitality.
The Swedish chocolate bars Plopp and
Kack, the Italian yogurt Mukk and the
Belgian lager Slag have never been very
popular in this country. And as for Ersol,
a German company making solar energy
products ...
Using a foreign-sounding name can
sometimes be a smart marketing move,
as stereotypical qualities associated with
the country will rub off on the product.
Häagen-Dazs, the ice-cream company, is
American, but its name was deliberately
intended to look Scandinavian so that
people would be reminded of Scandinavian
qualities – a reputation for good design
and craftsmanship. Möben is a Manchester-

based company that makes fitted kitchens.
It spells its name with an umlaut to make
you think of German quality and reliability.
Dixons named its own brand the Japanesesounding Matsui because of Japan’s hightech reputation.
All names evoke certain feelings and
qualities. Car companies, despite their
occasional faux pas, are very good at giving
their vehicles names that evoke speed,
adventure, the great outdoors and other
attractive images – think of Discovery,
Explorer and Navigator, all great names for
off-road vehicles; Jaguar evokes sleekness,
speed and power. Traditionally airlines have
always had descriptive but rather bland
names – British Airways, Singapore Airlines,
Air France. Then along came Virgin, a
name so unlike any of its competitors’ and
redolent of discovery, a pioneer, uncharted
territory – all qualities which Richard
Branson epitomises. Nike used to be called
Blue Ribbon Sports, a safe, bland name.
Nike was the Greek goddess of victory, so
is perfect for a leading sports company. The
famous Nike ‘swoosh’ is a representation
of one of the goddess’ wings, so the
image is continued across the company’s
entire branding strategy. Visa makes you
think of travel, crossing frontiers and new
experiences – much more effective than
mentioning money and credit. Schweppes
sounds like fizzing bubbles. Google is a
made-up word but is a play on the word
googol, which is a very large number –
ideal for a search engine priding itself on
its reach. The name Starbucks came about
because the favourite book of one of
the company’s founders was Moby-Dick.
He wanted to call the company Pequod,
after the whaling ship in the book, but
his colleagues weren’t keen and preferred
a name that had something to do with
Seattle. They hit on Starbos, the name
of a local disused mining camp, which
reminded the Moby-Dick fan of Starbuck,
the Pequod’s first mate. And so the coffee
chain became Starbucks, a perfect name for
an American company, because it brings to
mind Hollywood stars, stars and stripes and
dollars.
The right company or brand name can
save you a fortune on advertising and
attract more customers. Just ask the owners
of Dave, a digital television channel showing
sport and other male-oriented programmes.
Its audience tripled within eight months
after it changed its name from UKTV G2
and within just one week of the rebranding,
awareness of the channel’s existence had
increased from 1% to 32%. The channel’s
programming didn’t change at all; it was
the name that made the difference.
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Are you being served?
Ian Lucas, Minister for Business, Department for Business,
Innovation and Skills (BIS) on the imminent EU Services Directive

A

little self promotion goes a
long way but unfortunately
we in Britain tend to play
down our achievements
rather than promote them.
That needs to change. With the EU
Services Directive due to come into
force this December, simplifying the
process for service providers to set
up their services across Europe, Local
Authorities must play a wider role
in promoting their region to foreign
service providers.
We’ve already made huge progress in
opening up cross-border trade of goods
across Europe and we must now do
that with services. It is vital our skilled
tradesmen, craftsmen and advisers take
advantage of every opportunity available to
enter new markets and compete with the
best in the world.
The Directive will make it easier for
everyone from hairdressers to accountants
to offer their services across Europe,
reducing administration and enabling
them to apply for all necessary licences
and authorisations electronically. Service
providers will be able to research and most
importantly, submit their applications to
begin trading via a single website accessible
on www.businesslink.gov.uk.
The benefits to UK service providers are
huge, with the potential to create over
80,000 new jobs and contribute up to £6
billion to the Uk economy. But there will
also be opportunities for foreign service
providers to trade here in Britain and we
need to do all we can – at both national and
regional level – to encourage them to offer
services across the country to the benefit of
local economies and consumers.

The role of Local
Authorities
1. Screening at a local level
Local Authorities will have to carry out
the following activities:
• Verify which local regulations, including
authorisation schemes, fall under the
Directive and screen them
• Screen their associated administrative
procedures
• Adjust any local regulations and
procedures that do not satisfy the
criteria of the Directive

be able to be processed electronically and
the Local Authority must be able to
notify the applicant of success or failure
electronically.

2. Authorisation scheme justification
Local Authorities must assess whether
their administrative procedures are
necessary by considering their cost,
duration, clarity, accessibility, possible
duplication, practical difficulties and
the number of different administrative
procedures a service provider must
undergo
3. Tacit Authorisation
Local Authorities must process all
authorisations, license applications and
administrative procedures applicable to
service providers within a reasonable
time period, which is fixed and made
public in advance. When a response to
an application does not occur within
the time period set, the authorisation
will be deemed to have been granted
tacitly unless there are good policy
reasons otherwise.

7. Administrative Cooperation
(Mutual Assistance)
In order to ensure the proper
regulatory supervision of service
providers operating across borders,
Local Authorities within the EEA will
be obliged to mutually assist each with
requests for information. To facilitate
mutual assistance, the European
Commission has developed an intuitive,
online communications system, the
IMI, which uses an instant translation
service enabling secure and timely
correspondence.

4. Fees charged to service providers
Local Authorities must set fees that are
proportionate to the effective cost of
the procedure dealt with. Enforcement
costs should not be assimilated with
the application fee.
5. Point of Single Contact (PSC)
Local Authority websites must provide
business information that covers:
• How service providers apply for a
permit or licence
• Relevant contact details
• How public registers and databases on
providers and services can be accessed
• Means of redress in the event of a
dispute
6. Online transactions
The Directive requires that service
providers can transact electronically
with regulators. Therefore, an
application form, plus any supporting
documents and any fee payment must
www.southlondonbusiness.co.uk

For any one regime, Local Authorities
must elect to either supply their own
electronic form or use the BIS forms
service; however, they can readily swap
between the two or use a combination.

8. Internal Market Information (IMI)
system
The IMI system will reduce the
administrative burdens on authorities
and overcome existing barriers to
Administrative Cooperation such as
different administrative and working
cultures, a lack of clearly identified
partners and of course, language
difficulties. By using one, online,
secure messaging system with instant
translation and pre-defined question
sets, authorities will not only be able
to locate and communicate with each
other but also provide assistance within
an agreed time frame.
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A focus for the future
A fresh focus on business advice and support, training solutions,
apprenticeships, Train to Gain, events and networking
Business Focus, Bromley’s premier
business skills and consultancy
organisation have joined forces with
the employer focused team at Bromley
College to offer a comprehensive
range of business services to the local
community and beyond. Blending years
of business advice with education and
outstanding resources produces a team
that is able to help you grow your
business and develop your staff.
Support and advice for existing and new
businesses, training solutions, apprenticeships
and government training schemes like Train
to Gain are all part of the range of services
offered by the team to grow your business
and help you make the most of your market.
“Business Focus brings together twentyfive years of business advice, support
and consultancy with expert training and
education as one service,” says Rosemary
Lacovara, head of Business Focus. “Whether
you are an individual considering your next
steps towards starting your own business, a
business looking to expand or change your
direction or a large organisation planning to
develop your workforce; Business Focus will
be able to provide a range of solutions to

enable your business to develop and thrive.”
Fresh focus
What sets Business Focus apart from its
competitors is its ability to think creatively,
and build solutions that really fit customer
needs. You might need training in the
workplace that actually translates to your
employees’ day to day jobs. You might need
a management qualification that is built
around tasks that your managers will need
to understand. The Business Focus team is
proud of its creative thinking and its ability

to intuitively understand what you need.
Sharp focus
Attention to detail is a crucial business
skill – and that’s what we provide when
we undertake to implement a solution that
works. From designing learning plans for
apprentices, to assessing staff working
through Train to Gain assessments, we
make sure that every last detail is thought
about carefully – not rushed through.
We want to bring businesses together
to provide networking opportunities, and
events where we share business expertise.
Short courses that fit into busy business
schedules are great places to start, and
business breakfasts introduce exciting
forums for discussion.
Invest in the future of your business,
and talk to us today!
Business Focus. A focus for the future.
For more information call 020 8295 7070,
email businessfocus@bromley.ac.uk or visit
www.business-focus.co.uk
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BIS is pleased to announce that the
pilot stage for the Internal Market
Information system is now up and
running and ALL local and competent
authorities are encouraged to register
and practise using the system before it
goes ‘live’ on the 28 December 2009.
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To register please email sdimi@bis.gsi.gov.
uk indicating your authorities interest. For
more information please visit: http://www.
berr.gov.uk/whatwedo/europeandtrade/
europe/services-directive/implementation/
page52185.html
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Time for a rethink?
The Government has been warning in recent weeks of the need to make
‘significant savings’ in expenditure, as it seeks to repair an £8 billion deficit in the
public finances. Ominous? Perhaps, but not necessarily.

T

he understandable
response, particularly for
those operating in local
government, is to batten
down the hatches and prepare
for cuts. It’s a response borne out of
the bitter experience of the early 90’s,
well within the working memory of
most of us. But since those uncertain
times, things have changed. Instead
of furtively ushering in the private
sector as often happened then, today
social enterprises are ready to offer a
compelling alternative.
So what is a social enterprise? Quite
simply it is a business which exists to
address social or environmental need.
Rather than maximising profit for
shareholders or owners, profits are
reinvested into the community or back into
the organisation. In this way the biggest
social and environmental challenges in
the UK are being met head on, with
entrepreneurial vision and flair.
All over the UK, social enterprises are
delivering outstanding public services in
some of the most challenging and complex
areas of need. By commissioning a social
enterprise to deliver a contract, as well
as receiving an outstanding product or
service, they deliver an astonishing depth
of social or environmental impact. With the
right level of support and encouragement
from commissioners and policy makers, I
believe that social enterprise will herald a
revolution in public service delivery.
Take Islington based social enterprise
Clarity, for example. Their response to the
barriers blind and visually impaired people
face in finding work was to establish
a factory producing soap and sanitary
products in which they employ the people
they seek to help. The products they make
are of outstanding quality, and are sold
commercially. It’s a powerful business
model that works; and the greater the
number of public agencies that buy from
them, the deeper the social impact they
deliver.
The social enterprise model is often
associated with small, community
based organisations, but some of the
most effective and pioneering social
enterprises in the UK operate at scale .
For example GLL, a leisure trust co-owned
by its staff, runs public leisure centres in
sixteen of London’s boroughs. Its profit
is reinvested in the company to support
economically and socially disadvantaged
people to access leisure facilities. GLL
directly benefits communities by training
hundreds of young local people through

www.southlondonbusiness.co.uk

FUTURES

Business Training and Development

30% of training budgets will be spent
on E Learning by 2010*
Has your business discovered the
beneﬁts of E LEARNING?

Don’t delay!
Find out more visit E FUTURES at:
www.orpington.ac.uk/futures
Or call 01689 885365 to speak to
one of our dedicated
Account Managers.

*E-Skills UK 2007
File: 27779-SLB mert coll
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Allison Ogden-Newton is Chief Executive of Social Enterprise London and a member of
the Government’s Women’s Enterprise Taskforce.

its pioneering Academy programme and
all whilst democratically involving its staff
through its co-operative governance
structure.
Similarly innovative organisations are
delivering front line health and education
services. The Bromley-by-Bow Centre
in East London for example, runs a
comprehensive range of primary care
services through its health centre; and
this is framed within a wider programme
offering beneficiaries access to welfare,
support in setting up their own social
enterprises, gardening projects, support
in CV writing, and access to numerous
courses which help people learn new skills
and gain qualifications.
In child care, Westminster Children’s
Society not only provides outstanding
nurseries, but as a social enterprise, they
operate a progressive fee structure where
parents pay what they can afford to pay.
This not only directly helps children from
less wealthy backgrounds, but also delivers
on a powerful agenda of community
cohesion, the promotion of equality and
cross cultural understanding. Clarity,
GLL, the Bromley-by-Bow Centre and

South London Business - September 09
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Westminster Children’s Society all deliver
joined-up, bespoke approaches to public
service delivery, all through the framework
of commercially competitive business.
Commissioning social enterprises
empowers communities, engages people,
and contributes to economic renewal.
Building Britain’s Future, the action plan
published by the government last month
identified three urgent priorities for the
UK: reforming democracy, taking Britain
out of recession and reforming public
services. Social enterprise addresses
each of these aims, but doesn’t stop
there. Evidence suggests that they take
characteristically resourceful approaches
to environmental sustainability: often
reporting a ‘triple bottom line’ of
economic, social and environmental impact
– revolutionary stuff.
I am convinced that social enterprise
provides the bedrock of a powerful
manifesto for the future of public service
delivery in the UK, and through effective
co-working and commissioning with
central and local government, we can seize
the opportunity provided by ‘efficiency
savings’ to deliver that future.
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the Business Training and Development
division of Orpington College, have
demonstrated their flexibility and
response to market demand once more
by developing a new product range.
The new product is EFUTURES, online and CD/DVD-ROM
courses that give your employees the skills they need,
quickly and easily.
The main aim and mission of FUTURES is to work in partnership
with companies, and by understanding their business objectives
and company strategy, identify ways in which training and
development can be used to improve employee’s skills and bring
business success.
EFUTURES will add a number of benefits to the already hugely
successful scheme. The online and CD/DVD-ROM courses allow
your employees to learn at a time that suits the business and
around their normal working day causing minimum disruption.The
courses are broken down into bite-sized chunks so you can pick
up where you last left off. Employees can do courses at their own
level and pace, so that they and you as an employer get the best
from their training.
EFUTURES offer courses covering all the areas that are vital
to the success of your business, including Computers and
Software, Health and Safety, Sales and Marketing and Financial
Management.
If you are interested in arranging a meeting to discuss the
EFUTURES product range or have any questions then please feel
free to contact Craig Potter on 01689 885365
or cpotter@orpington.ac.uk

Develop your leadership
and management
skills in Wimbledon
If you are looking
to improve your
management, leadership
or mentoring skills as
a practising or aspiring
first line manager, MAE
Training are running a
range of short courses
in Wimbledon.
Many of the courses are
in conjunction with the
Institute of Leadership
and Management
(ILM). The ILM Award
Certificate in Leadership
and Management
Skills is covers areas
such as writing for
business, managing
costs and budgets.
The ILM Award in Team
Leading is designed for
practising or aspiring
team leaders and gives
you a solid foundation to
your formal development
as a leader.

27779-SLB mert coll.indd 1

You can practise
mentoring skills will allow
you to help new employees
or learners gain knowledge
and skills in the Certificate
in Work Based Support
and Mentoring, available
at both Level 2 and 3.
Use the latest design
software in our short IT
courses to get ahead of the
rest. Learn how to create
and maintain webpages
using Dreamweaver. Why
not create your own flyers
and brochures using the
latest Quark and Adobe
InDesign software? You
can also try your hand
at Adobe Illustrator and
Photoshop to get the
most out of your photos.
For more information about
training available, call 020
8254 4424 or email info@
maetraining.merton.gov.uk
5/10/09 12:20:53
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Bromley’s premier conference venue
Every day, UK businesses are literally throwing away profit from the waste
they produce. Many businesses are unaware of how much this impacts on
their bottom line, others just don’t know where to go for practical,
confidential advice to help them make better use of their resources.
Envirowise is a Government-funded programme of free, confidential advice for
UK businesses*. It has a national panel of independent and experienced advisors
who can provide confidential guidance to help you save money through resource
efficiency. Businesses will usually benefit from more than one of the following:
            
         
  www.envirowise.gov.uk;




   
0800 585794;



    



 
   

The Bromley Court Hotel and Conference
centre in Bromley, Kent, is set in two
acres of landscaped gardens, with
easy access to major road and rail
links. The M25 junction four is six
miles from hotel, Bromley South Rail
station just two miles. The Bromley
Court Hotels main facilities are:

• Accommodation: 114 ensuite air

conditioned bedrooms, all recently
refurbished to include all the modern
facilities. All rooms Non - Smoking and all
have complimentary wired internet access

• Conference/meeting/training
rooms: nine air-conditioned rooms
offering facilities for one-to-one
interviewing, up to 150 persons theatre
style seated. Full day delegate rates from
£42 per person



• Banqueting/functions/weddings:

*Envirowise can support all types of business except
the agricultural and public sectors.

four air conditioned suites catering for
small parties from 20 persons, up to
190 at a seated reception. Three suites
have their own full bar and lounge areas
as well as fully sprung dance floors. An
excellent choice of menus and packages
is available. The hotel is licensed for civil
and partnership ceremonies.

For more information email
advicelon@envirowise.gov.uk
Website www.envirowise.gov.uk

• The Garden Restaurant: offers
a variety of dining options from

Grounding of Heathrow plans
welcomed, says London Councils
London Councils has welcomed the announcement that BAA has put plans for a
third runway at Heathrow on hold until after the next general election - but warns
that the fight is still not over.
The cross-party organisation, which
represents all of the capital’s local
authorities, has been lobbying against
the third runway on the grounds that the
proposals are environmentally unfriendly,
ignore alternatives to air travel and could
make the airport an even greater terrorist
target.
BAA has said that it will not submit a
planning application before the next election,
widely expected to be next spring, but has said
it is continuing to explore the expansion.
Welcoming the announcement, chairman of
London Councils’ Transport and Environment
Committee, councillor Mike Fisher said:
“Heathrow expansion is unnecessary,
expensive and bad for the environment
so we welcome BAA’s decision to put this
development on hold.
“However, London Councils will continue
to lobby against the expansion of Heathrow
until plans have been grounded permanently,
so hundreds of Londoners do not lose their
homes and many more do not have their lives
blighted by noise and air pollution.”
www.southlondonbusiness.co.uk

“Heathrow expansion
is unnecessary,
expensive and bad
for the environment”

weekday lunches and dinners to our
popular traditional family Sunday
lunch and dinner. The restaurant also
plays host to public events such as
themed disco nights, dinner dances,
murder mystery evenings to tribute
band events as our annual diary of
events programme. The restaurant and
conservatory are fully air-conditioned
and have an adjoining bar and lounge
area, all overlooking the landscaped
gardens with south facing patios.

• Leisure Centre: the Hotel has a leisure
facility open to our guests or conference
delegates, including a spa pool, steam
room with fibre optic lighting and a
gymnasium consisting of a four point
multi-gym, stepper, rowing, cycle and
running machines.
For further information
telephone 0208 461 8600, email
enquiries@bromleycourthotel.co.uk, or
visit www.bw-bromleycourthotel.co.uk

Cycling a measure for success
The National Measurement Office
(NMO), based in Richmond upon
Thames, is responsible for developing
policy on measuring instruments in use
for trade, and provides the focus for
measurement science in the UK. Here,
CEO Peter Mason and Sustainability
and Travel Coordinator Jean Spraggs,
talk about Enterprise, the first
workplace travel planning package to
be developed specifically with London’s
small to medium business sector in
mind, and how it is helping NMO to
achieve their goals.
NMO enlisted the help of the Enterprise ‘A
New Way to Work’ scheme to save money
on business travel costs and improve its
‘green’ image, as well as the health of its
staff.
‘We wanted to look at innovative ways of
dealing with car parking issues and reduce
the number of staff relying on their cars
to get to work,’ explains Peter, ‘We also
wanted to provide increased and improved
accessibility to the site for our staff.’
To help NMO achieve these objectives, an
Enterprise travel advisor worked with them
to understand their business and staff travel
needs, and recommended a range of cycling
initiatives that will also to help reduce the
organisation’s carbon footprint.
‘The travel plan recommended we install

a cycle shed, provide cycle shelters around
the office grounds and improve our shower
facilities, all of which we will be doing’
says Jean. Enterprise also offers match
funding to help businesses implement these
measures.
Enterprise provided marketing support to
help NMO encourage their staff to use more
sustainable methods of transport. Staff have
been impressed, ‘Enterprise provided useful
tools such as rucksacks, wet weather gear
and cycle repair kits to encourage staff to
get out of their cars and onto bicycles and
public transport, and staff have found them
very useful,’ explains Jean.
Match funding is not the only way
businesses can benefit financially from
Enterprise, as Jean explains ‘NMO wanted to
reduce costs associated with mileage claims
and car park maintenance.’ The travel plan
is helping NMO to achieve this by reducing
the number of staff relying on their cars.
Jean is delighted with the results ‘staff that
used to drive are now car sharing and the
use of cycling as a main mode of transport
to work has increased by 10 per cent’.
The travel plan for NMO also recommends
initiatives to increase the number of staff
walking to work, ‘These measures are
aimed at improving the health and well
being of our staff which was another key
motivator for us,’ says Jean.

Alongside this, the provision of public
transport information and introduction
of flexible working options for staff help
provide an all-inclusive workplace transport
solution for NMO.
The Enterprise package also fits with
the NMO’s green agenda, ‘Enhancing our
environmental credentials and corporate
social responsible reputation were two
more reasons for signing up,’ says Jean.
Peter is impressed with the Enterprise
scheme and would recommend it to
other businesses looking for a transport
solution package that offers cost savings,
improved staff wellbeing and a ‘greener’
image for their business. ‘I am delighted
we have launched the Travel Plan as it
shows our commitment to reducing the
environmental impact of our activities and is
a demonstration of our long term approach
to embedding sustainability in everything
we do.’
To find out how your business can benefit
from Enterprise, contact us on;
Phone: 0870 094 9011
Email: enterprise@anewwaytowork.org
Click: anewwaytowork.org
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New studios cover
the Waterfront
Waterfront Studios is a fabulous new development adjoining Western Beach
by Royal Victoria Dock in the heart of Docklands.
The Business Centre is perfectly
located for Canary Wharf, Excel
Exhibition Centre, all DLR and Jubilee
Line links as well as City Airport.
Waterfront Studios is run by GLE
Properties a leading provider of small
business accommodation in London. With
over 25 years’ experience in the field, GLE
Properties have specialist knowledge and
a focus on supporting the development of
small and medium sized businesses.
How we work...
At Waterfront Studios you can expect
to receive a first class service from your
first visit to the centre right through
to signing the lease and beyond.
Waterfront Studios is not serviced office
space, in stark contrast our management
service is based on site and offers a

comprehensive, friendly service that is
personalised to your business. We will take
the time to get to know you and will keep
in touch with you throughout your tenancy.

each other, whilst providing a base for
companies to prosper. This, plus the
stunning views across the Royal Docks,
make Waterfront Studios the ideal choice.

What we offer…
Waterfront Studios units are priced
competitively and are well managed space.
Leases are flexible offering the ability to
upscale into larger premises or downscale
if required.
The building is fully serviced with a
contemporary design, with small and
medium sized cost effective units.
Facilities include a conference room
and restaurant, ample secure parking
and close proximity to Docklands Light
Railway (DLR) and Underground stations.
There is a unique community feel that
allows tenants to help and support

Other services you could
benefit from…
As part of Greater London Enterprise,
GLE Properties can introduce you to a
range of services to support your business,
from asset, loan and equity finance to
support in moving into new markets or
specialist sectors. To find out more visit
www.gle.co.uk

Don’t let your
ecological policy affect
your economic policy

Improve the environmental
impact of your business, increase
your green credentials and gain
that commercial edge
Find out more at:
www.greenerbusiness.co.uk

www.southlondonbusiness.co.uk
GreenerBus
130x88.indd 1

You can find all the information you
require regarding Waterfront Studios at
www.waterfrontstudios.biz or alternatively
you can call the management team on
020 7476 9703

SHE and HSBC Mean Business
Following the hugely successful May SHE magazine and
HSBC event to celebrate and encourage women in business,
a second networking event took place in October.
Demand for places at the first event indicated that women were
keen to share ideas and obtain valuable moral support. Places for
the recent event sold out and there are plans to host more of these
informative and valuable forums next year.
Hosted for the second time by TV presenter Esther McVey, the
event included some of the UK’s most successful businesswomen
who told the audience how it all started.
Speakers included Bec Clarke, founder of online luxury jewellery
retailer astleyclarke.com, who started the business from her kitchen
table just three years ago having identified a gap in the market for
luxury, designer jewellery online.
Fashion designer Jenny Packham has dressed many of
Hollywood’s leading ladies and is now an international brand.
Conceding that even leading fashion brands have not been immune
to the recession, Jenny said that designers were being forced back
to basics which meant being more proactive in working closely
with stockists and ‘really understanding their market’.
Sophie Cornish and Holly Tucker co-founded another very
successful online business, notonthehighstreet.com, when they
identified that many of the quality items produced by small
businesses were not available to a national customer base.
Lynne Franks made a second appearance as no event on the
subject of women in businesses would be complete without
the woman who created the mould and now champions female
entrepreneurs.
HSBC’s Regional Commercial Director Carol Bagnald told the
audience that ‘challenging times
can be a force for good, a chance to
rethink, take a step back and focus
on what you want to achieve’.
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workplace travel planning
a fresh, free look at your business travel problems

travelling
to work
could be
so much
easier...

Show your clients and employees that you are
committed to reducing your environmental impact
by taking advantage of the free support available
from Seltrans:
Free cycle stands
Match funding for sustainable measures
Free materials and merchandise
Tailored workplace travel plan
Free expert advice with ongoing support

the next step
To find out how your organisation can benefit please contact
the Seltrans team on 020 8461 7918 or seltrans@seltrans.co.uk

www.seltrans.co.uk

