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South London Business
...it’s all about business
Welcome to South London Business, 
the magazine for South London’s 
business community. It is true to say 
that the wheels of commerce never 
stop, and that is certainly true of 
the business community in South 
London; it seems like longer than 
eight weeks ago that I sat down to 
write the foreword for the last issue 
of this publication.

In the intervening period, we have 
been extremely busy promoting South 
London’s vibrant business community. In mid-May we were 
delighted to support the Young Enterprise Awards Finals for 
South London. My director of business partnerships, Susan Shaw, 
headed the panel of judges who had to select a winning team 
from the many schools that had entered. The enthusiasm and 
dynamism of all the finalists supports the argument that enterprise 
and business skills should have far greater significance on the 
national curriculum. Business across South London, and indeed 
across the United Kingdom, argue that school-leavers are not 
suitably equipped for working life. The Young Enterprise initiative 
helps encourage pupils to think about working life and how they 
might start and run their own successful companies, and I would 
like to congratulate, Vivelle, from Tiffin Girls School, who won 
with their innovative paper cup, Puccup. You can read more about 
Vivelle on page 8.

In late May the inaugural South London Business Awards were held 
at Selhurst Park stadium. Over 120 companies entered the awards 
competition, and over 350 guests attended the awards dinner – which 
I am sure you will agree is a significant achievement for an event in its 
first year. The quality of the entries was extremely high, with entrants 
and finalists from businesses of varying sizes and sectors from across 
South London. The judging panel, chaired by Phil Walker from RBS, had 

an extremely difficult job selecting winners in each category, and those 
who reached the finals, let alone those who won, can be assured they 
beat off stiff competition. Special congratulations must go to Mandie 
Kemp and her team at Futures Supplies & Support Services who 
collected the Company of the Year Award. Mandie’s hard work and 
tenacity have helped create an incredibly successful business. You can 
read more about Mandie and Futures Supplies on page 18. I would like 
to thank all our sponsors – RBS, Thackray Williams, London innovation 
Centre, Guardian Newspapers and Crystal Palace FC – for their support, 
and Priory Partnership for organising the awards. I would also like to 
take this opportunity to encourage you to enter your business for the 
2008 Awards, after all “you’ve got to be in it to win it!”

South London Business continues to develop and grow. We have 
secured more contracts, taken on staff and expanded our support 
for the business community in South London. My top priority is 
to ensure the concerns of the business community are properly 
articulated. In September we will be sending out a survey to 15,000 
businesses in the area to gather more information on the issues that 
concern you. If you would like to be included in this survey please 
contact me via the email below.

I hope you enjoy this issue of our magazine. If you would like to 
comment on any of the articles, or would like to contribute news 
articles on your own business, please do not hesitate to email us via 
magazine@southlondonbusiness.co.uk 

Peter Pledger – chief executive
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considerable experience in their respective 
fields and will strengthen and compliment 
our existing team.”
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South London Business – the voice 
of business in South London – has 
strengthened its team with the arrival 
of Julie Harries and Kwame Anyemedu.

Harries has been recruited as assistant 
project manager on the organisation’s Heart 
of South London City Growth Project while 
Anyemedu has been recruited as an assistant 
contract delivery manager. Both roles are 
within the company’s business services team 
and director of business services, Simon 
Turnage, said: “I am delighted to welcome 
Julie and Kwame to the team. Both have 

2006 saw a record number of overseas 
visitors to London. An extra 1.3 million 
visitors came to the capital. London’s 
share of world tourism rose boosting 
London’s economy by £600 million.

According to the latest figures from the 
International Passenger Survey, overseas visits 
to London last year grew by 9.4 per cent 
bringing the total to a record 15.2 million. 
This increase also helped to drive record 
spending – which rose from £6.9 billion in the 
previous year to £7.5 billion in 2005.

The figures mean London’s global share 
of international tourism rose from 1.7 per 
cent to 1.8 per cent. The largest increase 
in visitor numbers came from Europe, up 
11.6 per cent to 9.6 million, followed by the 
United States, up 5.2 per cent to 2.4 million. 

Despite a weakening American dollar, 
spending by US visitors has risen to £1.5 
billion, the highest it’s been since 2000. 

Welcoming the latest figures, Visit London 
chief executive James Bidwell said: “London 
remains the number one city destination 
in the world and the latest visitor numbers 
confirm this. Importantly, we have increased 

our worldwide share of international visitor 
numbers. Tourism is worth around £15 
billion a year to the London economy and 
sustained increases over time result in an 
increase in the number of jobs created 
for the economy. This is particularly 
encouraging in the lead up to 2012 when 
the tourism and cultural industries will be 
amongst the main economic beneficiaries 
from the Games.”

Mayor of London Ken Livingstone said: 
“Record tourist numbers show the impact 
of London’s profile on the world stage. 
Visit London has also become one of the 
most professional marketing organisations 
in the world delivering huge benefits to the 
city. There are major new sporting events 
coming to London this year, such as the 
start of the Tour de France and the first 
competitive NFL American football game 
played outside the American continent.

“This year also sees the opening of 
Western Europe’s largest entertainment 
arena at The O2 as well as the proven 
continued pulling power of the most 
diverse and interesting cultural attractions 
in the world. I shall continue to put major 
resources in the promotion of London in 
the run up to the Olympic and Paralympic 
Games as this translates directly into jobs 
and incomes for Londoners.”

Visit London has just launched its latest 
campaign in North America featuring radio, 
online, advertorials and PR. This week will 
also see five US radio stations broadcasting 
live from the London Eye.

Record tourist numbers boost 
London’s economy by £600 million

SLB team continues to expand

South London BusinessNews44 ews



A new initiative to improve the quality 
of London’s tourism businesses in 
time for the London 2012 Olympic 
Games and Paralympic Games has been 
launched, by the London Development 
Agency (LDA). 

A substantial programme of free business 
support will help tourism businesses tackle 
critical areas such as improving quality 
and business performance, going green, 
planning for emergencies and becoming 
more widely accessible. 

Help is available in the form of one-to-one 
business advice, practical self help guides, 
workshops and subsidised award schemes. 

The largest part of the programme 
is geared to helping accommodation 
businesses improve their quality standards. 
With only a third of London’s hotels having 
a recognised star rating from either the AA 
or VisitBritain, the LDA wants to see at least 
half graded by 2010. 

To kick start the process, the LDA 
will subsidise the cost of new quality 
assessments for each individual hotel 
by £400 over the next three years. The 
programme is supported by Visit London 
which envisages that all its accommodation 
partners will be quality assessed by 2008. 

Mary Reilly, chair of the London 
Development Agency, said: “London 2012 
will generate huge interest in the capital 
around the world, and we want to ensure 
that our tourism industry is ready to offer all 
our visitors a world class experience.”

LDA announce tourism business support programme
The LDA’s commitment to tourism 

businesses in the capital underlines the 
importance of the tourism sector to the 
success of the London 2012 Olympic Games 
and Paralympic Games. 

Outline of programme
There are two main strands:
1. Quality and Business Performance

The LDA is offering an extensive support 
programme for accommodation businesses 
looking to improve quality and business 
performance and to become graded in 
one of the grading schemes run by the 
AA or VisitBritain (open to ungraded 
accommodation businesses). 

A team of advisors will be working one-to-
one with businesses to help them identify 
how small changes to their operation can 
help them achieve a star rating, which 
should in turn encourage repeat business 
and increase profitability.

The LDA is subsidising the cost of 
assessment for eligible businesses by £400 
over three years. 
2. ‘I need to know’ workshops

The LDA is offering free ‘I need to know’ 
workshops to businesses to improve their 
resource efficiency, contingency planning, 
accessibility and quality standards (open to 
all types of tourism business).

The Business Support Programme is 
open to all tourism businesses in London, 
although a special focus in year one will be 
on central London and gateways such as 

Victoria, Kings Cross, Paddington and Earls 
Court. The Business Support Programme is 
tailored for smaller businesses but is open to 
businesses of all sizes.

For more information on the Tourism 
Business Support Programme visit 
www.lda.gov.uk/tourism or call 
0800 077 8082.

The London Borough of Croydon has 
won the London Region competition 
for the Enterprising Britain 
Award. The London Development 
Agency judged Croydon ‘the most 
enterprising area in London’ for 2007.
Enterprising Britain, managed by the 
Department of Trade and Industry, 
is a nationwide competition to find 
the city, town, place or area in the 
UK that is best improving economic 
prospects and encouraging enterprise. 
Croydon’s entry, which was based 
on the development of the Croydon 
Enterprise programme over the past 
18 months, will now compete against 
the other regional winners in the 
national final. For more information 
visit www.croydonenterprise.com

London’s most 
enterprising area

FREE BUSINESS SUPPORT

THINKING OF STARTING YOUR OWN BUSINESS?

RUNNING A BUSINESS ALREADY?

WE CAN HELP YOU ACHIEVE YOUR BUSINESS GOALS 

The Enterprise Zone has a range of services specifi cally designed to support 
you as your business develops, if you are based in Croydon, Bromley, Sutton, 

Kingston, Merton or Richmond boroughs.

Whether just thinking through your ideas, getting ready to start up or 
already trading, you could benefi t from one or more of our business 

programme options, including:

Workshops

1:1 advice and guidance

An objective review of your trading performance to date 

All our trainers and advisers are highly experienced and many run 
their own successful businesses, which means their advice is both 

practical and proven.

And thanks to funding from the London Development Agency, (the Mayor’s 
agency for business and jobs), and the European Social Fund, this 

programme is completely free of charge.   

Find out more by contacting The Enterprise Zone on 

020 8268 3199
enquiries@theenterprisezone.co.uk  
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Caught in 
the web?
How to make the most of ICT for 
your business

Up-to-date technology and effective 
communications are essential for any 
business, regardless of size. But while 
many still labour under the myth 
that taking advantage of modern 
technology is the reserve of larger 
companies, tools like the web are 
becoming more accessible than ever. 

Instead of being left behind, it’s 
important that even smaller businesses 
understand the benefits of appropriate 
technology. But when technology seems 
to represent an endless and impenetrable 
wave of buzzwords, gadgets and 
gizmos, where do you start?

The days of rigid work hours, 
complicated phone systems and pen-
and-paper accounts have gone. Efficient 
telecoms and information systems can 
make your business more productive and, 
as a result, more successful. The use of the 
latest technology shouldn’t be daunting 
– just by getting its own website, your 
business can attract new customers while 
creating a two-way mechanism to capture 
feedback from existing ones.

Getting online can also seem like a 
perplexing task: with so many suppliers and 
deals on offer, which will be best for your 
business? As with any stock, your best bet 
is to go for a supplier you trust, particularly 
one that offers a support service in case 
any problems arise. A trusted supplier 
will take the anxiety out of getting online 
– allowing you to focus on capitalising on 
the benefits offered by the web.

Businesses who choose to ignore the 
web revolution could be doing so at the 
expense of their competitive edge. As 
well as using a website for advertising 
and feedback, the use of a broadband 
connection could transform the way a 
business interacts – both among its staff 
and with its customers. 

For instance, a company e-mail 
address will not only lend your 
business an air of professionalism, it 
will also allow customers to contact 
you or your staff when answering the 
phone would be impractical. 
 There is much more to broadband than 
just websites and e-mail. Web-based 
documents can be used for sensitive 
information, such as accounts and 
employee details. Instead of sifting 
through piles of paper to complete a tax 
return, your accounts could be dated and 
electronically maintained.

With the amount of IT support 
available and the low entry cost of 
getting online, small businesses are 
in a great position to take advantage 
of the latest trends in 
technology. 

For more 
information 
please visit 
www.businessclub.bt.com

Carringtons Estate Agents has 
sponsored the release of a new deer 
into Richmond Park.

 Hercules – so-called after the Surrey 
Comet’s name-the-deer competition 

The regeneration of Sutton town centre 
is taking shape, with landmark schemes 
for new homes, shops, restaurants and 
hotels, and innovative ideas for major 
investment in the heart of the town.

The whole look of Sutton’s lively 
shopping and entertainment centre is being 
transformed as work on a number of key 
sites gets under way. Old office blocks 
are being replaced with ultra-modern 
apartment buildings, and there is the 
exciting prospect of a hotel being built on 
top of the St Nicholas Shopping Centre.

As new developments take shape, people 
from across Sutton have come together to 
pool ideas on how money earmarked by 
the council – £250,000 in 2007/08 – could 
be spent on town centre improvements. 
A workshop led by experts in public space 
design, Professor George Hazel and Peter 
Dickinson, produced some radical ideas that 
will be considered by Sutton Council.

They include creating an open plaza from 
Throwley Road to Civic Offices in St Nicholas 
Way, extending the pedestrianised area and 
linking the Millennium Gardens and town 
square with Manor Park. And putting the 
focus on the pedestrian and not the car at 
key points in the town centre.

Current town centre schemes include the 
redevelopment of Administration House in 
Sutton Park Road with a 12-storey block 
of 104 flats; a planning application this 
summer to redevelop Sutherland House in 

Brighton Road with shops and offices, 98 
new homes, a three star hotel with leisure 
facilities and restaurant with panoramic 
views on top of the 19-storey block; 
recent approval for South Point in Sutton 
Court Road for two blocks of 255 flats and 
a ground floor of shops, restaurants and 
bars; and the proposal for a new hotel on 
top of the St Nicholas Centre.

Michael Hughes, head of development 
for Criterion Capital, the company behind 
the Sutherland House development 
and the St Nicholas Centre hotel, said: 
“We saw the regeneration benefits of 
bringing a badly needed budget hotel to 
the town centre and building a gateway 
development at Sutherland House. We’ve 
had good co-operation from the council 
which has really helped.

“The design for the 100-bed hotel should 
be a real feature on Sutton’s skyline. It will 
be very sustainable – using grey water and 
with an environmentally friendly green roof 
of sedum to conserve water.”

Councillor Lyn Gleeson, Sutton’s executive 
member for regeneration and economic 
development, said: “With so many new and 
proposed developments it’s clear that the 
public space in the town centre will need to 
change to reflect an area that is increasingly 
thriving and is a very attractive investment 
opportunity. The workshop successfully 
outlined a vision for the public space of 
which Sutton’s community could be proud.”

Changing face of town centre

New home deer?
– has been brought in to strengthen the 
gene pool. 

“We constantly see Richmond Park 
motivating families to move closer to 
its gates and into the borough generally,” 
said Nicky Hill, managing director.  
The Kingston Hill-based company 
has a stag in its logo and has used its 
parternship with the park to strengthen 
this link.

 Carringtons will be continuing the 
partnership by donating further money 
through its adopt-a-deer scheme.  For 
every house sale completed a donation is 
give to the park and the vendor receives 
an adopt-a-deer certificate – a scheme 
they say is particularly popular for the 
children in the family.
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Foreign direct investment (FDI) 
accounts for more than a quarter 
(27 per cent) of London’s economy. 
Today, more than half a million 
people work in foreign-owned 
firms in London. This amounts 
to 13 per cent of all jobs in the 
capital, according to a new report. 

The third in a series of annual 
reports from Think London the 
foreign direct investment agency 
for London, 52 billion: The Value of 
Foreign Direct Investment to London, 
assesses the benefits of FDI to the city 
and concludes that FDI is crucial to 
the growth of the capital’s economy. 
Foreign-owned firms have created 
42 per cent of London’s economic 
growth between 1998 and 2004.

Michael Charlton, chief executive 
of Think London, said: “London is 
the most global city on the planet. 
Foreign direct investment is vital to 
London and is destined to become 
even more important as the pace of 
globalisation continues. To capitalise 
on this trend, we must retain and 
build on London’s competitiveness 
as FDI companies are continually re-
evaluating their presence here. More 

FDI’s economic contribution 
threatened by global competition

than half review their global strategy 
every three to five years, and 13 per 
cent do so every year. Government 
needs to ensure London is equipped 
to compete in the global economy, 
by further investing in infrastructure, 
skills, education and housing.”

Professor John Quelch, senior 
associate dean at Harvard Business 
School and a leading expert on the 
marketing of global cities, added: 
“Like any global brand, London 
needs to evaluate constantly what its 
FDI customers want, to differentiate 
itself from its competitors and to 
ensure that its product remains 
attractive. If it can do those things, 
London can maintain and increase its 
share of foreign investment.”

Not only is FDI crucial to the success 
of London’s economy, but London 
helps FDI companies succeed. On 
average, foreign-owned firms have 
grown by 165 per cent since first 
investing in London and only six per 
cent of FDI companies have ever 
considered leaving the capital. For 
nearly two thirds of respondents 
the diversity of London’s workforce 
creates value. Employees of foreign-

owned companies are also more than 
twice as productive as other London 
workers, when measured across 
all sectors, and therefore London’s 
talent pool is a major draw.

The report shows that a London base 
is a crucial component of companies’ 
expansion plans, with more than 90 
per cent of respondents agreeing that 
London plays an important role in their 
businesses’ global strategy.

Gaining access to the right support 
and advice early in the relocation 
process is vital. Think London has 
proven to be instrumental to the 
success of FDI companies in the 
capital. Foreign businesses assisted 
by Think London expect to grow by 
77 per cent in the next three years. 
This is about six times faster than 
expected by companies that did not 
benefit from Think London’s help (13 
per cent). Furthermore, 87 per cent 
of companies that received Think 
London’s assistance say that the 
help they were given was important 
or crucial. Since its creation, Think 
London has helped more than 1,000 
companies from more than 43 
countries set up operations in London. 

Perpetual IT Consultants Ltd
Grosvenor House, 160 Gillett Road, Thornton Heath, CR7 8SN
T: 020 8684 8683   F: 020 8684 8682   W: www.perpetualit.co.uk

Complete IT Support and Services for your Company
Small and medium-sized enterprises (SMEs) don’t want to be bogged down by their IT systems - they 
need them to evolve and grow along with their business.
Perpetual IT makes fl exibility, responsiveness and cost effi ciency the foundation of our IT support services 
for SMEs.
Any business can take advantage of the enterprise-level services we’ve developed to remove the headache 
of supporting your IT infrastructure.
If you would like to take advantage of our friendly, effi cient and professional approach to IT Support, 
Please contact:
Nicholas Day
Perpetual IT
020 8684 8683
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V ivelle, the company entry by 
Tiffin Girls School, has won the 
South London finals of a major 
business competition, sponsored 

by South London Business.
Held in the prestigious Old Town Hall 

in Croydon, the finals saw eight Young 
Enterprise companies competing for the 
Debbie Knight Trophy.  

The students had all been undertaking 
the Company Programme, which is run 
by Young Enterprise in schools across the 
country. Each school team had to design 
and run its own business for a year, and 
present a report and accounts to their 
shareholders at the end.

A panel – including Susan Shaw from 
South London Business – judged each 
company on a formal presentation, the 
product itself and return for shareholders.

Vivelle’s winning creation, the Puccup, 
is an innovative cup, designed to get local 
business people to drink more water.  
During their research, the girls discovered 
that a lack of hydration could affect 
people’s concentration and efficiency. So 
they went about creating a new cup, with 
brainteaser puzzles, designed to entertain 
the user and entice them to use the water 
cooler more often. Over 10,000 brainteaser 
cups were produced, which they sold to a 
wide selection of companies throughout 
southeast England.

South London Business’ director of 
business partnerships, Susan Shaw, said:  
“Although there can only be one winner, 
all the teams that reached the finals this 
year were worthy winners; the quality of 
entrants was extremely high and made 
judging very difficult. 

“It is extremely important that schools 
educate their students on life after school 
and make them more aware of the 
commercial world they will shortly enter. 
It is vital that we encourage enterprise 
and entrepreneurship at an early age, and 
Young Enterprise gives students a great 
insight into life after school.”

Other school entries that made the final 
were from John Fisher, Sutton High School 
for Girls, Bromley High and Ravenswood 
School.

Enterprising generation

The winners Vivelle receive their  
young enterprise award

Non-UK businesses should take 
the Olympic and Paralympic Games 
2012 in London as an appetizer 
when assessing broader business 
opportunities and deciding to set 
up business in the city.

This was the key message of Think 
London, the foreign direct investment 
agency for the capital, at a seminar in 
Paris dealing with business around the 
2012 Games. The seminar was hosted 
by Ubifrance, the French agency for 
international business development.

Think London’s director 2012 Games, 
Brendan Dineen, said: “When we distil 
the data, the Games are forecasted to 
create €5.8 billion of economic growth 
by 2012. And this does not take into 
account the legacy the Games will leave.”

Business opportunities range from 
sports venues to infrastructure, 
landscaping, a broadcast centre and 
data networks, security services, 
transportation consultancy, public 
transport through to corporate and 
operational support.

However, the Games only account for 
approximately one tenth of London’s 
overall economic growth, which is 
predicted to increase by €63 billion to 
€352 billion within the same timeframe. 
Non-games related areas of business 
growth cover in particular finance, ICT, 
creative and environmental services.

“Many businesses we speak with, 
including French companies, appreciate 
support in navigating their way through 
to identifying Games opportunities – but 
also to the wider growth prospects for 
their businesses. We can help them do 
both,“ said Dineen. 

London is the most popular destination 
for French FDI projects in Europe and 
in 2006 the capital won a 6.4 per cent 
share of all projects.

“This seminar demonstrated that French 
businesses are seizing the business 
opportunities coming out of the Games, 
and that they can benefit from a central 
point of contact, such as Think London, 
who like us provide practical support 
and information”, said Henri Baïssas, 
representant of Ubifrance in London.

Following the huge success of the first 
ever smartbiz@sutton, when over 100 
budding entrepreneurs came along to 
find out more about starting a business, 
another event is being planned. 

A fantastic day where masses of 
information and expert advice could be 
found was the verdict of just about everyone 

who attended the event, which took place at 
the Holiday Inn in Sutton on 21 April.

Danny Willis from Branded Theatre and 
Film Sutton said: “smartbiz@sutton was a 
brilliant opportunity to network with others 
and take in a wealth of information ranging 
from cost-effective marketing solutions to 
all you need to know about employment 
law and more.

“It was a huge success and I would 
definitely recommend smartbiz@sutton 
to any start up businesses looking for that 
extra push in the right direction.”

Barbara Harding from exhibitors and 
sponsors the Enterprise Zone said: 
“smartbiz@sutton was very worthwhile. 
Everyone who came showed great 
enthusiasm. They had an enormous range 
of business ideas and great determination 
about starting their own business.”

Other sponsors included Business Focus, 
Business Link, NatWest and the London 
Development Agency.  

Organiser Matt Keep, the council’s 
economic research officer, said: “We 
had excellent feedback from everyone 
who came and it was good to hear that 
smartbiz@sutton helped so many up and 
coming businesses. I look forward to 
seeing even more at next year’s event.”

Find out more by emailing 
matthew.keep@sutton.gov.uk, 
calling him on 020 8770 5127 or visit 
www.sutton.gov.uk/business

Start-ups get the help they need

Londres: 
l’apéritif 
Olympique
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The evening’s winners 
show off their awards 

and, below, Reg Kirk of 
Kirksaunders Associates 

accepts the award for 
Innovation in Business 

from Chris Fogg

T
he South London Business 
Awards got off to a flying 
start last month, when over 
350 leading business people 
gathered at Crystal Palace 

Football Club to learn the identities 
of the winners and celebrate the 
achievements of the region’s top 
companies. In only its first year the 
awards had generated considerable 
interest amongst local businesses, and 
attracted over 120 entries for the eight 
differing categories.  

The black-tie affair kicked off with a 
champagne reception in the player’s 
lounge.  Guests then drifted through the 
tunnel, surrounded by pictures of famous 
Crystal Palace players into a huge marquee 
complete with spotlights, stage and dance 
floor, as well as beautifully decorated tables.

A four-course meal was followed by a raffle, 
with top prizes donated by local businesses, 
and all the proceeds going to Croydon 
Mencap and The Garwood Foundation.

After the meal, the crowds began to get 
fidgety as Capital Gold DJ David Jensen 
took to the stage – a sign that the award 
winners were about to be announced. But 
first came an encouraging introduction 
from the South London Business chief 
executive, Peter Pledger: “Our role is to 
support and promote the South London 
Business community, and events like tonight 
demonstrate just how vibrant and diverse 
our business community is. 

“All the finalists are worthy winners, 
and I congratulate them on their success. 
However, I would also like to challenge all 
those businesses that didn’t enter this year. 
It is our intention to run the awards again in 
2008, and I would hope all those businesses 
that didn’t enter would be spurred into 
action and start thinking about 2008.” 

After the presentation guests were 
left to enjoy the rest of the evening on 
the dancefloor. A great night! And as 
director of communication and business 
representation, Ross Feeney, concluded:  
“Entering is free, but winning is priceless.”

Company of the Year
Customer Service Award
Small Business Award
Winner of three awards – South 
London Company of the Year, 
Customer Service Award and the 
Small Business Award – was Futures 
Supplies & Support Ltd, Croydon.  

An independent trade supplier of cleaning 
and associated products, Futures supply 
products to numerous contract cleaning 
companies, corporate headquarters and 
prestigious commercial buildings.  

Set up in 1995 from managing director 
Mandie Kemp’s home garage, the 
company has gone from strength to 
strength, and now employs 13 staff. 

Business Person of the Year
Roger Southam of Chainbow was 
crowned the South London Business 
Person of the Year. He formed Chainbow 
in 1989, initially to specialise in 
shopping centre asset management. 
It has now evolved to become pre-
eminent in property management, 
and specialises in managing residential 
developments on behalf of owners, 
freeholders and developers. 

Southam moved into the residential 
sector two years ago and was shocked by 
the lack of professionalism and poor levels 
of service afforded to owners. Used to 
being accountable to commercial clients, 
he set about turning residential property 
management on its head, by providing 
the highest levels of service to owners, 
and ensuring transparency in all financial 
dealings. Chainbow now manage more 
than 2,300 units across 20 developments.

Celebrating South London
South London Business10 SLB awards10 LB awardsSLB awards



Above: Simon Thackray 
of Thackray Williams 

presents Michael 
Pearson of The Canbury 

Arms with the Best 
New Business award. 

Below, DJ David Jensen 
announces the awards

Excellence in Training and Development
The Excellence in Training and Development 
award went to Mansell Construction 
Services, Croydon. Founded in 1908 
by Robert Mansell, the company builds 
and refurbishes buildings. The office in 
Croydon has been its home for nearly 
100 years, but there are now more than 
20 further offices throughout the UK.  

The company employs over 2,000 
and provides a structured training 
programme to each. Five-year 
programmes are delivered in commercial 
and construction management, including 
a full induction, assigned mentor and 
are Bsc degree based after year three.

Innovation in Business
The Innovation in Business award went 
to Kirksaunders Associates, Croydon. 
Formed in 2003 by Reg Kirk and Barry 
Saunders, the consultancy company’s 
commitment to driving forward innovation 
in the building industry has led to the 
development of new building techniques 
involving modular systems, which 
dramatically reduce construction times 
and costs for clients. It also addresses 
environmental issues through the 
assessment of contaminated land and 
design of economic remediation solutions. 

“We believe that we can drive extra value 
into our service delivery by continuing 
to challenge all aspects of structural 
design to ensure that we provide a cost 
balanced structure. We also appreciate 
that sustainability is important and our 
design solutions reflect this,” said Kirk.

Marketing Award
Winner of the Marketing Award, sponsored 
by The Priory Partnership, was the London 
Marriott Hotel, Twickenham. With no 
major branded four-star hotel to date, the 
new hotel will be a major improvement 
to the area when it opens in 2008. Ideally 
located only 20 minutes from central London 
and six miles from Heathrow Airport, the 
hotel will form part of the redeveloped south 
stand of Twickenham Rugby Stadium.  

It will include 156 guest rooms, with 
27 Premium bedrooms, plus six Grand 
Slam Suites overlooking the rugby 
pitch. Guests will also be able to use 
the Virgin Active Health Club, which 
includes a 20 metre indoor pool.

Michael Evans, director of The Priory 
Partnership and principal judge for the 
Marketing Award said: “We liked their 
strategy – to compete with central 
London and promote the Marriott 
Twickenham as ‘London’s ultimate 
destination for business and sport.’ It 
will also have knock-on benefits for 
tourism in West London as a whole.”

Best New Business
The Canbury Arms, Kingston-upon-
Thames, won the Best New Business 
award. The pub has occupied a corner 
plot just off the London Road in Kingston 
since the 1870s. Originally used as a Royal 
Mail coaching house, it was bought by 
Michael Pearson in March 2005, who has 
transformed the place with a complete 
refurbishment. It is now a vibrant and 
successful business that continues to grow. 
It is also the first independently run and 
smoke-free gastro pub in Kingston.

July/August 2007
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Skills Council’s aerospace department 
SEMTA. In fact, SEMTA actually put 
the faculty forward as a solution to 
tackling skills shortages in that sector.

Such recognition, says Dr Mason, is 
down to the involvement of employers 
in the design and delivery of parts of 
the programme. “The students spend 
between six or seven months at a 
time at KLM and they go to Delphi 
in Lemmington Spa too,” he says.

The students are not actually employed 
by the companies, but many will have been 
snapped up by the end. “The problem, 
actually,” says Dr Mason, “is to keep them 
on the course because many will have been 
offered jobs while they’re studying.”  

Such industry specific courses not 
only provide a good opportunity for the 
students, giving them first-hand, work-
based learning from ‘real-life’ facilities 
associated with some of the most advanced 

T
here aren’t many universities 
that have their own private 
jet, not to mention a 
Lotus or a Boeing 737, but 
Kingston University have 

them all, and more. In fact, they’ve 
also “just taken delivery of the 
rear end of a 737 fuselage,” says Dr 
Peter Mason, Dean of the Faculty of 
Engineering at Kingston University.

“It’s good hands on experience, not just 
a picture of a component or aircraft,” he 
continued. “The basic philosophy for us is 
learning through the application process.”  

Kingston’s Engineering Faculty offers 
several degree-based engineering courses 
and is the only provider of courses that lead 
to a career as a licensed aircraft maintenance 
engineer. Many are also run in partnership 
with key engineering companies, including 
KLM UK Engineering, British Airways, 
Delphi and Lotus. Therefore, through just 
one study course, students can gain an 
academic as well as an internationally 
recognised vocational qualification.

“It’s to do with our history really,” 
explains Dr Mason. “We used to have 
British Aerospace in Kingston so we have 
a long traditional history working with the 
aviation sector and through that we’ve 
just grown, the network’s grown.”

Working with industry for industry
The engineering industry has recently 

taken a nosedive in the UK, with 
many companies closing down or 
being taken abroad. Skills are also in 
decline. Kingston’s work, therefore, is 
crucial to both students and industry, 
in maintaining future growth.  

The university’s adherence to work based 
learning, through foundation courses, 
knowledge transfer partnerships and 
other key industry partnerships, and its 

distinct facilities and methods of teaching 
have brought high recommendations. 
Such acknowledgments come from the 
Government’s White Paper and the Sector 

Engineering success

“The basic 
philosophy for 
us is learning 
through the 
application 
process”
Dr Peter Mason

Kiara Harper is coming to the end 
of her course at Kingston University, 
and she’s done extremely well. 
She’s already been offered a 
job with Cummings Engineering 
Company, won the Ford Wise 
Prize for women in science and 
engineering and has joined the IEC 
young members board. 

“When I was at school I looked at the top 
three universities at the time for my course, 
which were Loughborough, Brunel and 

Kingston – but decided on Kingston. Now 
when I speak to others who went to other 
universities it’s clear that I made the right 
decision,” she says.

Harper says that she’s enjoyed the 
practical side of the course “which they 
can do because of all the facilities. Other 
universities don’t have them, and so the 
courses are far more written based, rather 
than practical.”

During her second year, the university 
gave her lots of information about 
placement opportunities. 

“Some universities don’t help with 
placements but it’s crucial when going 
for jobs because they’re so competitive,” 
she said.

She chose Cummings Engineering 
Company, “which was really good. I was 
with them for about a year, and was able 
to get involved with everything. “ 

 Her final task is a group project in which 
they have to design a racing car for Lotus. 
“I’ve also been associated with Delphi and 
Renualt, which is great for my CV. The 
institution’s links are very handy. Through 
them I made links with the IE and actually 
managed to get a job with them whilst I 
was doing the course. 

“I’d definitely recommend Kingston 
University.”

Case Study 
Kiara Harper, 22, 

Automotive Engineering Design
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organisations in the UK. It also 
helps tackle skills shortages in 
the engineering industry.  

“What we’re trying to do 
basically is look at sector skills 
shortages in aircraft engineering, 
but we’ve looked at other areas 
as well, such as construction, 
the rail industry and pilot aircraft 
management,” explained Dr Mason.

Fabulous facilities
Ultimately it’s the extensive 

range of facilities that makes 
Kingston University stand out 
from the rest. As well as a 
functional jets and racing cars, 
the faculty has flight simulators, 
wind tunnels, rolling roads, 
dedicated laboratories, workshops 
and machine tool facilities. At 
the Roehampton Vale campus 
the university is also building 
another three storey block 
to house new equipment. 

“A lot of other institutions 
have to farm work out because 
of lack of facilities but we just 
keep expanding.  There are other 
universities that do these types of 
courses and have similar facilities 
but we’re the market leader and 
have received acknowledgement 
of this from high up. For the 
students it’s the reality of what’s 
happening which is far better 
than an equation in a book.”

Pedham Place Golf Centre
London Road, Swanley, Kent BR8 8PP  Telephone 01322 867000

Golf Day Packages 2007

The Par Package
Full English Breakfast

18 Holes

£25.00 per head

The Birdie Package
Coffee & Bacon Roll

18 Holes
Filling Lunch

£28.00 per head

The Eagle Package
Coffee & Bacon Roll

18 Holes
2 Course Evening Meal

£35.00 per head

The Albatross Package
Coffee & Bacon Roll

9 Holes
Filling Lunch

18 Holes
2 Course Evening Meal

£45.00 per head

The above prices are for Societies held Monday - Friday. An additonal £5.00 per person 
is added to all packages on Saturdays, Sundays and Bank Holidays before 1.30pm.

The Hole in One Package
Coffee & Bacon Roll

18 Holes
Filling Lunch

18 Holes
2 Course Evening Meal

£50.00 per head

13July/August 2007
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C
roydon town centre is 
set to change. Eleven 
new developments are 
planned, some starting 
as soon as the end of 

2007, and this heralds the start of 
a new era for Croydon. Also now 
starting to make a visible appearance 
in the town centre is the newly 
created Business Improvement 
District, or BID, for short, which has 
been operating since April 2007. 

A BID is a business-led initiative within 
a defined commercial area. Businesses 
in the area are invited to come together 
to decide how to improve the trading 
environment for themselves and their 
employees, customers and clients. The 
proposals are then put to a vote. If the 
majority of businesses vote in favour of 
the BID, all are charged a small levy, which 
fund improvements to the area. Almost 70 
per cent of the town centres businesses 
voted in favour of the Croydon town 
centre BID in February 2007. The BID has 
been operating since 1st April 2007 and 
will run for an initial term of five years.

Businesses identified the following aspects 
as their main priorities to be addressed:

1. Ensure that visitors, customers and 
employees feel safer and business premises 
are more secure

2. Improve the perception and image of 
Croydon as an area in which to invest, work 
and live

3. Make the working environment cleaner 
and more attractive for visitors, whether 
they are shoppers, employees or office 
clients

4. Improve accessibility by promoting 
awareness of good transport access to the 
BID area and making the area easier to 
navigate

5. Establish one ‘port of call’, which would 
act as a facilitator and a collective voice to 
identify issues and solutions for businesses 
and to represent them to Croydon council 
and other organisations

So far the BID has helped organise 
the Croydon pit-stop of the Brighton-
to-London Eco Car Rally on World 
Environment Day, which took place on 5 
June 2007, as part of London Sustainability 
Week. The rally itself was organised by 
Revolve, an organisation which champions 
sustainable transport, and was supported 
by a number of celebrities including Sir 

Stirling Moss, the legendary British Racing 
driver; TV presenter Lisa Rogers; and of 
course HRH The Prince of Wales.

It is never too early to start organising 
Christmas, and for the BID this has been 
underway since May! The team are keen 
to ensure that this years Christmas lights 
are befitting for such a popular retail and 
office destination and will help to light up 
the whole of the town centre along with 
a Christmas spectacular event to draw the 
crowds. 

In fact, a whole calendar of events is 
being drawn up with the tourist information 
centre and local attractions. This is being 
publicised to businesses and residents 
alike, including the ever-popular French, 
Italian and Craft markets as well as business 
networking events. Different locations in 
Croydon town centre are being looked at 
to host these events in order to spread the 
visitors around the area.

It is not all glamourous work though. The 
BID team has also been hard at working 
putting projects in place to improve the look 
and feel of the town centre. A company 
called Intex has been appointed to carry 
out a deep clean and chewing gum removal 
of the entire BID area. This was one of 
the services that businesses identified as a 
priority for the BID, and the team started 
cleaning at the beginning of June. Already 
the High Street has been transformed and 
soon the team will be spreading through 
the rest of the town centre, including 
cleaning the ‘gateways’ to Croydon, East 
and West Croydon stations and the bus 
station. This will help to improve the first 
perceptions of people visiting Croydon. 

The BID will only be providing services that 
the Council does not already provide, but 
the extra cleaners will be able to report any 

issues with the area, such as overflowing 
or dirty bins, fly-posting or graffiti, which 
the BID team will then follow up with the 
Council. The clean team will be in the town 
centre every weeknight to ensure that it is 
clean and ready for the next day’s workers, 
shoppers and visitors. 

The BID is also working in partnership 
with the Whitgift Shopping Centre and 
National Car Parks to clean-up and re-open 
the Dingwall Road public conveniences and 
provide ongoing maintenance.

Georgina Dawkins, interim BID manager 
said: “The variety of things that our 
team deals with on a day-to-day basis is 
extraordinary. From co-ordinating glossy 
events and international markets on 
North End, to working with the Police 
and Croydon Council on tackling crime 
and fear of crime. And then there are the 
smaller every-day problems, like reporting 
blocked drains and broken lamp-posts to 

Croydon town centre: 
the hard work starts here…

It is not all glamourous 
work though. The BID 

team has also been 
hard at working putting 

projects in place to 
improve the look and 

feel of the town centre 

The eco-car rally pit stop in North End
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Croydon town centre: 
the hard work starts here…

the Council. It’s hard work, and there is a lot 
of it, but we have a strong business board 
supporting and encouraging us and we’re 
determined to make a visible difference that 
businesses can be proud of.” 

There is no doubt that BIDs are making a 
difference all around the country already. 
With sixteen BIDs in London alone, the 
longest running being Kingston First, and a 
total of 45 in the UK, businesses have really 
backed this new initiative to the hilt. Many 
are finding that they are experiencing safer, 
cleaner and better marketed areas, and a 
closer-knit business community, enabling 
inter-trading between businesses and a 
joined-up and co-ordinated voice on issues 
that really matter to them. 

For more information please contact 
Georgina Dawkins, interim BID 
manager on 020 8686 8012 or visit 
www.croydonbid.com.

Cleaner streets in Croydon; it 
takes hard work
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Tramlink extension 
to Crystal Palace
Transport for London has published 
the results of the public consultation 
on three route options for the 
proposed extension of the Croydon 
Tramlink network to Crystal Palace. 
The extension to the Tramlink 
will provide a direct service of six 
trams per hour between Croydon 
and Crystal Palace Parade.

The new service (when completed) 
will link with local bus and rail routes, 
including the East London Line, making 
onward journeys across London quicker 
and easier. The extension is predicted 
to give an economic boost to the area 
by generating extra spending in shops 
and restaurants in Anerley and Crystal 
Palace and by helping local residents 
take advantage of employment 
opportunities across the Tramlink 
network.

“We firmly support the extension of 
the Croydon Tramlink,” said Ross Feeney, 
director of business representation at 
South London Business. “We have 
been working to stimulate the economy 
of Crystal Palace through our Heart of 
South London City Growth project, and 
we know from both local residents and 
businesses that an extension of the tram 
to Crystal Palace is highly desirable – 
providing a significant economic stimulus”.

67 per cent of respondents to the 
consultation favoured an extension 
to the tram that runs through 

Crystal Palace Park. Copies of the 
consultation results can be downloaded 
via www.tfl.gov.uk/trams 

Promoting 
franchising
If your business is based in 
Croydon, or you are thinking of 
setting up a business in Croydon, 
why not attend a free workshop 
to learn more about franchising? 

Franchise 4 Croydon, a new initiative 
by Croydon Enterprise and South 
London Business is hosting a half day 
workshop on 28th June in Thornton 
Heath Salvation Army Hall to provide 
information, advice and guidance to 
potential franchisors and franchisees on 
the benefits of the franchising model. 

For more information on Franchise 
4 Croydon or to book your place 
on this FREE course, please contact 
Simon Turnage at South London 
Business on 020 8256 1288.

By Ross Feeney
 

B
usinesses from across South 
London met with Shadow 
Housing Minister, Michael 
Gove MP, on 11 June to 
lobby for the protection of 

South London’s commercial land. The 
group, led by South London Business’s 
chief executive, Peter Pledger, met 
the Shadow Minister to convey their 
concerns about the impact on business 
of too much commercial land in South 
London being approved for residential 
redevelopment. 

The meeting at Portcullis House was 
requested by Mr Pledger following a speech 
made by Mr Gove in which he called for 
the relaxation of planning policies for the 
residential redevelopment of commercial 
land in order to encourage increases in the 
national housing stock.

Mr Pledger said: “As the voice of business 
in South London we are lobbying for the 
retention of commercial land in this part 
of the Capital. Local authority planning 
departments across South London are 
under intense pressure to release more 
land for residential redevelopment, yet 
businesses are telling us that the lack of 
commercial land is already impacting on 
their ability to trade.

“The purpose of our meeting was to stress 
to the Shadow Minister that any policy 
developments must not assume a ‘one size 
fits all approach’ and must consider the 
needs of the business community, and the 
impact on this community that such policies 
may have”.

Businesses lobby to protect 
South London’s commercial land

 Mr Pledger added: “Where there is the 
greatest demand for housing there is also 
the greatest pressure on brownfield land. 
These areas are often, but not exclusively, 
in the most deprived areas of cities and 
towns where there is also an acute need for 
employment opportunities. 

“Those in society who have the greatest 
need for low-cost housing are often those 
who can least afford to travel far to work. 
Furthermore, at a time when all three main 
political parties are raising the significance 
of environmental policies, planning policies 
must reflect this and encourage a broad 
mix of housing and employment in order to 
reduce commuting. 

“If planning policies are relaxed, certain 
areas will inevitably become exclusively 
residential with limited employment 
opportunities. New planning policies must 
increase the density of land usage, not 
simply redistribute the land available”.

Mr Gove was receptive to the message 
made by those who attended the meeting, 
who each had the opportunity to provide 
their own anecdotal experiences of issues 
facing their own businesses.

 
Mr Gove has agreed to write an article 

on his policy ideas for South London 
Business, which will be published in a 
future issue.

From left: Gareth Morgan (Arrowcroft plc), Peter Pledger (South London Business), 
Norman Pierce (Croydon Business Venture), Neelofar Khan (Chilli Chutney), 

Daniel Carter (Arrowcroft plc), Catherine Johnstone (Catherine Johnstone 
Recruitment), Michael Gove MP, Tony & Adrienne Rowe (Arthur’s Bistro), 
Jerry Taylor (Stuarts Edwards Fullermoon) and Wayne Savill (AIG Europe)
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W
anting the flexibility to 
be able to care for her 
two children, 44 year-old 
Mandie Kemp, set up her 
own cleaning company 

from her garage. Twelve years later, 
she’s turning over £2.5 million and her 
company has been crowned Company 
of the Year by South London Business. 

Futures Supplies & Support Services 
is an independent trade supplier of 
washroom and associated products. 
It started with Kemp filling her 
garage up with toilet rolls and 
“taking them from door to door.”

“It sort of went from there really, I shared 
a bit of warehouse space locally, took 
on a couple of staff and then rented a 
premises in Croydon on the Purley Way. 
We rented there for about six years and 
then bought this building (Beddington 
Farm Road, Croydon) two years ago.

“That was quite a big thing for us 
purchasing a freehold, but it was nice 
to give everybody a solid base and it 
makes everybody feel quite positive 
about the business going forward.”

Futures employs 13, most of whom have 
been with the company for years. Kemp 
prides herself in giving staff prospects 
to move up through the company and 
offering flexible working hours.

“I like to think that everyone here 
wants to be here,” she said. “We 
work hard and we play hard, it’s 
quite a family-orientated business. 
My operations manager started 
in the warehouse sweeping floors 
and now he’s in the top two of my 
managers. We have part-time staff too, 
and support mothers with children, 
because that’s why I went into this.”

The company also runs regular customer 
service training, both internally and 
externally. And the drivers get RAC driver 
training too. “We do it because we want 
to invest in our people,” said Kemp. “To 
build a solid team to go forward.”

The Future looks bright
As well as being crowned Company of 

the Year, Futures also won the Customer 
Service Award and Small Business Award.  

Despite clients ranging from contract 
cleaning companies to corporate 
headquarters, schools and pubs, Futures 
strives to cater for each individual need. 
It provides a professional service offering 
the benefit of one-stop purchasing and 
has a 24/7 website providing a user-
friendly on-line shopping facility.

“Our customers see us as a company 
that cares, we’ve got a very strong 
customer service ethos and that does 
differentiate us from others in our field.  
We do what we say we’re going to do.

“It’s not just about the bottom line, 
it’s not just about money. It’s about 
enjoying what you do, trying to be 
the best. And to do the best for your 
customers; going that extra mile.”

Not only does Future work hard for its 
staff and customers, it also recognises the 
importance of helping the local community. 

“We’re only selling toilet rolls at 
the end of the day, it’s an everyday 
commodity product, so we have to sell 
it well and stand out,” laughs Kemp.  

“We do a lot of work with sustainability 
and corporate social responsibility. We 
work with the social services department 
and bring in young care leavers, give 
them 12 weeks work placements.

“I hope one day they’ll be running their 
own business, because the inspiration is 
there. I was a single parent you know, 
had a difficult background and I like 
to think I’ve done reasonably well.”

Futures does its utmost to aid the 
environment too. Kemp prides herself on 
running a fully carbon neutral company. Up to 
70 per cent of waste is recycled; the building 
has energy efficient timers fitted and trackers 
have been integrated into all its vehicles to use 
less fuel. It also sends out regular newsletters 
promoting this type of eco-friendly activity 
and provides a traffic light system displaying 
each of its products green credentials.

Latest in its green cleaning section 
is a range by Ecover. “There’s a lot of 
companies out there at the moment that 
are professing to be environmentally 
friendly. But having researched 
extensively, we found that Ecover is 
probably the only truly ecological product 
that is out there at the moment.  

“They’ve got the only ecological factory 
with a grass roof and it’s the whole 
lifestyle of the product too; the packaging 
is recyclable so they’re not just putting 
something into a bottle. Our customers 
are screaming out for it; it’s in demand.”

It seems Future has it all under control, 
and with numerous awards under its belt, 
including the Guardian Green Business 
award and Surrey Business award, as 
well as the three picked up last month 
at South London Business’ ceremony, 
the future shall we say, looks bright.

Kemp, however, is not planning to 
rest on her achievements. Her next 
aim is to break the £5 million turnover 
barrier. “We’ll keep innovating and 
trying to do things better than the next 
person and be ahead of the game. But 
want to keep that family feel about the 
business and we want our customers 
to think we still care because we do.”

For a brochure or more details about 
Futures Supplies, visit its website 
www.futures-supplies.co.uk or call 
the office on 020 8689 2072.

Staff at Futures 
show off some of 
their products

Madie Kemp, Futures owner
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The original station opened on 27 July 
1846 when it was a terminus station run by 
Richmond and Westend Railway.

Since then it has become a busy South 
London transport hub with London 
Underground District Line and Silverlink 
Metro services, plus buses and taxis to 
onward destinations available from the 
interchange at the front of the station. 

Andrew Fairbank, South West Trains’ head 
of stations, is really pleased that the station 
has been given such a plaudit. 

He said: “This is another fantastic win 
to add to our collection and I am sure this 
won’t be the last. Our employees have a big 
task at this station, as there are not only our 
services but also other operators including 
the District Line to deal with.

“I am proud of all the hard work 
demonstrated on a daily basis by the 
employees at Richmond and they should 
hold their heads high as they deserve 
this recognition.”

For information about South West 
Trains’ services, to print off mini 
timetables, catch up on our news, see 
our latest offers and much more visit 
www.southwesttrains.co.uk. You can 
also contact our customer service centre 
on 0845 6000 650.

Richmond train station is one of the 
busiest in the South West Trains’ 
network. 

Commuters, business travellers and 
those visiting the riverside pubs and 
restaurants or sampling the eclectic mix 
of shops pass through. Indeed more 
than six million passenger journeys are 
made to and from the station every 
year, and the station team works hard 
to make sure they give top quality 
customer service.

This hard work was rewarded when it 
was named Rail Station of the Year at 
the prestigious annual London Transport 
Awards held recently in London’s Park 
Lane Hilton hotel.

Brian Cooke, chairman of London 
TravelWatch whose members and staff 
judged the category, said: “We know 
that a clean, well-maintained station 
with good information provision is 
important when using public transport, 
and an essential part of the journey 
experience for passengers. Therefore, we 
were delighted to judge this particular 
award, as we know passengers value 
their stations.

“Richmond scored the highest among 
the nominated stations because it was 
clean, attractive and a bright station with 
good accessibility.”

Commanding a prestigious position 
on the high street, its 1930s Art Deco 
façade with its clock centrepiece has 
become a local landmark since being 
rebuilt and re-opened on 1 August 1937. 

Award-winning service 
at Richmond Station

The forecourt of Richmond Station with 
bus and taxi interchanges 

Main picture: despatching a train at 
Richmond and, top, the award-winning 

station team
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Seeking to win customers’ hearts 
and minds by making claims about 
the environmental performance of 
products and services could offer 
London businesses more opportunities 
than they might initially think.

Envirowise, the government-funded 
resource efficiency programme, is 
recommending that all companies take 
steps to review the full life-cycle impact 
of a product or service – before making 
environmental claims on packaging or 
marketing materials.

This may include information relating to 
the type of raw materials used, the way 
a product is designed, the manufacturing 
process, transport implications or options 
for re-use or recycling at end-of-life.

Markus Herz, Envirowise regional 
manager for London, said: “High profile 
campaigns on topics such as packaging 
and food miles have seen consumers 
thinking with their feet when it comes to 
shopping with a conscience.

“Those businesses which identify ways 
to develop cleaner, leaner designs for 
products and packaging – and streamline 
key services –  will not only divert waste 
from landfill, but could make valuable cost 
savings and innovations too. In fact, design-
led businesses have found that for every 

£100 they spend on design, their turnover 
increases by £225.”

To build a solid foundation for promoting 
your environmental activities, Envirowise 
recommends:
• Going back to the drawing board – have 

you optimised the use of raw materials? 
• Considering repair and maintenance prior 

to disposal – can you reduce the need for 
replacement?

• Assessing packaging use to minimise 
waste during manufacture and use.

• Considering returnable or reusable 
packaging for use at the retail stage which 
can significantly reduce material cost
More information is available at 

www.envirowise.gov.uk or, for Green 
Claims Code, on the Defra website 
www.defra.gov.uk/environment/
consumerprod/gcc/index.htm

London businesses need strong 
foundations for environmental claims

With the holiday season on its way, 
hotels and restaurants should look 
to the environment to boost their 
custom, says Envirowise – by 
tapping into the growing market 
of eco-conscious customers.

And with research that shows nine 
out of 10 British tourists consider active 
protection of the environment to be part 
of a hotel’s responsibility, the need for 
action by the sector is clear.

To get started towards resource 
efficiency, Envirowise recommends hotels 
and restaurants try the following:
• Carry out an audit to understand current 

water use in each part of the site, for 

example the kitchens, restaurants, guest 
rooms, laundry and toilets. This will help 
identify areas with the greatest potential 
to make savings.

• A ‘laundry re-use’ scheme, whereby guests 
are asked to request clean towels and linen, 
can reduce water and energy costs.

• Consider water efficient technologies.
• When replacing old and inefficient 

washing machines and dishwashers, 
consider installing water and energy 
efficient models.

• Where possible compare water usage 
per employee for hotels.
Visit www.envirowise.gov.uk/

wateraccount for more information.

Boost business, boost eco-tourism
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RFU Shop and Museum, take in a stadium 
tour with access to the pitch side and 
changing rooms, or attend a private dinner 
with special guest speakers from the world 
of rugby. 

So whatever your client’s reason for travel, 
the London Marriott Hotel Twickenham is 
the perfect venue for business, meetings 
and social occasions.

London Marriott Hotel Twickenham
Pre-Opening Office
c/o Rugby House
Rugby Road
Twickenham
Middx
TW1 1DS
Tel 020 8744 0346
Email: steve.nunan@marriotthotels.com
www.LondonMarriottTwickenham.co.uk

Active Classic Health Club, located 
adjacent to the hotel, which is inclusive of 
a 20m indoor pool, and 44,000 sq ft of 
exercise equipment. 

Located in the London Borough of 
Richmond Upon Thames, the hotel is 
perfectly located to take advantage of 
many of the local attractions including Kew 
Gardens, Windsor, Hampton Court Palace, 
the River Thames, Ascot, Kempton Park and 
Sandown Park Racecourses, Thorpe Park 
and Chessington World of Adventures to 
name a few. 

The affluent areas of Richmond and 
Twickenham are minutes away, offering a 
superb infrastructure of bars, restaurants, 
pubs and quality shopping. 

The train station is less than a 10-minute 
walk away, with direct access to Waterloo 
in 20 minutes (home to the London Eye and 
Houses of Parliament) and Windsor Castle 
to the west. 

Major events such as Wimbledon Tennis, 
Farnborough Air Show and Hampton Court 
Flower Show are also very accessible from 
the hotel. 

Being based within the Twickenham 
stadium and home of England rugby, the 
hotel is the perfect venue for pop concerts 
and rugby events. In addition to England 
rugby, the hotel is also only two minutes’ 
walk from ‘The Stoop’ (home of the 
Harlequins Rugby Club). 

Within the stadium itself, you can visit the 

Ideally located only 20 minutes from 
central London and six miles from 
Heathrow Airport, the new London 
Marriott Hotel Twickenham is part of 
the Twickenham Rugby Stadium South 
Stand development and is scheduled to 
open its doors in 2008. 

The hotel will feature 156 guest-rooms, 
including 27 Premium bedrooms, plus six 
VIP suites which will overlook the rugby 
pitch and be ideal for private functions. 

The guest-rooms will feature Marriott’s 
latest bedroom product including flat screen 
televisions, flexible work desks (in Premium 
bedrooms) with state-of-the-art technology, 
high speed internet access and the new 
Revive bedding product. 

Between the conference and exhibition 
space within the stadium and the hotel’s 
meeting space, the complex will be 
able to accommodate functions for up 
to 9,000 delegates. This will include 
the largest room that can cater for 800 
people for dinner, as well as a purpose-
built auditorium for 400. 

Food and beverage outlets will include an 
all-day dining restaurant, a lobby lounge, 

a bar and a grab and go coffee lounge. 
Private dining facilities for up to 26 guests 
will also be available within the restaurant. 

Free coach and guest car parking is also 
available on site. 

For recreational purposes hotel guests 
have access to the state-of-the-art Virgin 

Rugby’s union with luxury hospitality
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Letter from the 
chief executive…
The Chamber 
have recently 
moved 
offices to 
River Reach 
House and 
I hope that 
many of our 
members will 
visit us over 
the coming 
months. 
The good 
working 
relationship we have with Kingston 
College is emphasized with the 
co-location of our office and the 
College’s Centre for Business and 
Enterprise. We will be working more 
and more together this year with 
College deputy principal, Roger 
Lowe, taking his turn in the Chamber 
president’s seat. 

 All business owners are invited 
to our Innovation Event on July 2 
- an exciting opportunity to hear from 
some of the leading authorities on 
techniques to assist business growth 
and development, a chance to network 
with like minded business owners and 
to get the support and advice you 
need from a broad range of strategic 
partners. Do check your diary now and 
call us to reserve your place. Only a 
refundable deposit of £25 is required. 
An opportunity too good to miss.

We also have our ever popular 
networking breakfast meetings, last 
month nearly 70 members and guests 
came to Coombe Wood Golf Club to chat 
and make new contacts, before listening 
to sound advice from our local business 
reporter on how to get in the news.

We ended up having to turn members 
away, such was the demand to attend 
our June breakfast at Woodstock House 
in Long Ditton. We heard some inspiring 
ideas to boost sales from immediate 
past president William Freeman (author 
of The Two Minute Message), plus a 
briefing from NHP on the proposed 
new 4 star hotel plans for Kingston. 
See our website to demonstrate 
your support for the new plans on 
www.kingstonchamber.co.uk.

We also have day time opportunities to 
network and get the business support 
you need, so check out the details below 
and give us a call on 020 8541 4441. We 
welcome all businesses to enquire about 
membership ( which starts from £120 pa) 
and if you wish to attend a networking 
breakfast in the next few months as a 
non member initially, we’ll deduct the 
cost from your joining fee when you 
apply for membership.

I look forward to hearing from you.

Best regards,
Lisa Gagliani
chief executive

Kingston Chamber of Commerce 
elected Roger Lowe, vice principal 
Planning and Resources at Kingston 
College, as Chamber president for 
2007/8, at its annual general meeting 
held at Thames Motor Yacht Club on 
Thursday May 10.

Lowe, who has served as a director of 
Kingston Chamber for four years, has 
worked in Kingston for the past twenty 
years. His current role at Kingston College 
involves managing the strategic external 
relationships the college has, which includes 
the Chamber of Commerce.

He said that he greatly admires the work 
that the Chamber does for the business 
community – genuinely representing the 
business perspective in all sorts of forums 
and creating opportunities for business 
development and networking for its 
members. He praised the dedication of his 
fellow board directors, thanked William 
Freeman as past president and commented 
on Lisa Gagliani’s distinctly single-minded, 
but good-humoured approach.

For the year ahead, he expressed a vision 
to further the Chamber’s remit to ensure 
that members have access to best practice 
in training and development, but also to 

Young Kingston is a new charity being 
set up by Kingston Council’s Mayor, 
councilllor Mary Reid, to enable the 
young people living and studying in 
the borough to apply for grants to help 
realise their ambitions and to exercise 
their talents and skills. Chamber chief 
executive Lisa Gagliani was asked to 
speak at the official launch reception 
which was hosted by chamber members 
Warren House.

Gagliani, who also volunteers as a 
panel member for Thames Community 
Foundation, and will administer the fund, 
spoke out in support of the initiative and 
urged local firms to do the same. It is not 
often that you get the chance to support 
something that will help local people 
achieve their full potential, yet that’s what 
the Chamber is all about,” she said.

It will be made as easy as possible for 
young people to apply for grants for 
example to buy a musical instrument, 
travel to matches if they are a promising 
sportsperson or to organise a community 
spring clean or put on a performance. 
Grant application forms will be available 
online and trained mentors from Kingston 
University Student’s Union will be on hand 

to help young people apply for grants and 
develop their projects. The funding is open 
to all young people up to 18 (or to 25 for 
those with disabilities).

Chamber members, Upward Curve helped 
with the communications strategy on a pro 
bono basis and have adopted the charity as 
their charity of the year.

“We chose Young Kingston because 
we are based in the borough, liked the 
idea that young people would choose 
which projects should be supported and 
that the charity will be able to help offer 
disadvantaged young people opportunities 
to develop their skills and make the most 
of their abilities,” said Upward Curve’s 
director, Helen Ashley.

Mayor Reid commented: “It has been 
fantastic having the support of a local 
agency to get this project off the ground. 
As a new venture Young Kingston could 
not afford to engage professionals to 
develop the branding and launch the fund, 
so we are very grateful to Upward Curve for 
all the help they have given us.”

For more information about Young 
Kingston please call 020 8943 5525 or 
email info@youngkingston.org.uk

At the Chamber’s May breakfast meeting 
held at Coombe Wood Golf Club in 
Kingston, Roger Chown, a Trustee of the 
Rose of Kingston theatre updated some 
seventy guests on the current progress 
of the theatre – now due for completion 
at the end of November 2007.

According to a recently published survey 
which examined the economic impact of a 
large number of UK theatres on their local 
business communities, the opening of the 
Rose in Kingston was forecast to add some 
£12 million to the town’s turnover. With many 
contracts shortly to be placed for a wide range 
of goods and services, Chamber members 
were urged to contact the theatre offices to 
obtain copies of the various prospectuses 
which were now available. Details of a variety 
of investment and sponsorship opportunities 
can also be obtained. 

Contact David Fletcher, executive 
director, on 020 8546 6983 or email 
development@kingstontheatre.org

Kingston Chamber of Commerce is 
inviting members to express their 
views on plans to deliver Kingston’s 
first four star hotel. The Chamber 
has launched a questionnaire on the 
proposals in the hope that it can be 
used to show the Council that the 
business community backs a hotel 
for Kingston. Businesses will be able 
to download the questionnaire from 
www.kingstonchamber.co.uk

NHP, the developers behind these exciting 
plans, believe the next few weeks are crucial 
to the future of Kingston’s town centre. 
Proposals for the new four-star hotel – on the 
site of the former Kingston Power Station and 
EDF sub-station – are due to go before the 
Council’s Development Control Committee 
in early July. Should the plans be agreed, the 
developers will start work on a truly landmark 
development, delivering the high quality hotel 
local businesses have sought for over 20 years 

The 150-bed hotel will be designed to 
the highest standards and will be home to 
new conferencing, banqueting and meeting 
facilities designed to attract tourists, 
business visitors and wedding parties alike. 

The new hotel’s town centre location and 
excellent public transport links will make 
it an ideal destination for those wishing to 
visit or do business in Kingston. 

Furthermore, the development will 
also see the delivery of 370 high-quality 
apartments designed to be an outstanding 
contemporary landmark for Kingston. The 
apartments will be of varying sizes, in order 
to cater to a cross-section of society, and 
will link in visually with Canbury Gardens 
through the inclusion of an open courtyard, 
landscaping and additional tree planting. 

NHP director, Philip Trim commented: 
“This is an exciting opportunity that 
Kingston cannot afford to miss. For years 
the town has been crying out for a high 
quality facility like this. But to ensure it 
happens we need the support of the 
business community. The Council needs to 
know the business community are behind 
these proposals.”

The development will transform the 
derelict site, regenerate the town centre  
and do away with the sight and sound 
pollution of the current remains of the 
power station. NHP believes it has put 
together a scheme that the borough and 
local community can be proud of – a 
scheme that will complete the regeneration 
of this part of Kingston town centre.

In order to help ensure these 
exciting plans are delivered, NHP need 
your support. You can vote for this 
development and show your support 
by writing a short email or letter to 
chiefexecutive@kingstonchamber.co.uk 
with hotel kingston in the subject line.

Show your support for a 
four star hotel in Kingston

Chamber speaks out to 
support Young Kingston

Theatre update 
for local firms

Events…
2 July: Innovations Day 9.30-1.30 River 
Reach House FREE with £25 deposit

19 July: Networking Lunch 12.30-2.30 
The Italian Taste, Surbiton 
£25 members/£35 non members

2 August: Networking Breakfast 
8.00- 9.30 The Canbury Arms 
£20 members/£30 non members

6 September: Networking Breakfast 
8.00-9.30 Carluccio in Bentalls Members 
£20 members/non member £30

Our office is open everyday from 9.00 
- 5.00. Phone now to book a place at an 
event: 020 8541 4441. All booking forms 
can also be downloaded from our website 
www.kingstonchamber.co.uk

Membership of Kingston Chamber is 
easy. To join the fastest growing business 
networking group in the area simply call for 
a membership joining pack – subscriptions 
start from just £120 per year. 

ensure that the learning institutions use 
this year to listen well to the business 
voice. He also recognised how important 
the Chamber’s role is in helping local firms 
understand and come forward to claim 
opportunities for government assisted 
resources. 

Very recently, the College’s Centre for 
Business and Enterprise 
and the Chamber have 
co-located in River 
Reach House to provide 
a one-stop shop for 
local firms and start up 
entrepreneurs to get the 
advice and training they 
need. Chamber members 
will receive their invitation 
in the usual way.

New Chamber 
president unveiled

Very recently, the College’s Centre for 
Business and Enterprise 
and the Chamber have 
co-located in River 
Reach House to provide 
a one-stop shop for 
local firms and start up 
entrepreneurs to get the 
advice and training they 
need. Chamber members 
will receive their invitation 
in the usual way.

Chamber back 
from zero, thanks 
to hero Paul

Michael Town on Sutton Chamber’s 
chairman, Paul Cawthorne

In little over 
a year Sutton 
Chamber has 
emerged from 
obscurity to 
become one of 
South London’s 
most active 
Chambers and 
it’s all down to 
the tenacity and 

work rate of one man – chairman 
Paul Cawthorne (pictured). Few 
other directors, it seems, devote so 
much time and energy to driving up 
their Chamber’s profile.

Being born and raised in the borough 
has given Cawthorne a strong 
emotional attachment to the area. He 
wants to see it progress as a business 
community, which is why he is currently 
an active participant on practically every 
committee in the borough that either 
directly or indirectly seeks to support 
local business. Cawthorne intends to 
create district business groups across 
the borough and develop a series of 
other new initiatives, such as innovation 
centres and trading links with the 
borough’s twin towns. 

Since the re-launch of Sutton Business 
Federation, as Sutton Chamber in 2006 
Cawthorne and fellow director Chris 
Wood have assembled an executive of 
12 enthusiastic business people, who are 
now working hard to raise the profile 
of the Chamber, build membership and 
realise a raft of other Chamber goals. 

“Already a number of eminent 
businesses have their head offices in 
Sutton,” Cawthorne explained. “We 
want more to re-locate here, encouraged 
by Sutton’s easy access to central 
London and rural Surrey, via the excellent 
regional road and rail networks.

“I am very pleased with our close 
working partnership with Sutton Council, 
which is helping to drive forward business 
opportunities in the borough. I am also 
delighted that Transport for London has 
chosen Sutton to lead on sustainable 
travel and on environmental issues. All 
this, and not forgetting the fact that we 
are working closely with South London 
Business and its enthusiastic chief 
executive, Peter Pledger. 

“One of my targets for this year is 
to begin working with our four twin 
towns to build up trade exchanges. 
This practice could then possibly 
spread into Eastern Europe and the 
Far East.” Bringing businesses from 
overseas into Sutton, and improving 
Sutton’s business profile overseas – all 
this and much, much more is part of 
Cawthorne’s relentless mission.
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Letter from the 
chief executive…
The Chamber 
have recently 
moved 
offices to 
River Reach 
House and 
I hope that 
many of our 
members will 
visit us over 
the coming 
months. 
The good 
working 
relationship we have with Kingston 
College is emphasized with the 
co-location of our office and the 
College’s Centre for Business and 
Enterprise. We will be working more 
and more together this year with 
College deputy principal, Roger 
Lowe, taking his turn in the Chamber 
president’s seat. 

 All business owners are invited 
to our Innovation Event on July 2 
- an exciting opportunity to hear from 
some of the leading authorities on 
techniques to assist business growth 
and development, a chance to network 
with like minded business owners and 
to get the support and advice you 
need from a broad range of strategic 
partners. Do check your diary now and 
call us to reserve your place. Only a 
refundable deposit of £25 is required. 
An opportunity too good to miss.

We also have our ever popular 
networking breakfast meetings, last 
month nearly 70 members and guests 
came to Coombe Wood Golf Club to chat 
and make new contacts, before listening 
to sound advice from our local business 
reporter on how to get in the news.

We ended up having to turn members 
away, such was the demand to attend 
our June breakfast at Woodstock House 
in Long Ditton. We heard some inspiring 
ideas to boost sales from immediate 
past president William Freeman (author 
of The Two Minute Message), plus a 
briefing from NHP on the proposed 
new 4 star hotel plans for Kingston. 
See our website to demonstrate 
your support for the new plans on 
www.kingstonchamber.co.uk.

We also have day time opportunities to 
network and get the business support 
you need, so check out the details below 
and give us a call on 020 8541 4441. We 
welcome all businesses to enquire about 
membership ( which starts from £120 pa) 
and if you wish to attend a networking 
breakfast in the next few months as a 
non member initially, we’ll deduct the 
cost from your joining fee when you 
apply for membership.

I look forward to hearing from you.

Best regards,
Lisa Gagliani
chief executive

Kingston Chamber of Commerce 
elected Roger Lowe, vice principal 
Planning and Resources at Kingston 
College, as Chamber president for 
2007/8, at its annual general meeting 
held at Thames Motor Yacht Club on 
Thursday May 10.

Lowe, who has served as a director of 
Kingston Chamber for four years, has 
worked in Kingston for the past twenty 
years. His current role at Kingston College 
involves managing the strategic external 
relationships the college has, which includes 
the Chamber of Commerce.

He said that he greatly admires the work 
that the Chamber does for the business 
community – genuinely representing the 
business perspective in all sorts of forums 
and creating opportunities for business 
development and networking for its 
members. He praised the dedication of his 
fellow board directors, thanked William 
Freeman as past president and commented 
on Lisa Gagliani’s distinctly single-minded, 
but good-humoured approach.

For the year ahead, he expressed a vision 
to further the Chamber’s remit to ensure 
that members have access to best practice 
in training and development, but also to 

Young Kingston is a new charity being 
set up by Kingston Council’s Mayor, 
councilllor Mary Reid, to enable the 
young people living and studying in 
the borough to apply for grants to help 
realise their ambitions and to exercise 
their talents and skills. Chamber chief 
executive Lisa Gagliani was asked to 
speak at the official launch reception 
which was hosted by chamber members 
Warren House.

Gagliani, who also volunteers as a 
panel member for Thames Community 
Foundation, and will administer the fund, 
spoke out in support of the initiative and 
urged local firms to do the same. It is not 
often that you get the chance to support 
something that will help local people 
achieve their full potential, yet that’s what 
the Chamber is all about,” she said.

It will be made as easy as possible for 
young people to apply for grants for 
example to buy a musical instrument, 
travel to matches if they are a promising 
sportsperson or to organise a community 
spring clean or put on a performance. 
Grant application forms will be available 
online and trained mentors from Kingston 
University Student’s Union will be on hand 

to help young people apply for grants and 
develop their projects. The funding is open 
to all young people up to 18 (or to 25 for 
those with disabilities).

Chamber members, Upward Curve helped 
with the communications strategy on a pro 
bono basis and have adopted the charity as 
their charity of the year.

“We chose Young Kingston because 
we are based in the borough, liked the 
idea that young people would choose 
which projects should be supported and 
that the charity will be able to help offer 
disadvantaged young people opportunities 
to develop their skills and make the most 
of their abilities,” said Upward Curve’s 
director, Helen Ashley.

Mayor Reid commented: “It has been 
fantastic having the support of a local 
agency to get this project off the ground. 
As a new venture Young Kingston could 
not afford to engage professionals to 
develop the branding and launch the fund, 
so we are very grateful to Upward Curve for 
all the help they have given us.”

For more information about Young 
Kingston please call 020 8943 5525 or 
email info@youngkingston.org.uk

At the Chamber’s May breakfast meeting 
held at Coombe Wood Golf Club in 
Kingston, Roger Chown, a Trustee of the 
Rose of Kingston theatre updated some 
seventy guests on the current progress 
of the theatre – now due for completion 
at the end of November 2007.

According to a recently published survey 
which examined the economic impact of a 
large number of UK theatres on their local 
business communities, the opening of the 
Rose in Kingston was forecast to add some 
£12 million to the town’s turnover. With many 
contracts shortly to be placed for a wide range 
of goods and services, Chamber members 
were urged to contact the theatre offices to 
obtain copies of the various prospectuses 
which were now available. Details of a variety 
of investment and sponsorship opportunities 
can also be obtained. 

Contact David Fletcher, executive 
director, on 020 8546 6983 or email 
development@kingstontheatre.org

Kingston Chamber of Commerce is 
inviting members to express their 
views on plans to deliver Kingston’s 
first four star hotel. The Chamber 
has launched a questionnaire on the 
proposals in the hope that it can be 
used to show the Council that the 
business community backs a hotel 
for Kingston. Businesses will be able 
to download the questionnaire from 
www.kingstonchamber.co.uk

NHP, the developers behind these exciting 
plans, believe the next few weeks are crucial 
to the future of Kingston’s town centre. 
Proposals for the new four-star hotel – on the 
site of the former Kingston Power Station and 
EDF sub-station – are due to go before the 
Council’s Development Control Committee 
in early July. Should the plans be agreed, the 
developers will start work on a truly landmark 
development, delivering the high quality hotel 
local businesses have sought for over 20 years 

The 150-bed hotel will be designed to 
the highest standards and will be home to 
new conferencing, banqueting and meeting 
facilities designed to attract tourists, 
business visitors and wedding parties alike. 

The new hotel’s town centre location and 
excellent public transport links will make 
it an ideal destination for those wishing to 
visit or do business in Kingston. 

Furthermore, the development will 
also see the delivery of 370 high-quality 
apartments designed to be an outstanding 
contemporary landmark for Kingston. The 
apartments will be of varying sizes, in order 
to cater to a cross-section of society, and 
will link in visually with Canbury Gardens 
through the inclusion of an open courtyard, 
landscaping and additional tree planting. 

NHP director, Philip Trim commented: 
“This is an exciting opportunity that 
Kingston cannot afford to miss. For years 
the town has been crying out for a high 
quality facility like this. But to ensure it 
happens we need the support of the 
business community. The Council needs to 
know the business community are behind 
these proposals.”

The development will transform the 
derelict site, regenerate the town centre  
and do away with the sight and sound 
pollution of the current remains of the 
power station. NHP believes it has put 
together a scheme that the borough and 
local community can be proud of – a 
scheme that will complete the regeneration 
of this part of Kingston town centre.

In order to help ensure these 
exciting plans are delivered, NHP need 
your support. You can vote for this 
development and show your support 
by writing a short email or letter to 
chiefexecutive@kingstonchamber.co.uk 
with hotel kingston in the subject line.

Show your support for a 
four star hotel in Kingston

Chamber speaks out to 
support Young Kingston

Theatre update 
for local firms

Events…
2 July: Innovations Day 9.30-1.30 River 
Reach House FREE with £25 deposit

19 July: Networking Lunch 12.30-2.30 
The Italian Taste, Surbiton 
£25 members/£35 non members

2 August: Networking Breakfast 
8.00- 9.30 The Canbury Arms 
£20 members/£30 non members

6 September: Networking Breakfast 
8.00-9.30 Carluccio in Bentalls Members 
£20 members/non member £30

Our office is open everyday from 9.00 
- 5.00. Phone now to book a place at an 
event: 020 8541 4441. All booking forms 
can also be downloaded from our website 
www.kingstonchamber.co.uk

Membership of Kingston Chamber is 
easy. To join the fastest growing business 
networking group in the area simply call for 
a membership joining pack – subscriptions 
start from just £120 per year. 

ensure that the learning institutions use 
this year to listen well to the business 
voice. He also recognised how important 
the Chamber’s role is in helping local firms 
understand and come forward to claim 
opportunities for government assisted 
resources. 

Very recently, the College’s Centre for 
Business and Enterprise 
and the Chamber have 
co-located in River 
Reach House to provide 
a one-stop shop for 
local firms and start up 
entrepreneurs to get the 
advice and training they 
need. Chamber members 
will receive their invitation 
in the usual way.

New Chamber 
president unveiled

Chamber back 
from zero, thanks 
to hero Paul

Michael Town on Sutton Chamber’s 
chairman, Paul Cawthorne

In little over 
a year Sutton 
Chamber has 
emerged from 
obscurity to 
become one of 
South London’s 
most active 
Chambers and 
it’s all down to 
the tenacity and 

work rate of one man – chairman 
Paul Cawthorne (pictured). Few 
other directors, it seems, devote so 
much time and energy to driving up 
their Chamber’s profile.

Being born and raised in the borough 
has given Cawthorne a strong 
emotional attachment to the area. He 
wants to see it progress as a business 
community, which is why he is currently 
an active participant on practically every 
committee in the borough that either 
directly or indirectly seeks to support 
local business. Cawthorne intends to 
create district business groups across 
the borough and develop a series of 
other new initiatives, such as innovation 
centres and trading links with the 
borough’s twin towns. 

Since the re-launch of Sutton Business 
Federation, as Sutton Chamber in 2006 
Cawthorne and fellow director Chris 
Wood have assembled an executive of 
12 enthusiastic business people, who are 
now working hard to raise the profile 
of the Chamber, build membership and 
realise a raft of other Chamber goals. 

“Already a number of eminent 
businesses have their head offices in 
Sutton,” Cawthorne explained. “We 
want more to re-locate here, encouraged 
by Sutton’s easy access to central 
London and rural Surrey, via the excellent 
regional road and rail networks.

“I am very pleased with our close 
working partnership with Sutton Council, 
which is helping to drive forward business 
opportunities in the borough. I am also 
delighted that Transport for London has 
chosen Sutton to lead on sustainable 
travel and on environmental issues. All 
this, and not forgetting the fact that we 
are working closely with South London 
Business and its enthusiastic chief 
executive, Peter Pledger. 

“One of my targets for this year is 
to begin working with our four twin 
towns to build up trade exchanges. 
This practice could then possibly 
spread into Eastern Europe and the 
Far East.” Bringing businesses from 
overseas into Sutton, and improving 
Sutton’s business profile overseas – all 
this and much, much more is part of 
Cawthorne’s relentless mission.

w w w.s ou th londonbus ine s s .co .uk
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Sutton Chamber is set to boldly go 
where it has never been before with 
the news that it is organising its first 
overseas trade visit. The Chamber has 
launched the Sutton International 
Forum, designed to establish new 
trading links with targeted towns in 
Europe and beyond and the initiative 
begins with a trade visit to Sutton’s 
nearest twin town, Gagny, on 
September 11.

A number of businesses with export and 
import potential have already signed up 
for the inaugural trip, but spaces are still 
available for others who feel they may have 
products and services they could buy or sell 
in the Parisian suburb, which is only a 15 
minutes train journey from central Paris.

The visit, which is being prepared 
and planned by the Chamber in close 

partnership with Sutton Council and UK 
Trade & Investment, will include a pre-
mission meeting to establish potentially 
“hot” links between the twin towns’ 
businesses. The day-long visit will feature 
travel by Eurostar from London Waterloo to 
Paris Gare du Nord; a briefing with officers 
from the Committee of the Twin Cities, a 
meeting with officers from Paris Seine Saint 
Denis Chamber of Commerce and meetings 
with Gagny-based businesses.

Spaces on the Gagny trip are limited, 
so Sutton businesses interested in 
finding out more – or in booking a place 
– are advised to contact either Sutton 
Chamber on 020 8642 9661 (email 
gagny@suttonchmaber.biz) or Bryan 
Treherne of UKT&I on 07779 717 326. For 
more information on business opportunities 
overseas visit: www.uktradeinvest.gov.uk

General manager of Ocean Technical 
Systems, Daniel Martin, is gearing 
his staff up for more environmentally 
friendly journeys to work since he 
won a Raleigh bicycle at the launch 
of Enterprise – Transport for London’s 
(TfL) new Smarter Travel initiative for 
local businesses.

Martin joined to the call for a better 
and sustainable approach to travel to work 
when Sutton Chamber and TfL launched 
the initiative. Business bosses with between 
20 and 250 employers are being invited to 
sit down with TfL’s Workplace Travel Plan 
officers to devise journeys to work that will 
reduce their employees’ carbon footprint.

Martin’s prize will become a pool bike for 
his Cheam office. “This should coax some of 
our habitual drivers out of their car,” he said.

Paul Cawthorne, chairman of Sutton 
Chamber and host at the Enterprise launch, 
added: “We are working closely with Sutton 
Council and TfL to reduce congestion on 
the borough’s roads. Employers will see 
savings in travel costs and lost work time if 
their workers can move around freely. And 
workers and residents alike will benefit from 
a cleaner, greener environment.”

The Enterprise scheme links in with the 
council’s Smarter Travel Sutton project 

which promotes travel planning for schools 
and individuals as well as workplaces.

For more information contact Sutton 
Chamber on 020 8642 9661 or visit: 
www.suttonchamber.biz

Businesses and individuals with 
innovative ideas are being invited to an 
interactive workshop being organised by 
Sutton Chamber, on Wednesday 25 July.

The seminar will be presented by the 
London Innovation Centre and will look at 
four areas for innovation – winning in the 
marketplace, process improvement, people 
management and ideas and vision.

The London Innovation Centre has already 
used this format very successfully at other 
venues. “A seminar we ran at Selhurst Park 
was so well received that someone who had 
arrived late returned the next day to pick 
up the whole experience,” said the centre’s 
Harold Forbes.

The content will also be linked to a 
tool that would let businesses get a 
handle on how well their workplace 
culture is geared up in these four 
dimensions. This may be used as a 
lead-in for a second session or simple, 
one-to-one follow-ups.

Anyone interested should arrive at 
Quadrant House, Sutton, from 6.15 for a 
6.30pm start. It will comprise 15 minutes 
registration, a one-hour workshop and 45 
minutes networking.

For more details contact the Sutton 
Chamber on 020 8642 9661 or visit 
www.suttonchamber.biz

In brief…

Town Centre to 
get £250,000 
makeover 
Sutton Council has earmarked 
£250,000 to help fund improvements 
within the town centre. 
The Town Centre Partnership has 
identified five key proposals to 
modify the town centre. The first 
is an extended central plaza. This 
pulls together Millennium Gardens, 
Throwley Road and the Town Square 
and also extends to include part 
of Hill Street reclaimed by filling in 
the existing pedestrian underpass. 
More pedestrianisation and less 
street clutter are proposed; as 
is a more ‘outward facing’ town 
centre, to discourage a sense 
of “Fortress Sutton” with its 
inward facing high street shops. 
The Council is keen to enable its 
partners, including businesses that 
are already familiar with the town 
centre, to have an input into how 
they place their investment.

Smarter Travel: 
the Russians 
are coming
The Smarter Travel Sutton pilot 
project launched by the Mayor of 
London, Ken Livingstone last year, 
is creating quite a stir with ripples 
being felt as far away as Moscow!
Outside of Sutton and London, 
other cities with similar congestion 
problems are taking great 
interest in the pilot project and 
are looking to do the same. Irada 
Zeynaiova from the London office 
of Russian television’s Channel 
One, interviewed Paul Cawthorne, 
chairman of Sutton Chamber, 
on the subject of Workplace 
Travel Plans. The interview was 
screened with considerable 
interest back in her homeland.

Businesses green 
up over lunch
Businesses from around Sutton 
benefited from a presentation on 
Greening Your Business by Sutton 
Chamber, at a lunch at the Holiday 
Inn. The food was served with 
an informative speech on how to 
become environmentally friendly 
and how to comply with Health 
and Safety issues from chair of 
the Chamber, Paul Cawthorne. 
For further details on Chamber 
breakfasts, lunches and evening 
workshops visit the website: 
www.suttonchamber.biz

Bikes are the smarter way to travel

Innovation given free rein

Chamber set to make French connection

Daniel Martin tries 
out his new bike
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get involved with the London’s largest 
projects

· Offer hints and tips on how you and your 
business can succeed
Over the next five years, businesses in the 

Capital will be preparing for some of the most 
exciting and high profile international events. 
With the World Gymnastics Championships 
in 2009 followed by the jewel in the crown, 
the 2012 Games, make sure you and your 
business are ready to take advantage. 

Anna McCarthy, events co-ordinator 
for Croydon Chamber, highlighted the 
importance of attending such an event: 
“The opportunities available to businesses 
throughout London are phenomenal. Your 
business has a great chance to succeed 
– make sure you and your business book 
your place today.” 

Create your own opportunities and grow 
your business for future success – winning 
your rightful place at the top. 

To book your place on this exclusive 
event, simply contact the events team 
on 020 8916 2345 or visit our website, 
www.croydonchamber.org.uk and 
make sure your business is celebrating 
at the finish. 

Croydon’s glow marketing has stepped 
up its campaign to find the ugliest 
business logo in the borough.

The competition was launched last month 
to highlight the importance of a good logo 
to business success. It has been given new 
impetus by the controversy surrounding 
the London 2012 Olympics logo.

Lisa Lavis, managing director of glow 
marketing, said: “Get your logo right 
and you excite, inspire and motivate. Get 
it wrong and your organisation looks 
terrible, customers are scared off and 
business is lost. Basically, if you don’t want 
it on your t-shirt, it needs changing.”

The ugly logo competition provides 
the opportunity for a Croydon 
business to win a free, newly 
designed logo that does it justice.

“Instead of being embarrassed to hand 
out business cards, we want people to 

feel proud of their 
organisation. We want 
to transform our winning 
entry into a simple, 
powerful design that does 
justice to the business it 
represents,” Lavis said.

The competition, inspired by Channel 4’s 
hit series Ugly Betty, is open to all business 
owners and employees. glow assures all 
nominees that anonymity will be respected. 
However, it may be in the nominee’s 
interest to go public. “By entering the 
competition, nominees not only stand a 
chance of winning a logo to be proud of, 
they could also win instant fame in their 
company by playing a part in its evolution.”

The closing date for entries is 
27 July, 2007. To enter, please 
visit www.glow-marketing.com 
and click on the ugly logo.

Welcome…
Welcome to the latest edition 
of the South London Business 
magazine and more importantly 
Croydon Chamber. For those 
of you who don’t know us, 
our role is simple – to support 
the growth of your business 
through membership. 

So why join Croydon Chamber 
over the many other membership 
organisations in Croydon? Value 
for money is vital for any business 
– whatever the size. As customers 
you demand it. At Croydon 
Chamber we provide it and more.  

With a network of over 3000 
members, we can instantly support 
your business. With a great range 
of networking events to workshops 
whilst offering the latest tools and 
tips – we have all you need.

With key services aimed at 
providing your business with support 
throughout its time as members 
and teams dedicated to offering you 
assistance in all areas of business, 
there is only one membership. 

As a membership organisation, we 
concentrate on one thing – you. 

With key networking events taking 
place, we offer you the chance to 
meet the right businesses at the 
right time. With our new ‘Winning 
Business – Finish First’ event on 11th 
July 2007, you have the chance to 
make the most of every opportunity. 

With the summer fast approaching, 
why not relax in the wonderful 
surroundings of Westminster Abbey 
while enjoying a glass of champagne. 
Join us for our summer party on 
5th July – book your place today!

With new events, activities 
and services, make sure your 
business belongs to the right 
membership organisation. 

For more information on the 
membership, simply contact the team 
on 020 8916 2345 or visit our website, 
www.croydonchamber.org.uk. 

Looking forward to seeing you soon…

Matthew Sims, General Manager
Croydon Chamber of Commerce

Tiger Tiger, High Street, Croydon
Tuesday 11th July 2007
Cost: £11.75/ £22.50 to non-members

Join Croydon Chamber 
for a networking 
breakfast like no other. 
In business it’s all about 
opportunity – knowing 
what opportunities are 

available to you and your business and 
more importantly how to take them.

Making sure you have the top tips and 
tools to take advantage of any opportunity 
is vital for the future success and growth of 
you and your business. You don’t have to be 
a multi-national organisation to benefit – it 
just takes knowledge, skill and a little bit of 
luck to succeed.

Join Croydon Chamber and Mike Mulvey, 
CEO of the London Business Network for an 
exclusive networking breakfast, sponsored 
by O2. Mike will:
· Update you on the latest opportunities 

across London
· Take you through the aims of the London 

Business Network
· Open your eyes on how your business can 

Winning new business 
– finish first

How ugly is your logo? 

w w w.s ou th londonbus ine s s .co .uk
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Croydon 
Chamber has 
launched a 
new stream of 
membership 
services to 
its members. 
Members 
now have 
instant access 
to an even 

greater range of key services to 
support their development, growth 
and success as a business. 

With this in mind, The London Chamber 
and its branches including Croydon are 
committed to ensuring the membership 
has the tools and techniques available 
to grow. 

Matthew Sims, General Manager 
said: “We are committed to business 
growth and success for our members. 
The new services clearly demonstrate 
our intention to provide the tools 
and techniques to succeed.”

The new services launched 
by The London Chamber and 
Croydon Chamber include:
· The Business Builder – This new 

service is designed for the smaller 
business, offering a free online one 
stop shop for businesses in need 
of information, advice and general 
support. Visit www.beprofessional.
com for further information.

· Legal Advice Help Line – Members 
can now access legal advice 24/7, 
365 days a year free of charge. 

· Chamber HR – Aimed at the slightly 
larger business, members have access to 
free HR advice. Whatever your problem 
may be, Chamber HR is there to support 
you every step of the way. Please note, 
this service is only open to premier plus 
members. Visit www.chamberhr.co.uk

· Credit Checks – Members can 
now get a 10 per cent discount on 
company profiles with full credit 
reports through UK Data.

· Credit Card Processing Service 
– Members are now offered 
reduced rates for credit/ debit card 
processing, state of the art chip and 
pin terminals and online reporting 
with no joining fee – its that simple. 
With so many new services available, 

all you need to do now is make sure 
you and your business are members 
of the membership that matters to 
business – Croydon Chamber. 

For further details on how you and your 
business can take advantage of these new 
services and more, simply contact the 
team today on 020 8916 2345. Why wait 
for tomorrow – take advantage today.

Services 
designed 
for success

Putney Cycles has become the first 
Putney business to sign up for a new 
Greening Business Project, run by 
southlondon.biz in partnership with 
Wandsworth Borough Council and 
funded by the London Development 
Agency. The project started in 
January this year and provides 
small businesses with practical 
advice and information on issues 
such as recycling and lowering 
energy usage, with the aim of 
lowering costs and environmental 
impact, plus improving image.  

The company has already committed 
to recycling all cardboard and has low 
energy bulbs fitted in store. However, 
there was a recognition that more 
could be done. A visit was undertaken 
by a Greening Business Officer to 
discuss areas of particular concern 
to the business, including lowering 
water and energy usage further, 
plus introducing metal recycling.

The scheme is keen to promote 
both the cost effective and promotion 
benefits that going green can have. 
Dave Corrigan, store manager, estimates 
that: “By redirecting all of our cardboard 
from general waste to a separate 
recycling service, we save around £80 
per month. Furthermore green issues 
are an area that customers regularly 
ask about, I definitely feel that the 
improvements we have made so far 
have had a very positive effect on the 
business, both for staff and customers.”

An action plan is developed specific 
to the needs of the company, providing 
practical advice, information and referrals 
for the company. A nominal charge of 
£10 (inc. VAT) is charged on submission 
of the action plan, and small grants are 
available to help businesses take a step 

in the right direction. Mr Corrigan goes 
on to say that “the Go Green Business 
Project has helped us gain recognition 
and promote what we already do, and 
given us practical advice and information 
on how we can improve further.”

Working closely with local authority 
specialists, a team of outreach workers 
will visit businesses to help them review 
their waste and energy and to identify 
ways of reducing waste, to recycle and 
to manage energy in a cost effective and 
environmentally friendly manner. The 
service is available to businesses in five 
London boroughs – Merton, Kingston, 
Sutton, Croydon and Wandsworth, and 
focuses on businesses that traditionally 
do not actively seek support from publicly 
funded business support agencies. 

Speaking of the new service, 
Diana Sterck, chief executive of 
southlondon.biz, said: “We are very 
excited about running this new service 
so that we can help businesses become 
more cost and energy efficient whilst 
also supporting local authorities and 
the LDA in their objective to “green 
businesses.” When I walk around business 
communities I am amazed to see the 
potential for recycling and resource 
management, both of which could 
save businesses money over time.”

For further information please contact 
southlondon.biz on 020 8947 0055 
or email gogreen@southlondon.
biz. URL: www.southlondon.biz

Putney Cycles go green
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Events…

Our programme of events, workshops and 
training is designed to meet the needs of 
new, developing and larger businesses. To 
find out more or to book your event online 
go to www.mertonchamber.co.uk or call 
us on 0208 944 5501.

Mitcham Means Business – Make 
Money and Make A Difference 
Workshop and Networking Lunch 
Date: 29 June 2007, 9.30am-4.30pm
Venue: Vestry Hall, Mitcham, CR4 3UD
Free to attend, appropriate for all Mitcham 
businesses.
 
Enterprise Zone – Let Your New 
Business Take Flight
Date: 6 July 2007, 9.15am-12.30pm 
Venue: York House, Twickenham
Free to attend.

Wimbledon Business Forum 
Date: 11 July 2007, 9.30am-11.00am
Venue: San Lorenzo Fuoriporta, 
Wimbledon Hill Road
Free to attend. An opportunity for 
Wimbledon businesses to network 
and discuss the latest local issues. Visit 
www.wimbledontowncentre.co.uk for 
more details.

Enterprise Zone – The Steps to Sales 
Success 
Date: 12 July 2007
Venue: Tuition House, St George’s Road, 
Wimbledon
Free to attend.

The Wimbledon Business Forum, which 
is run every two months with dates 
set throughout the year, brings current 
issues to local businesses.

At the last forum, businesses were advised 
on the new ‘no smoking’ policy which 
comes into force on July 1. A member of 
Merton Council, who is responsible for 
enforcement of the new legislation, was on 
hand to outline the new rules and how it 
applies to both businesses retail and office.

Senior regional members of SouthWest 
Trains were also present to give a talk 

on operations at Wimbledon, one of the 
busiest stations in South London with 
its superb transport links to British Rail, 
Tramlink and the bus network.

With Wimbledon Tennis upon us again, 
delegates learned how SouthWest Train 
manage the huge increase in numbers 
going through the station. Our next forum 
will be held on July 11 when we will be 
focusing on “Greening your business”.

“The forums are not only excellent 
networking events,” said Tracy Francis, 
Wimbledon Town centre manager, “but 

also allow us to bring topical themes to 
our businesses to make sure they are up 
to date with local or national issues that 
affect their business. In addition to this, 
our attendees raise issues in advance so that 
we can make sure the appropriate person is 
there to respond.”  

To attend the next forum, please email 
tracy@wimbledontowncentre.co.uk 

There are some important changes, 
which will improve and expand 
the service that will be available to 
businesses in Mitcham with less than 
250 employees in the future.
The service we have been delivering 
from temporary offices at Vestry 
Hall have relocated to the new base 
for Mitcham Means Business at the 
Mitcham Regeneration Office, 177 
London Road, Mitcham, Surrey CR4 2JB.

We wanted to ensure that you were fully 
up-to-date on the new ways in which you can 
access business development support. This 
service will benefit your business by creating a 
focused and streamlined local one-stop-shop 
for all business and skills advice.

We will be offering local businesses a 
free business review and will be running 
seminars to help local people set up in 
business. In partnership with Merton 
Chamber of Commerce the service will 
bring some immediate practical benefits for 
your business:
· Business information, advice and support 

tailored to the specific needs of your 
business

· Simpler easier access to a wider range of 
high quality business support services

· Relevant help and specialist advice from a 
borough wide pool of business expertise
Contact Jean Ottey at Mitcham Means 

Business on 020 8274 5786 or email 
jean@mertonchamber.co.uk 

Making sure Wimbledon’s 
businesses are in the know...

Free business support in Mitcham

Delegates at the Wimbldon Business Forum
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Balance of power
How smarter working could help your business grow

Instead of struggling to work in the 
morning and evening rush hours, for 
example, a simple broadband internet 
connection would enable you to travel at 
more suitable times of the day without 
shutting your business. You could complete 
your paperwork on online documents, 
where they would be accessible to 
authorised members of your staff. You 
could keep in touch with staff, suppliers 
or customers through email or instant 
messenger. Remote access devices such as a 
PDA would allow you to do this even on the 
move. So you can work when it suits you.

There is no need to be cut off from 
your customers just because office hours 
are over. By streamlining your company 
communications systems – particularly 
through a company email address – instead 
of shutting up shop, you can be contactable 
whenever you need to be. Using e-mail or 
instant messenger, you can keep in touch 
with both staff and customers around the 
clock and from any location – all you need is 
the internet and a PC.

Already, your business can become easier 
to manage and balance with other aspects 
of your life. But how can flexible working 
actually encourage your business to grow? 

The fact that you can be contactable 
wherever and whenever you choose is great 
news for your revenue – it means that your 
closing hours doesn’t necessarily deter your 
customers. Being able to manage several 
premises at once through remote internet 
access will also facilitate an easier expansion 
process. And crucially, if your competitors 
don’t restrict themselves to nine to five, 
then neither should you.

As your business grows you may be faced 
with the problem of potentially having to 
relocate in order to accommodate more 
people, with the associated costs and 
disruption. By adopting flexible working 
practices such as home working and so-called 
hot desking, you may be able expand without 
relocating, ensuring that you keep your 
overheads down and stay competitive.  

Soon enough, flexible working will be the 
only way to run your business, regardless 
of its size or location. But in the mean time, 
it’s crucial you understand the benefits 
of smarter working practices to maintain 
an edge over your competition. Now that 
flexible working is becoming the norm, 
it’s time to get online and start taking 
advantage.

For more information please visit 
www.businessclub.bt.com

By Andrew Campling, general manager, 
London, east and south England BT

The way that business works is 
changing, as is the way that business 
grows. Where once we were restricted 
by the workplace and the clock, 
advances in technology are allowing 
us to become more flexible – helping 
our businesses to thrive without 
impinging on our lives. We hear a lot 
about flexible working in the media, 
but how can small businesses take full 
advantage of what’s on offer?

Flexible working is the ability to work 
wherever and whenever you choose. The 
days of the nine to five and being stuck 
in the workplace are being replaced by a 
more flexible work ethic. There are several 
benefits of this new found flexibility, 
ranging from more efficient business 
management to a better balance between 
work and home life.

Although flexible working solutions 
have been more readily adopted by larger 
companies, there is no reason why London’s 
smaller businesses shouldn’t capitalise. 
Adopting flexible working practices doesn’t 
necessarily a complete technical overhaul. It 
involves harnessing the available technology 
to facilitate the most intelligent working 
practices for your business.

The fundamental principle of flexibility 
involves a transformation of the way you 
view your business, your work, and your life. 
There is no reason why a healthy business 
and a happy home shouldn’t coexist. 
Everyone’s situation is different, and flexible 
working solutions provide the opportunity 
to run your life and your business to suit 
you. But how does this work?
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